
Eric Tips Lessons 

LESSON #1:  

Introduction to Eric’s Tips  

 

N.B. From me – Peter - Since even for me, famous proverbial diligence :) it's hard to do 91 

hyperlinked suppose nobody will be difficult, the address of the first lesson, by changing the 

number of lessons in the address field of the browser, reach lesson 92 ... :) 

Main points: 

  We’re going to start at the very beginning. It’s OK if you don’t know anything about online 

business.  

  I’m going to show you how to build an online business from ‘A’ to ‘Z’. If you’re an experienced 

internet marketer, please bear with me through the basics, because I’ll be sharing all of my advanced 

techniques too.  

  I have a lot of personal experience and success in online business, which qualifies me to teach you 

what I know.  

  I’m a “normal” guy, and I’m going to try to avoid the hype as much as possible.  

Action steps: 

1) White list this email address: tips@ericstips.com (put me on your “safe list” to make sure 
you receive the lessons). For detailed instructions, please see: 

Whitelist instructions  

http://www.ericstips.com/
http://www.ericstips.com/tips/lesson1/
http://www.ericstips.com/whitelist/


2) Make a folder to save all the emails you receive from me.  

3) Commit to following each lesson. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #2:  

What is an online business? 

Main points: 

  My personal definition is that it’s a business which is conducted primarily on the internet. 

  A website is NOT an online business.  

  It’s not a job. 

  There may be risk involved, but it’s all about how you perceive it.  

  If you’re afraid to start a business, then you need to either…  

a) get over your fear  

or 

b) decide to be happy with your job, and forget about starting a business 

Action steps: 

1) Answer the following question honestly: 

Do I want to run my own business? 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #3:  

Is an online business right for me? 

Main points: 

  The startup COST for an online business is a huge variable, ranging from zero to millions. 

The good news is that it can be very cheap: less than $100  

  The more TIME you can devote to it the better, but don’t let a lack of time stop you. If you 

can only devote a small amount of time at first, that’s OK. 

  Stop buying stuff! You don’t need it. (unless you really know what you’re doing)  

  Stay out of debt! It’s not necessary to use debt to start this kind of business.  



  You need to be willing to be a marketer. If you don’t have any marketing experience, then 

at least:  

a) you must be OK with marketing 

b) you’ll need to learn it along the way 

  Same thing for technical aptitude. You DON’T need to be a computer expert, but you must 
be comfortable with computers and willing to learn.  

Action steps: 

1) Right now, you simply need to commit to the following.  

a) I’m willing to be a marketer 

b) I like computers and the internet 
c) I’m willing and able to learn (and I know it will take work)  

Take some time and be honest with yourself (and don’t WORRY about WHAT you’ll need to 

learn. That’s what I’m here for, and I’ll guide you through the entire process.) If you are 
confident in those three things, then I’d say you meet the basic requirements for being able to 
start an online business, and you’re ready to move onto the next lesson, in which we’ll 

explore several different types of online businesses.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #4:  

18 Ways to Make Money Online 

Main points: 

  There are thousands of ways to make money online.  

  My way is NOT the only way. 

  Being able to follow a blueprint is great, but I also want you to be able to create your own 

blueprint when the lessons are over.  

  I want you to see the big picture so that you can look at my business model in the proper 

context. 

  Avoid the “bright shiny objects” and focus on one opportunity at a time.  

Some ways to make money online include (see video for details):  

  1) Ebay 

  2) Info products/Digital products 

  3) Physical products 

  4) Affiliate marketing 

  5) Work from home job 



  6) AdSense or other contextual ads (Ok here’s one affiliate link… If you really want to 

learn all about AdSense I do recommend my friend Joel who is the foremost expert: AdSense 
Secrets) 

  7) MLM 

  8] Coaching/consulting 

  9) Service site 

  10) Web hosting – Here’s a free 114 page ebook I wrote about how to be a web hosting 
reseller. 

  11) Membership site 

  12) Social network/web 2.0 site – maybe you will start the next facebook? 

  13) Freelancer – My favorite freelancer site (where I hire the most people from) is vWorker 
(formerly known as RentACoder). Another good one is Odesk 

  14) Paid Blogger – here are some blog posts listing a bunch of paid blogging sites: Part 1 
Part 2 Part 3 Part 4 (UPDATE: The link I mentioned in the video is no longer valid, but the 

links here should work) 

  15) Domainer – my personal domain registration site is LifeDomains 

  16) “GPT” sites 

  17) Sports betting arbitrage 

  18) Trading (Stocks, commodities, forex, etc) – If you decide that this is an opportunity you 

want to pursue, I highly recommend my Trading Pro System 

  (This is by no means an exhaustive list) 

Action steps: 

Your action step today is optional. And it’s simple:  

1) look around and see how big the picture is, and how numerous the opportunities are.  

If you want to look around and see what else is out there, now is the time… NOT when we’re 
on lesson #55 and you’re in the middle of following my online business blueprint. Because 
once we get started, I want you to commit to following through and finishing it, because if 

you don’t finish it you won’t succeed with it.  

Now IF you do go out and research some of the opportunities I’ve just mentioned, remember 
what I said in Lesson #3… don’t buy stuff unless you know what you’re doing! 

I know this goes against the grain of what most marketers would do in my situation. I should 

be reeling you in and hooking you on my own idea. But I don’t want to do that. I want you to 
understand the scope of opportunity out there, and then choose to follow my lessons because 
you WANT to. Not just because you feel like its your only option. And if you’re confident in 

your decision to follow my blueprint, you’ll be much more focused, and you’ll be more likely 
to stay the course. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #5:  

http://www.ericstips.com/adsense/
http://www.ericstips.com/adsense/
http://www.howtosellhosting.com/download/signup.php
http://www.facebook.com/ericstips
http://www.rentalcoders.com/
http://www.ericstips.com/odesk
http://www.mastermindblogger.com/2010/the-ultimate-list-of-sites-that-pay-you-for-blogging-part-1/
http://www.mastermindblogger.com/2010/the-ultimate-list-of-sites-that-pay-you-for-blogging-part-2/
http://www.mastermindblogger.com/2010/the-ultimate-list-of-sites-that-pay-you-for-blogging-part-3/
http://www.mastermindblogger.com/2010/the-ultimate-list-of-sites-that-pay-you-for-blogging-part-4/
http://www.lifedomains.net/
http://www.tradingprosystem.com/


How to Avoid Scams  

Main points: 

  I believe that most business opportunities are not scams. But just because something isn’t 
illegal, that doesn’t mean its something you want to get into.  

  There ARE a lot of scammers out there though. There is no limit to how far a con artist will 
go to take your money. So you need to be on your guard.  

  If it sounds too good to be true, it often is.  

  Be an educated consumer. (here is a place to start: the FTC) 

  Don’t buy ANY business opportunities. (unless you honestly know what you’re doing)  

Action steps: 

1)If you ARE knowledgeable about scams, don’t let down your guard.  

2) If you don’t know about the most common Internet scams, do some research and become 

an educated consumer 

3) Put your wallet away 

Soon it will be time to choose one business model and focus on it, but before we can do that, 
we need to talk about two different pathways… and only you can decide which one is best for 

you. We’ll talk about those two pathways in the next lesson. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #6:  

Self Employed or Business Owner? 

Main points: 

  Self employment vs. Business ownership. For many years I didn’t understand the 

difference. It will be beneficial for you to understand it before embarking on this business 
venture. 

  Cashflow Quadrant by Robert Kiyosaki: Employee, Self Employed, Business Owner, 

Investor 

  Each of these four quadrants make money in different ways.  

  Employees… You get paid for your time. You’re trading hours for dollars. You’re working 

for someone else, and in return they give you a paycheck.  

  Self employed people work for themselves. Like employees, they often trade their hours for 

dollars. Or perhaps they work for a fee or a commission. There are many examples of self 
employment, such as construction contractors, consultants, realtors, and even doctors in many 
cases. They’re not working for someone else, but their income is primarily dependant on 

themselves doing the work. 

http://www.ftc.gov/bcp/edu/microsites/bizopps/index.html


  Business owners use leverage to make money. Most commonly, they hire people and 

leverage other people’s time. That way, the business owner doesn’t have to do the work and 
they can scale their business larger. The benefits of being a Business Owner rather than self 

employed are generally more freedom and ultimately more wealth.  

  Investor’s let their money do the work. They put their money to work making more money. 

  MYTH: You’re not making enough money. FACT: You need to be a better investor.  

  the Investor quadrant is for everyone.  

  If your goal is to never work, then ideally you need to end up in the Business Owner 

quadrant, not the self employed quadrant.  

  Virtually any self employment situation can be turned into a business owner situation if you 

know how. 

  The business model I’m going to teach you is really a combination of the self employment 

and business owner quadrants. And it’s going to be up to you if you want to fully leave the 
self employment quadrant and hire people to do the work that I’m going to be teaching you 
how to do. 

 
Action steps: 

1) If you haven’t read Cashflow Quadrant, read it. You can most likely pick it up at your local 
library for free, otherwise you can pick up a copy of it here on Amazon. 

2) Determine which quadrant(s) you are currently in, and which one(s) you WANT to be in.  

There’s no right or wrong answer, because it’s really a matter of personal preference 
regarding how you want to spend your time and how you want to make money.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #7:  

What kind of online business will we build? 

 

Main points: 

  Primarily I’m going to be showing you how to build an information marketing business. In 
other words, you’re going to create and sell your own Info Product.  

(Info products may include… audios, videos, interviews, home study courses, workshops, 
teleseminars, webinars, email courses, newsletters, CD’s, DVD’s, books, and more)  

  Secondarily, I’ll be covering affiliate marketing because it really goes hand in hand quite 
nicely with information marketing.  

  These are the two methods by which I’ve made the most money online. 

http://www.amazon.com/gp/search?ie=UTF8&keywords=cashflow%20quadrant&tag=prayway-20&index=books&linkCode=ur2&camp=1789&creative=9325


  If you’ve already chosen another online busines path: although those are the two business 

models that I’ll be teaching, there are countless other types of businesses that could fit with 
much of what I’m going to teach. In other words, keep watching the lessons! 

  Why have I chosen the info product route?  

a) You need your own product! 

b) An information product can be created for low cost or zero cost.  

Action steps: 

1) Get some rest and get fired up to start your online business.  

So now that we know WHAT we’re going to do… the next step is to make sure you’ve got 
the proper tools on hand to get started. You don’t need a whole lot, but there are some things, 

and I’ll talk about those tools in the next lesson.  

As always, you are welcome to post your questions and comments below. 

Have a great day! 

LESSON #8:  

Things needed to start an online business 

Main points: 

(Note: for your convenience, there are links within the list below for things I recommend, 
some of which are my affiliate links) 

What you need… 

1) A computer 

-Doesn’t need to be the latest and greatest 
-Can’t be a total dinosaur 
-Recommend Windows XP or newer 

-Consider a laptop 
-spend $200-$1000 for a desktop, $400-$1500 for a laptop 

A few places to shop for a computer: 

HP Shopping (where I bought my computer and my laptop) 
Buy.com (I’ve bought a lot of stuff there including backup hard drives)  
Amazon (A good place to compare prices and look for specials) 

2) Internet connection (Broadband recommended). I used Qwest DSL (Now CenturyLink) for 

many years, and they were been good. I then used Comcast broadband for a few years, and 
loved it, as the speeds were much faster. Now I live out in the foothills, with no DSL or cable 

available, so I use Skybeam, which is a wireless Internet service. The speeds are not blazing, 
but it’s good enough for my business, and fast enough to stream Netflix too. If you live in an 

http://www.ericstips.com/hp/
http://www.ericstips.com/buycom/
http://www.amazon.com/exec/obidos/redirect-home/prayway-20


area not serviced by a major provider, you might want to look into something like Skybeam, 

or satellite broadband. 

3) Antivirus program. I use AVG; their website is www.avg.co.uk.  

UPDATE: I believe AVG is still good, however I think there are some better ones. On my 
main PC, I’ve switched over to Avast, which is also free: 

http://www.avast.com/free-antivirus-download 

And on my laptop I’ve switched to Microsoft’s free progam: 

http://www.microsoft.com/Security_Essentials/ 

4) Email (free options available). For example: http://mail.google.com/mail/signup 

5) Zip program (free options available). This is a good freeware: www.7-zip.org 

6) Productivity software (free option available). Here’s a good free option: 
www.openoffice.org 

7) Startup capital (highly recommended). I recommend having at least $200 available.  

8] Credit card (highly recommended). If you’re afraid you’ll abuse it, you might want to 

consider a prepaid visa card. 

9) Paypal account (highly recommended). You can get a free account at PayPal. If you live in 
a country that PayPal doesn’t allow, read this article for inspiration. 

10) Business checking account (highly recommended).  

11) Business registration (requirements vary – might be optional). 

12) Business Entity such as an LLC (Optional). In general, you can probably start as a sole 

proprietor, and decide later if you want to form an LLC.  

An LLC may help save you from paying self employment taxes. It also can protect your 
personal assets. Consult with an attorney or tax accountant.  

If you want to avoid paying an attorney to help with the paperwork, you can often do it the 

cheapest directly through your state department. I’ve also found LegalZoom to be a helpful 
shortcut. I’ve used them to form three LLC’s, one non-profit, and two wills.  

13) Accountant (Optional).  

14) Lawyer (Optional).  

15) Telephone (Optional). If you have broadband, you might want to consider Skype for your 

phone service. 

http://ericstips.com/avg
http://mail.google.com/mail/signup
http://www.7-zip.org/
http://www.openoffice.org/
https://www.paypal.com/us/mrb/pal=26EWETAN98EPU
http://www.ericstips.com/tips/ladan-lashkari/
http://www.ericstips.com/legalzoom/
http://www.ericstips.com/skype/


16) Insurance (Optional).  

17) Backup drive (Highly recommended). I added this one after making the video. A decent 
external hard drive can be purchased for $100 – $400. It’s not so important what kind of drive 
you get; what’s important is that you use it to backup all the files on your computer on a 

regular basis. I’ve bought several hard drives (including Maxtor, Lacie, and Western Digital) 
from Buy.com with good results. 

There are a few other things that you’ll need which will be specifically covered in upcoming 

lessons, so don’t worry about them for now.  

Action steps: 

1) Go through the list, and make sure you have everything that is required. For the highly 
recommended ones, do as best you can to get them. For the optional ones, do some research 

and decide whether it’s something you need.  

As I mentioned back in lesson 3, you don’t need to be a computer expert, but there are some 
things you’ll need to know. I’ll go through those basic computer skills in the next lesson.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #9:  

Basic Computer Skills You Need to Have 

Basic computer skills you need to have 

What you need to know…  

1) Using your computer; turning it on, off, etc.  

2) Mouse skills: Left click, right click, double click 
3) Using Windows or whatever OS you have 

4) Navigating your computer 
5) Working with windows: Open, close, minimize, maximize, resize, move  
6) Multitasking with multiple programs/windows open 

7) Creating folders 
8] Changing your folder “view” 

9) Naming and renaming files 
10) “Dragging and dropping” 
11) Copying and moving files/folders 

12) Zipping and unzipping files 
13) Installing a software program 

14) Opening a program 
15) Copying and pasting text 
16) Editing and saving files/documents 

17) Save vs. Save As 
18) Using a web browser to navigate the internet 

http://ericstips.com/buycom/


19) “Googling” and other online research 

20) Sending and receiving email 
21) Opening a PDF file with Adobe reader 

22) Using productivity software such as Word and Excel, or OpenOffice 

Action steps: 

1) Go through this list of skills, and if you don’t know how to do something, learn it.  

If you’re truly a self- taught learner, then you can learn it all here on the internet for free, as 
long as you know how to click on a link and navigate some sites that I’ve provided below: 

(UPDATE: Some of the links I mentioned in the video are no longer valid, but these ones 

should work…) 

http://tech.tln.lib.mi.us/tutor/ 
http://www.ctdlc.org/remediation/ (includes quizzes) 

http://www.basiccomputerinformation.ca/ 

Alright, so now we’ve covered most of the basics… but when it comes to online business, 
there’s an entire vocabulary that you’ll need to be familiar with. I’ll cover those online 
business terms in the next lesson. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #10:  

Online Business Terms Defined 

Main points: 

In the video, I showed the definitons for the following words…  

Ad Copy, Ad Tracker, AdSense, AdWords, Affiliate, Affiliate Link, Affiliate Marketing, 
Affiliate Program, Affiliate Program Provider, AIM, Alexa, Anchor text, Applet, Attachment, 

Arbitrage, Article Marketing, Autoresponder, Avatar, B2B, B2C, Back Button, Back End, 
Banner ad, Banner exchange, Black Hat SEO, Blog, Bloggers, BMP, Brick and mortar, 
Branding, Business Plan, Butterfly marketing, Cache, Campaign, Camtasia, ClickBank, 

Content, Contextual advertising, Conversion Rate, Cookie, Copywriting, Cpanel, CPA, CPC, 
CPM, Crawler, Cross promotion, CSS, Dedicated hosting/dedicated server, del.icio.us, Digg, 

Digital delivery product, Direct response, Directory site, Domain Name, Doorway page, 
Download, Downsell, Double Opt-In, Ebay, E-business, E-book, E-mail, E-mail Marketing 
Campaigns, Emoticons, EPC, Ezine, FAQ, Fantastico, FFA pages, Firesale, First cookie, 

Flaming, Flash, Folksonomy, Forums, Forward, Freelancer, Free Reprint Articles, FTP, 
Fulfillment, Ghost site, GIF, Give Away Rights, Graphic, Guru, Handle, Hardware, Headline, 

Hits, Home-based business, Hot linking, HTML, Hosting, ICQ, IM, Impression, Inbound link, 
Incentivization, Infoproduct, Internet, Internet marketing, IRT, ISP, Javascript, JPG, JV, JV 
Broker, Keyword, Keyword density, Keyword research, Landing Page, Last cookie, Lead, 

http://tech.tln.lib.mi.us/tutor/
http://www.ctdlc.org/remediation/
http://www.basiccomputerinformation.ca/


Lead capture page, Left click, Link, Link Bait, Link cloaking, Link exchange, List building, 

Load time, Log in, Login Name, Mailbot, Master Resale Rights, Membership site, Message 
Boards, Merchant account, Meta Tags, Minisite, MLM, MSN, Mod, Mouse, MySQL, 

Navigate, Newbie, Newsletter, Netizen, Niche and Niche marketing, Netiquette, One Time 
Offer (OTO), Online, offline, Opt- in & Permission-based marketing, Outsource, Page 
impressions, Password, Payment threshold, PayPal, Payment processor, PDF, Phishing, PHP, 

Physical product, Plugins, PM, Podcast, Pop in, Pop up, Pop under, Post, PPC advertising, 
PPL, PPP, Private Label Rights (PLR), PR (page rank), Press Release, Presell, Product 

launch, Public domain, Publisher, Quarantine, Query, Reciprocal Link, Redirect, Reprint 
Rights, Resale Rights, Resource box, Right click, RSS, RSS Feeds, Sales Copy, Sales Letter, 
Script, Search Engines, SEM, SEO, Server, Shared hosting, Signature file, Site/Website, Site 

builder, Solo Email, Spam, Spam blockers, Spider, Splog, Spyware, Squeeze page, Social 
bookmarking, Social networking, Software, Source code, SSL, Sub-domain name, Super 

Affiliate, Tags, Target Market, Telecommute, Teleseminar, Template, Thread, TLD (Top 
Level Domain), TOS, Traffic, Tracking, Troll, Trojan, Unique visitors (uniques), Upsell, 
URL, Username/ User ID, USP, Viral, Viral marketing, Virtual Real Estate, Virus, Vlog, 

WAHM, Web 2.0, Web Designer, Web marketer, Webinar, Webmaster, White Hat SEO, 
Whois, WIKI, WordPress, www, WYSIWYG, XML, Youtube, Yoyo mode, ZIP file 

I’ve also put together a PDF ebook containing the entire dictionary of words listed above, 

along with their definitions. You may download the ebook for a small fee below…  

 

Regular Price $47 Only $9 Today! 

Click the button below to download the ebook now…  

 

http://108.ericstips.pay.clickbank.net/


LESSON #11:  

Who Should You Listen To? 

Main points: 

1) Learn from real experts, not wannabe’s  

2) Look for proof and testimonials (but don’t base your opinion solely on it)  

3) Listen to someone you can understand 

4) Listen to someone who has failed at times 

5) Listen to someone who’s not afraid to tell you what you don’t want to hear  

6) Don’t write someone off just because they’re trying to make money off of you (unless they 
are too manipulative) 

7) Trust someone and follow them, but not blindly 

8] Learn how to weigh the facts (this is the most important key) 

Action steps: 

1) Find someone to listen to. 

Find someone who has done what you want to do. Someone who is a real expert and not a 
wannabe. Someone you can trust. That person might be me, or it might be someone else. The 

important thing is that you find someone you can trust, and then follow them with open eyes 
and a discerning heart. 

We need to cover one final prerequisite before we develop the vision and plan for your online 
business. It’s sort of a missing piece, and I’ll be revealing it in the next lesson.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #12:  

Thinking Like a Marketer 

Main points: 

  Everyone teaches how to “make money online”, but almost nobody teaches how to think 

like a marketer. This is the missing piece.  

  If you want to be a successful internet marketer, you need to be a marketer. 

  Trying to build an internet marketing business without BEING a marketer is like trying to 
build a house with no foundation. It’s no wonder so many people fail!  

  Who wants to be a “sales person”? It doesn’t sound exciting. (but it’s essential)  



  NOBODY makes money until somebody sells something.  

  The very same information could mean tens of thousands of dollars for me, and nothing 

more than confusion and frustration for you (because it goes through the “marketing filter” in 
my mind). 

  Do you see opportunities to make money all around you? 

  Do you see the marketer’s side of the marketing messages that bombard you every day or 

do you see them as a consumer sees them? 

  If you’re a true marketer, you will always have opportunity to make money. You’re 

recession proof. 

  Disclaimer: Marketing expertise does not automatically equate to internet marketing 

success. It is the prerequisite, not the measure of potential success.  

Action steps: 

First ask yourself if you know how to think like a marketer, and if your answer is no, begin 
the learning process. 

1) Read some books, such as…  

How to Win Friends and Influence People  by Dale Carnegie (Not a marketing book, but 

everyone should read it) 
Secrets of Closing the Sale  by Zig Ziglar 

How to Master the Art of Selling  by Tom Hopkins 
Selling for Dummies  by Tom Hopkins 
How to Sell Anything to Anybody by Joe Girard 

The Irresistible Offer  by Mark Joyner 
(And thousands of others!)  

You can find some of the above titles at your local library.  

2) Make a conscious effort to look at the world through a marketer’s lens.  

When you look at the world through a marketer’s lens, you will start seeing million dollar 

opportunities all around you. 

So now that you know what kind of a mindset you’re going to need, it’s time to start 
developing a vision for business, and I’ll be talking about that in the next lesson. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #13:  

Getting a Vision for Your Business 

Main points: 

  Without vision, your business probably won’t succeed.  

  I describe vision as being able to “see” a clear picture of your fulfilled goals in your mind.  

http://www.amazon.com/gp/search?ie=UTF8&keywords=How%20to%20Win%20Friends%20and%20Influence%20People&tag=prayway-20&index=books&linkCode=ur2&camp=1789&creative=9325
http://www.amazon.com/gp/search?ie=UTF8&keywords=Secrets%20of%20Closing%20the%20Sale&tag=prayway-20&index=books&linkCode=ur2&camp=1789&creative=9325
http://www.amazon.com/gp/search?ie=UTF8&keywords=How%20to%20Master%20the%20Art%20of%20Selling&tag=prayway-20&index=books&linkCode=ur2&camp=1789&creative=9325
http://www.amazon.com/gp/search?ie=UTF8&keywords=Selling%20for%20Dummies&tag=prayway-20&index=books&linkCode=ur2&camp=1789&creative=9325
http://www.amazon.com/gp/search?ie=UTF8&keywords=How%20to%20Sell%20Anything%20to%20Anybody&tag=prayway-20&index=books&linkCode=ur2&camp=1789&creative=9325
http://www.amazon.com/gp/search?ie=UTF8&keywords=The%20Irresistible%20Offer%20Mark%20Joyner&tag=prayway-20&index=books&linkCode=ur2&camp=1789&creative=9325


  It’s like the box cover of a difficult puzzle…  

  You must begin with the end in mind. 

  Almost every success in my life has come AFTER having a vision for it. (For example, 
when I won the state championship, and every time I launch a product)  

  The successful business owners that I’ve known ALL have vision.  

  It’s kind of like looking at the world from 30,000 feet. You see the big picture, and not the 

problems. 

  If you lose sight of your vision, you lose hope. And if you lose hope, it’s game over.  

  As we progress in the lessons, we’ll keep moving forward step by step, but if you don’t 
start by getting a vision, further efforts could be somewhat futile.  

  If you set your target too low, you may hit it, but there is almost no chance that you will 
exceed it. On the other hand, if you set your target too high, you may fail, but you will be 

further along than the “low” target. Therefore it’s better to set your vision higher.  

  One of the biggest things I see holding people back is a “victim mentality”.  

  “Formulate and stamp indelibly on your mind a mental picture of yourself as succeeding. 
Hold this picture tenaciously. Never permit it to fade. Your mind will seek to develop this 

picture. Never think of yourself as failing; never doubt the reality of the mental image. That is 
most dangerous, for the mind always tries to complete what it pictures. So always picture 

‘success’ no matter how badly things seem to be going at the moment.” – Norman Vincent 
Peale 

  Many of us have taken on a “just get by” mentality.  

  The size of your vision will dictate the size of the result.  

  YOU are valuable. Don’t sell yourself short.  

  Here’s my “disclaimer” that I forgot to include in the video…. “The mind of man plans his 

way, but the Lord directs his steps.” (Prov. 16:9) 
 

Action steps: 

I want you to take a moment to tell me your vision for your business. The vision can involve 
other areas of your life too, but since we’re working on building your business, it should be 

focused on your business.  

It’s important to write your vision down, so go ahead and post it in the comments below. This 
is YOUR vision, and there is NO wrong answer.  

Focus on the big picture. Don’t worry about the details of how you will get there. We’ll worry 
about that stuff when we learn about goal setting and business plans, and I’ll be talking about 

those things in the next lesson. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #14:  

Setting Goals for Your Business 

Main points: 



  Vision vs. Goals. A vision is the big picture of where you want to go; a goal is a specific 

milestone that helps you get closer to your vision.  

  Important requirements for goals: 

 
1) they should be specific (measurable) 

2) they should be serious, but attainable 
3) they should have a deadline 

  For example: a goal may be to earn $10,000 of net profit before December 31st.  

  VERY IMPORTANT: Write your goals down, and keep them in sight.  

  (Story about the Harvard MBA graduates…) Those with written goals made 10X the 
income of everyone else combined. 

  I use a whiteboard… but a piece of paper is fine too.  

  You can have short term goals, long term goals, and everything in between.  

  Re-evaluate your goals periodically.  

  When you reach a goal, be sure to celebrate for a few minutes before setting the next goal.  
 

Action steps: 

1) Write down one goal, and put it somewhere near your computer.  

(Also please post it in the comments below) 

It should be specific, attainable, and it should have a deadline.  

Keep in mind that you will need to keep setting new goals for yourself as you build your 
business. As you continue with these lessons, it will become more apparent what your goals 

should be, so write them down frequently as you go through the process.  

Now you will need to develop a plan for reaching your goals, and I’ll be talking about that in 
the next lesson. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #15:  

Creating a Business Plan 

Main points: 

  “People don’t plan to fail; they fail to plan.” 

  Failure is not a bad thing, but you should try to succeed! 

  (Elements of a traditional business plan)  

For examples of how to make a typical business plan, you can see: 
- Small Business Association business plan info 

- Traditional business plan sample 

http://www.sba.gov/smallbusinessplanner/plan/writeabusinessplan/SERV_WRRITINGBUSPLAN.html
http://www.memphislibrary.org/ftsbc/sbp1.htm


  If you want to take a textbook approach to your business plan, that’s great. But since the 

business model I’m teaching is relatively simple, it’s possible to streamline it.  

  I’ve put together a 1-page outline template for you which asks for the following 

information:  

- Name of business 

- Vision for the business 
- Who is the target market? 
- What will we sell? (be specific) 

- What makes us different from the competition? 
- Marketing strategies 

- Goals for building and growing the business 
- Plan of action to achieve goals 

  I’ve provided a link to the template below, and you can download it for free.  

 
Action steps: 

1) Make a business plan. 

If you wish to use my template, you may download it here for free: 

Click here to download the PDF file (do a right-click “save target as” to download it to your 

computer) 

So now that you’ve got a plan, you’ll need to commit to it, and figure out how to stay 
motivated. I’ll be talking about those things in the next lesson.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #16:  

How to Stay Motivated 

Main points: 

  One of the most commonly asked questions… “How do I stay motivated and take action?” 

  What motivates you? And how do you get motivated? 

  We’re all motivated by different things. 

  Short term motivation vs. Long term motivation 

 

Examples: Losing 5 pounds or getting a new car by a certain date = short term 

 

Feeling good about yourself or living a certain lifestyle = long term 

http://www.ericstips.com/OnlineBusinessPlan.pdf


  Goals = short term 

  Vision = long term 

  Your primary motivation should to be tied to your vision. 

  Your vision needs to inspire you for the long term. 

  This business requires self motivation. 

  External factors vs. Internal motivation 

  Externally influenced motivation is not a bad thing. It’s a natural part of life… But it’s not enough. 

  You need internal (intrinsic) motivation to keep you going when the going gets tough. 

  Some of my internal motivators include: 

 

-My faith 

-Family (external factor, but there is also internal side to it) 

-A sense of fulfilling my purpose 

  Figure out what your internal motivators are, and then make sure that they are a part of your 

vision. 

  Tips and tricks are NOT the solution for why so many people are not motivated. However, they can 

be helpful for short term daily motivation. Here are a couple of lists for you to check out if you’re 

interested in those kind of tips… 

http://www.lifehack.org/articles/productivity/thirteen-tricks-to-motivate-yourself.html 

http://zenhabits.net/2007/02/top-20-motivation-hacks-overview/ 

 

Action steps: 

1) Figure out what really motivates you internally  

2) Make sure those things are a part of your vision 

3) Think about whether your vision will motivate you for the long term, and if not, tweak your 

vision. 

Even if you follow all of my advice from this lesson, there will still be times when you don’t 
feel motivated. There will be times when you don’t want to complete the steps. It involves a 

choice, and the choice is yours. I’ll be talking about it in the next lesson.  

As always, you are welcome to post your questions and comments below. (Feel free to share 
something that motivates you) 

Have a great day! 

LESSON #17:  

http://www.lifehack.org/articles/productivity/thirteen-tricks-to-motivate-yourself.html
http://zenhabits.net/2007/02/top-20-motivation-hacks-overview/


Commitment (The Choice is Yours) 

Main points: 

  Motivation is tied to our emotions, and our emotions have peaks and valleys.  

  What will you do when the excitement is gone? 

  (About the “hype cycle”) 

  You need commitment, and commitment is a choice.  

  “A vision grows from your soul, fed by commitment and passion, and can be articulated 

with descriptions of how things will be when the vision is achieved. If you cannot describe life 
within the vision, it is only a dream of imagination; if you cannot find the passion and 
perseverance, perhaps all you have is a plan for a goal.” – Dion McInnis 

  Passion comes easy for most of us entrepreneurial types, but commitment isn’t always so 
easy. 

  (Example of commitment in marriage) 

  The biggest enemy of commitment is probably fear.  

  Tips to help you commit to your vision…  

 
1) Feed your vision 
2) Make it the right level of priority 

3) Make sacrifices 
4) Develop good habits 

5) Be flexible 
6) Keep moving forward, no matter what 
7) Solidify your commitment in writing 

 
(Example of Bill Bright’s contract with God)  

 
Action steps: 

1) Commit to your vision. Write it down, sign and date it.  

2) List your priorities, in order of importance.  

3) Write down some habits you would like to develop, choose one to start with, and do it!  

As you commit to your vision, I believe you will be mentally prepared to begin the work of 

building your online business. 

The foundational portion of this learning series is almost complete; there’s just one more 
important question I need to address in the next lesson before we start putting together the 

pieces of your business. 

As always, you are welcome to post your questions and comments below. (Feel free to let me 
know if you’ve decided to commit to your vision) 

Have a great day! 

LESSON #18:  



Should I Quit My Day Job? 

Main points: 

  Should you quit your day job? YES! But not yet. (*Based on two assumptions)  

  Conservative advice: Keep your job as long as possible. (90% of advice being given)  

  Liberal advice: Quit your job today. 

  I’m in the middle.  

  If your vision involves a life in which you’re no longer working at your present job, then at 

some point you will HAVE to quit your job in order for that vision to be fulfilled.  

  The only question now is “when?” 

  Questions to help you weigh the decision…  
 

1) Is your job hurting you? (If yes, it may be time to quit)  

2) Do you have a vision and a solid plan for your business? (If no, you’re not ready)  

3) Do you already have a written goal for quitting your job? (Could be helpful) 

4) Are you committed to the business? (Required) 

5) What do you have to lose? (If you have little or nothing to lose, it’s a good time to quit)  

6) How long will your savings last? (If you have enough money saved, it may be beneficial to 
risk some of your savings) 

7) How much income is your business bringing in? 

*Quit your job and go full time at the point where your business is bringing in the minimum 

that you need to make ends meet.  

8] What are you willing to sacrifice? 

9) Do you trust your gut? (And is it usually right?) 

10) Will you dare to do what others only dream of? 
 

Action steps: 

1) Decide whether you should quit your job.  

2) Decide what criteria you need to fulfill in order to quit your job, and then stick to it. (Don’t 
chicken out when the time comes) 

It is very possible that your job is holding you back from building the kind of business you’re 

dreaming of, so the sooner you can quit your job, the better. Just be wise about it!  

As always, you are welcome to post your questions and comments below. Feel free to let me 
know if you’ve made any decisions about quitting your job.  



Have a great day! 

 

 

 

LESSON #19:  

How to Choose a Niche (Part 1) 

Main points: 

  A niche is essentially a specialized market containing a group of people who share a common 

interest or quality. 

  Reasons newbies get stuck at this point: 

 

1) They think they’re going to be married to it (so they stress out and procrastinate making the  

choice) 

2) They’re afraid it’s going to fail and not be profitable. 

 

(both reasons are basically that they are afraid of choosing the wrong niche) 

  We can start with one of two possible branches: 

 

1) Something you know 

2) Something you don’t know 

  There are pros and cons to both of those sides, but I prefer starting with something you know and 

are passionate about because: 

 

1) Your enthusiasm will help sell it 

2) It will be a better product 

3) You can relate to your market 

  Try not to fall in love with your product idea, as it could become a stumbling block if you’re 

attached to it. 

  Consider the possibility of developing several products in several niches over the long term 

(multiple streams of income add stability to your business), but start with ONE. 

  The key is research. (make sure it’s a good niche BEFORE you invest additional time and money 

into the business) 

  Some questions I answer through research: 

 

- How big is the niche? 



- How competitive is the niche? 

- How profitable is the niche? 

  Is there potential for back end products? (If not, you may want to reconsider) 

  Trends and fads can be VERY profitable, but you should consider an evergreen topic if you want to 

build this particular business for the long term. 

  People are looking for information to ease their pain or fuel their pleasure. That’s the kind of 

information they’re willing to pay for. 

 

Action step: 

1) Brainstorm some topics that you would be interested in turning into a product. Write them 

down. 

Don’t worry about details of the niche market for it yet…we’ll be doing the research in the 

next lesson. 

If you don’t already have some ideas in mind, and don’t know how to start brainstorming, 
here are some places to look for ideas (starting points)…  

1) What’s hot on Ebay (updated each season) 

2) Ebay Popular (dynamic popularity rankings) 

3) Best sellers on Amazon (updated hourly) 

4) Shopping.com Consumer Demand Index (updated every 2 weeks) 

5) Most popular goals on 43things (updated daily) 

6) Google hot trends (updated throughout the day) 

Special Offer: 

Today I’m offering an ebook which explains how to have your own product online and 
making sales within 30 days. 

If you’re interested in discovering all the details about the niche selection process, or in 

getting a jump start on the rest of the product creation process, this ebook is for you.  

It is a brand new exclusive ebook created for Eric’s Tips.  

“How to Have Your Own Information Product in 30 Days“. 

http://pages.ebay.com/sellercentral/whatshot.html
http://rover.ebay.com/rover/1/711-53200-19255-0/1?type=4&campid=5335816001&toolid=10001&customid=pulse&mpre=http://popular.ebay.com/
http://www.amazon.com/Best-Sellers/zgbs
http://www.shopping.com/popularpages
http://www.43things.com/zeitgeist/goals
http://www.google.com/trends/hottrends


 

Click here to get more details and download this ebook 

(Resale Rights also available) 

As always, you are welcome to post your questions and comments below. Feel free to let me 

know if you’ve got some topics in mind, or if you’ve already chosen a niche.  

Have a great day! 

“How to Have Your Own Information Product in 30 Days“. 

 

Regular Price $47 Only $17 Today! 

Click the button below to download the ebook now…  

 

 

LESSON #20:  

http://www.ericstips.com/products/30days/
http://www.ericstips.com/products/30days/
http://101.ericstips.pay.clickbank.net/


How to Choose a Niche (Part 2) 

Main points: 

  Google your topic (in quotes) and look at these things… 

 

- How many results? 

- How many paid ads? 

- What kind of sites are in the top 10? 

  Regarding number of search results: If it’s too few, your niche may be too obscure. If it’s too many, 

you may need to zoom in on a tighter niche. 

  Regarding number of paid ads: Lots of ads equal proof of money in the niche. But keep in mind 

that more ads also means more competitors. 

  Analyze the top 10 results. What kind of sites are they? Does it look like the sites are making 

money? Are there any information products, or direct competitors with your product idea? 

  Check the PageRank of some of the top listings. You can use Google Toolbar, or a free PageRank 

lookup tool. 

(This shows you how hard it will be to compete with their listings from an SEO standpoint) 

  Find out how many times the topic is being searched for each day. You can use this free keyword 

tool  

If you plan on launching many niche sites, you should consider investing in a tool that will 
help you automate most of the above processes. I recommend Keyword Elite 

  Spy on the competition using the free Spyfu search tool 

 

Look at: 

- How many advertisers? 

- How much traffic they are getting? 

- How much they are spending daily? 

- What are they advertising? 

- Do any related advertisers have an affiliate program? (potential back end promotions) 

  Search the ClickBank marketplace to see if there are similar information products, and how 

popular those products are. (Look at the grav score)  

UPDATE: The CB site has changed, and now you have to be signed in to see the 
marketplace. You can sign up for a free CB account here: 

https://accounts.clickbank.com/public/#/signup/form/key//cid/AffiliatesDIY 

  Search Ebay and Amazon for your topic to see if people are buying related products. (Are they hot 

sellers, or are they mostly getting 0 bids?) 

http://www.ericstips.com/pagerank-checker/
http://www.ericstips.com/pagerank-checker/
http://www.freewordtool.com/
http://www.freewordtool.com/
http://www.bestresearchtool.com/
http://www.spymarketer.com/
http://www.clickbank.com/marketplace.htm
https://accounts.clickbank.com/public/#/signup/form/key//cid/AffiliatesDIY%3Cbr%20/%3E
http://rover.ebay.com/rover/1/711-53200-19255-0/1?type=4&campid=5335816001&toolid=10001&customid=hot&mpre=http://pages.ebay.com/sell/whatshot/index.html
http://www.amazon.com/gp/redirect.html?ie=UTF8&location=http://www.amazon.com/gp/bestsellers/&tag=prayway-20&linkCode=ur2&camp=1789&creative=9325


  Don’t ignore your gut feeling (if your gut is often right) 

 

Action step: 

1) Go through the research process I used in this lesson, and answer these 4 questions for each 

topic that you are considering. 

- How big is the niche? 

- How competitive is the niche? 
- How potentially profitable is the niche? 
- Is there potential for back end products?  

2) Choose a niche that seems to have a good balance; one that you want to pursue. We will be 

further refining it in the next lesson. 

Once you’ve identified a potentially lucrative niche, you need to go the extra mile and dig 
deeper. You need to zoom in on the market and find out EXACTLY what they want.  

There are some simple ways of surveying the market and focusing your topic to give it the 

best chance of success, and I’ll be detailing those strategies in the next lesson.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #21:  

Surveying the Market & Focusing Your Topic 

Main points: 

  You need to figure out what information people would be willing to pay for. 

 

In general, people may be willing to pay for information that will… 

- ease their pain 

- fuel their pleasure 

  Most successful infoproducts are focused on a problem/solution. 

  There are some niches in which people are not going to pay for information. If you find yourself in 

one of these niches, then I suggest you do one of two things… 

 

1) find a different niche 

2) figure out different way to monetize it (ie. give the info away for free to build a list, and monetize 

the back end through physical product/affiliate sales) 

  The best way to find out exactly what your niche wants is to conduct a survey. 



  If you have as list of subscribers in your niche, survey them. Here are three ways you can conduct 

your survey. 

 

1) email replies 

2) self hosted survey – You can put a survey on your own website using a script such as this 

one (available with Master Resale Rights) 

3) 3rd party survey – I recommend doing an ASK Campaign 
 

UPDATE: I now use Instant Form Pro for most of my surveys. That’s what I used for my 
twitter survey, and other surveys. I like how easy it is to set up, and how it enables me to 
export the data to Excel to sort it as I wish.  

  If you don’t have a list, there are several other ways to conduct a survey… 

 

1) Hire a market research firm (generally not recommended, due to the high cost) 

2) Make a deal with a list owner in your niche. Create a win-win situation where the list 

owner benefits from the data being collected (or some other mutually beneficial arrangement).  

3) Use PPC. You can send targeted traffic to a survey on your own site, or to an ASK 
Campaign. This will cost you some money, but very cheap compared to some alternatives (as 

few as 100 respondents may be enough).  

4) Find free traffic. Get involved in forums in your niche, and then poll other members. Use 
social networks, etc. 

5) Do it offline. Call people you know who are in your niche, text them, email them… do 

whatever it takes. Poll your neighbors, your church members, whatever you need to do to 
make sure your product hits the bulls eye.  

  Incentivizing your survey will result in a higher response rate (just make sure the incentive is 

targeted to your desired audience). 

  Examples of questions you can ask… 

 

What is your biggest problem regarding _________ ? 

How difficult is it to find the answer to that problem? 

What would you most like to learn about ________ ? 

How much would you be willing to pay for a solution to ____________ ?  

  Be sure to include at least one or two open ended questions. Multiple choice are easier to analyze, 

but open ended will give you more valuable feedback. 

http://www.ericstips.com/webpoll/
http://www.ericstips.com/webpoll/
http://www.askcamp.com/
http://toplevel.instantfp.hop.clickbank.net/
http://www.ericstips.com/tips/the-state-of-twitter/
http://www.ericstips.com/webpoll/
http://www.askcamp.com/
http://www.askcamp.com/


  Dig as deep as you can. (8 questions is a good target, but you may want to do just a few questions 

if you’re polling your own list) 

  If you choose to not do a survey, it is imperative that you do some additional  research, which could 

include the following resources. 

  Go to Yahoo Answers: http://answers.yahoo.com 

 

You want to know what PROBLEMS they are having. So pay special attention to questions like… 

 

“Can someone tell me how to fix/improve/avoid… ______?”  

“Is there a better/cheaper/faster way to… ______?”  

“I need help with… _______”  

  Check out Board Tracker: http://www.boardtracker.com (search engine of forums) 

 

Look for problems related to your niche that people are discussing on the forums. 

  Look at Ezine Articles: http://www.EzineArticles.com 

 

This is the biggest article submission site, and will show you what is being done by other internet 

marketers to provide information in your niche. Are all of your audience’s most burning questions 

already being answered for free in these articles? Look at the author bio boxes to see how they are 

attempting to monetize the articles (ie. do they have a competing infoproduct?) 

  The more competitive the niche, the more important for you to have a strong USP. (There are ways 

to break into a market without a USP, but I generally don’t recommend it) 

  USP = Unique Selling Point, or Unique Selling Proposition 

 

Action steps: 

1) Survey your market and/or 

2) Research the market in detail to find out exactly what they want 

3) Decide what the focus of your topic will be 

4) Come up with a USP for your product 

I want to give you fair warning that this is where a lot of new marketers miss the boat. If you 
end up with a product that nobody wants to buy, more than likely you can trace it back to this 
lesson and see that you didn’t dig deep enough into your market to find out what they really 

want to pay for. 

Once you’ve narrowed down your topic, it’s time to envision your product and come up with 
a great brand name. I’ll be talking all about that in the next lesson.  

As always, you are welcome to post your questions and comments below  

http://answers.yahoo.com/
http://www.boardtracker.com/
http://www.ezinearticles.com/


Have a great day! 

LESSON #22:  

Branding and Naming Your Product 

Main points: 

  You can come up with your product name AFTER developing the product, but I personally like to do 

it at the beginning of the process because… 

 

1) It allows you to begin with the end in mind, and have a strong vision of the finished product. 

2) It enables you to get a jump start on some marketing activities. 

3) It helps you determine how the product fits in with your overall brand. 

4) If the product is being outsourced, a title helps provide focus and direction. 

  A brand is a collection of words, images, and ideas which represent and identify a business. 

  Branding is the process of integrating a company’s brand into everything they do. 

  We often associate branding with logos. Companies like Nike, McDonald’s, Mercedes, and others 

have shown the power of branding with a logo… BUT you don’t need a logo to have a good brand, 

especially when it comes to information marketing. 

  Example of Eric’s Tips. What kind of branding have I done? Compare consistency of my website, 

emails, videos, etc. Not just words and colors, but also the style. 

  Here’s what good branding does: 

 

- Invokes trust 

- Builds loyalty 

- Connects emotionally 

  Examples on the video of branding by Armand Morin, Jeff Alderson, and Brad Callen. 

  TOMA = Top of Mind Awareness 

  You only need to worry about gaining TOMA in YOUR niche. 

  The method by which you brand yourself really depends on your target market. That’s why you 

need to know WHO they are. 

  Convey your image in a way that resonates positively with your target market. 

  Consider your branding strategy before coming up with a product name. 

  Naming a product can involve in-depth linguistic science, but it doesn’t have to be that 

complicated. 



  If you ARE planning on doing some serious branding, then a trademark is something you may want 

to look into. 

 

- Trademarks can be registered directly through USPTO government site 

- If you want help, try Legalzoom 

  In general, you do NOT need to worry about registering a trademark for an info product. However, 

you should search to make sure your brand/product name is not already a registered trademark. You 

can search for free using the TESS system at www.uspto.gov 

  Here are some guidelines to help name a product… 

 

1) Brainstorm adjectives 

2) Get synonyms (http://thesaurus.reference.com/)  

3) Focus on the benefits (not the features) 

4) Make it easy to pronounce, and easy to remember 

5) Must be catchy enough to stop a member of your target market in their tracks  

(think shocking, provocative, exciting, controversial, motivational…) 

6) Look at the ClickBank marketplace to see the titles of best selling info products (just don’t 
get suckered into buying them) 

7) Consider “How to…”  

8] Try my reduction method. (It doesn’t always work, but sometimes it does)  

- Write down exactly what the product is.  
- Condense it into 1 sentence. 
- Then condense it into 4 words or less.  

9) Play with the title scorer: http://www.lulu.com/titlescorer/ 

*Just DON’T put much stock in it (seriously), because information product titles are different 
from bookstore best sellers. 

10) Split test titles on Adwords 

11) Consider a traditional title/subtitle format. (Title gets attention, subtitle explains what it’s 

about) 

12) Google it in quotes to see if someone is already using your title.  

13) Get feedback. 
 

Action steps: 

http://www.uspto.gov/
http://www.ericstips.com/legalzoom
http://www.uspto.gov/
http://thesaurus.reference.com/
http://www.lulu.com/titlescorer/


1) Think about your branding strategy, and decide whether it will affect your title  

2) Come up with a title for your product 

Keep in mind that you CAN always change the title later on. It’s not set in stone! 

After you’ve come up with a title for your product, it’s time to stake your claim on the web 
and register a marketable domain to go along with it. There are good domains and bad 
domains, and I’ll be talking about all of that in the next lesson.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #23:  

Choosing and Registering a Domain Name 

Main points: 

  A domain name is basically the web address of a particular website. For example “Google.com” or 

“EricsTips.com” is a domain name. 

  You NEED your own website (reasons explained on video)… therefore you need a domain. 

  A domain name is like the title deed to your website. (you want to build equity in your web 

properties) 

  Domain Extensions… 

 

- .COM is usually the best, especially if it’s for the primary website of your business 

- .ORG can be beneficial in gaining trust, and may be preferable for some information and service 

oriented websites. 

- Country-specific extensions (ex. .CA, .IN, .JP) can be advantageous if you’re marketing exclusively to 

a niche within a certain country. 

  While domains consisting of “made up” words can become popular (ie. ebay.com, Xanga.com, 

Bebo.com, etc.), a more straight-forward approach is better for informational websites. 

  The domain should concisely describe WHAT the site is all about. 

  Consider adding a word, thinking locally, or making it personal (Examples on the video) 

  Generally avoid superlatives such as ‘best’, ‘top’, and ‘number 1′. (Can hurt your credibility and 

cause problems with PPC advertising) 

  Use an adjective. I often use an adjective as the first word of a domain name. 

  What about hyphens? 

 

http://www.lifedomains.net/


In general, I would prefer a domain with no hyphens. It’s debatable, but hyphens may create a visual 

advantage in some cases for SEO and PPC. However, it also makes the domain harder to remember, 

and more difficult to say out loud. 

  Don’t use intentional misspellings. You can use misspelled domains to capture traffic, but you 

should NOT build a full fledged site on one. (There are exceptions, like Flickr.com, but you are 

probably not the exception. Misspellings look bad) 

  Don’t use abbreviations, unless it’s VERY well known. 

  Don’t use numbers (digits), unless you have a really good reason. 

  Don’t make it too long. Aim for 2 or 3 words, and no more than 4 words. 

  Matching up with your product… 

 

- If your product name is 2 or 3 words, it would be ideal for the domain to match it. 

- If your product name is not available to register as a domain, you’ll want to check to see if 

that domain is currently in use. If someone is using that domain to sell a product in your 

niche, I would recommend coming up with a new product name to avoid conflicts.  

- If your product name is long, you’ll need to come up with a shorter domain. (see example on 
video) 

  You may want to register a few domains to give yourself some options. (Multiple domains  can be 

used for the same website. You can then split-test domain names on PPC, or use multiple domain 

names to avoid competing with your own affiliates on PPC) 

  Just don’t register a bunch of domains you don’t need. 

  Domain suggestions tools. It’s fine to use domain suggestion tools to get ideas, but I generally do 

not use them. If you can think like a marketer, you can come up with a better domain name than a 

computer. 

  Where to register your domain… 

 

- There are hundreds of places on the internet where you can register a domain. Some are better 

than others. If you’ve already found a good and reliable registrar, feel free to stick with them. 

- I recommend registering your domain with someone OTHER than your web host. (reasons 

explained) 

- It’s important that you have good control over your domain (easily be able to change DNS, 
set up child name servers, etc) 

- I recommend using www.LifeDomains.NET 

http://www.ericstips.com/tips/lesson12/
http://www.lifedomains.net/


(see registration walk-through on video) 

 
SPECIAL OPPORTUNITY: 

You may want to consider getting your own domain sales business, like mine. There are 

always people who need to register domains, so if your business has anything to do with 
business or money, then this could be a good side business for you. Domain resellers are 

making as much as $37k per month with this opportunity! 
 
Click here for info about getting your own turn-key domain business 

 
(Includes bonus advertising credits and other freebies. See details on site…)  

 
Action steps: 

1) Register a domain for your business.  

Use the guidelines from this lesson to register a good one! 

After you’ve registered your domain, the next step is to get it hosted. There are good hosts, 

and there are bad hosts, and choosing the wrong one could be a costly mistake. Having been a 
web hosting company owner, it’s a subject that I know a fair amount about, and I’ll be sharing 
the important facts with you in the next lesson.  

As always, you are welcome to post your questions and comments below (Feel free to let 

us know about your new domain, even if it’s just parked right now)  

Have a great day! 

LESSON #24:  

Choosing a Web Host 

Main points: 

  Web hosting is what makes your website available on the internet. 

  It’s important to choose a good web host in order to avoid potential problems. 

  Important things to look for in a web hosting company… 

 

1) The resources and tools that you’ll need 

-Plenty of storage space and data transfer 

-Cpanel control panel (I wouldn’t go anywhere without it)  

-MySQL, PHP, etc…  
-Fantastico scripts installer (one click WordPress, etc) 
 

2) Great support 
 

http://www.domainbusinessowner.com/


-look for 24/7 support, and multiple support options 

 
3) Reliability. 

 
-If your website isn’t online, it’s not making money!  
 

4) Affordable price. 

  Some web hosts have gone “green” to help the environment, which is an added benefit when 

choosing a host. 

  The host I recommend is Hostgator because they meet all of the above criteria. I have referred 

literally thousands of customers to Hostgator, and they have a great track record of taking care of my 

customers. 

 

Action step: 

1) Get web hosting. 

Click here to visit my recommended web host…  

In the video, I talk about how to choose a hosting plan that best meets the needs of your 
business. Essentially, it comes down to this question: 

How many websites do you intend to have? 

If you only plan on having one website (ever), then you should go with a single hosting plan 

such as Hostgator’s “Baby” plan. You can get started with your first month for as cheap as 
one penny by using my coupon code during checkout.  

Coupon codes: 

ERICSTIPSCOUPON ($9.95 OFF) 
TAKE25PERCENT (25% OFF) 

If you plan on having multiple websites, your best option is to get a Reseller account, such as 
Hostgator’s “Aluminum” reseller plan. This will allow you to launch an unlimited number of 

websites without having to pay any additional hosting costs. 

Watch the video for a comparison of shared hosting, reseller hosting accounts, and dedicated 
servers to see which one is best for your business.  

After you’ve obtained hosting, we’ll want to make sure your domain is pointing to your 

hosting account, and we’ll get familiarized with the tools you’ll be using (I’ll be covering 
those things in the next lesson). 

As always, you are welcome to post your questions and comments below  

Have a great day! 

http://www.getgator.com/
http://www.getgator.com/


LESSON#25:  

Changing Name Servers & Getting to Know Cpanel 

Main points: 

  I recommend registering your domain with a domain registrar other than your web hosting 

company. 

  DNS = Domain Name System (on the video I said Domain Name Server, which is also a commonly 

held definition for the acronym) 

  Your name servers should be listed in the welcome email from your web host. 

  Log into your domain account, and change the DNS to your assigned name servers 

  (Video shows how to set up an account using WHM – the administrative side of Cpanel, which is 

included with Hostgator reseller accounts) 

  After you change the DNS in your domain account, it can take anywhere from a few minutes up to 

a couple days for it to propagate throughout the web. 

  To log into the cpanel for your account, you would go to:  

http://yourdomain.com/cpanel or http://yourdomain.com:2082 

or https://yourdomain.com:2083 (secure) 

If your domain’s DNS hasn’t resolved to your hosting account yet, you can access your 
control panel using the server’s IP address in place of the domain.  

Action step: 

1) Set your domain’s DNS to point to your hosting account  

2) Look around in your Cpanel control panel, and familiarize yourself with it 

In the next lesson, I’ll show you how to set up email account(s) on your own domain.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #26:  

Email Address on Your Own Domain 

Main points: 

  Most people are still using freebie email accounts.  

  Don’t use cheesy email addresses! 

http://getgator.com/


  Why it’s important to have an email address on your own domain:  

 
1) It looks more professional. This is more important than you may think. You want to invoke 

TRUST. 

2) You have ultimate control of what’s delivered to your inbox. You can avoid having to 
search through junkmail folders for important messages, or you can add high levels of 

filtering. 

3) It can improve your outgoing email deliverability rate. This is an important concept for list 
building. An increase of a few percent can make a difference of thousands of dollars of profit.  

  (Video shows how to set up an email account via Cpanel) 

  (Video shows how to check email via the web… ie. http://yourdomain.com:2095 ) 

  (How to configure Microsoft Outlook for POP3) 

  (How to set up an email forwarder) 

  Forwarders allow you to advertise or give out a certain email address without actually 
having to manage another email account.  

 
Action step: 

1) Set up an email account or a forwarder on your own domain (if you don’t yet have one).  

2) Test it and make sure it works.  

Important Note: If you’ve changed your primary email address, be sure to update your 

subscriptions such as Eric’s Tips. For Eric’s Tips, just click the “unsubscribe” link at the 
bottom of any email from me… but on the following page do NOT unsubscribe. Instead 
simply change your email address to your new address and save it.  

Now that you’re all set up with your email, it’s time to turn our attention to building your 
website starting in the next lesson. 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #27:  

5 Ways to Build a Website 

Main points: 

IMPORTANT: I did not mention this in the video, because it sort of goes without saying. But 

I think I may need to offer this reminder:  

A website does not constitute a business. It is an essential component of your business, but it 
is not a business by itself.  



So please keep that in mind throughout the next several lessons as we focus on building your 

website. 

  I often prefer to launch a website before the product is done because…  

- Getting your website online is a milestone 
- You can start marketing it before the product is done 

  Note: Website vs. web page (a web page is just one page) 

  Ways to build a website: 

 

1) Build it from scratch (using a web language like HTML) 

Do you need to know HTML to be an internet marketer? No, but it can be very helpful.  

2) Use a web authoring program (ex. An HTML editor such as FrontPage) 

WYSIWYG = What You See is What You Get (ex. NVU) 

3) Use a template or site builder (ex. HostGator’s site builder) 

Template = shortcut 

My favorite site builder for non-techies: XSitePro 

4) Use a script or CMS (ex. WordPress) 

Great website script for internet marketers: Butterfly Marketing 

Forums: phpBB, Vbulletin, etc. 

WordPress: my favorite free publishing application 

5) Outsource it (pay someone else to do it for you) 
 

Action step: 

1) Choose a method that you will use to build your website 

Think about all these options, do some research if you need to, and choose ONE to start with. 
We’ll start building your website in the next lesson.  

By the way, if you DO have a website already… be sure comment and let us know what 

worked or didn’t work well for you! 

As always, you are welcome to post your questions and comments below  

Have a great day! 

http://www.xsitebuilderpro.com/
http://www.ericstips.com/bm


LESSON #28:  

Building a Website With HTML 

Main points: 

  Even if you don’t plan on building your own websites, it is helpful to know some basic HTML if you 

are an Internet marketer. 

  If you’re new to HTML, it’s probably easier than you think. 

  HTML = HyperText Markup Language. 

  Tags = < >  

  You can use Notepad, which is found on almost all Windows computers  

I recommend Notepad++: 

http://notepad-plus.sourceforge.net/uk/download.php 

  (See HTML page building demonstration in video) 

 

NOTE: Regarding my instructions in the video… In order to change the file extension from .txt to 

.html you must have your file extensions visible.  

For Windows XP go to: 

Tools >> Folder Options >> Click the “View” tab >> Make sure there is NO checkmark by 

“Hide extensions for known file types” 

For Windows Vista:  

1. Open Folder Options by clicking the Start button , clicking Control Panel, clicking 
Appearance and Personalization, and then clicking Folder Options.  

2. Click the View tab, and then, under Advanced settings clear the Hide extensions for known 

file types check box, and then click OK. 

  You can test the “validity” of your HTML at:  

http://validator.w3.org 

  But it’s generally OK if your code isn’t totally valid (most of my sites aren’t), as long as it looks OK in 

all the major browsers… 

  You can test your website on multiple browsers for free at:  

http://browsershots.org/ 

http://notepad-plus.sourceforge.net/uk/download.php
http://validator.w3.org/
http://browsershots.org/


  You can learn everything you need to know about HTML for free on the web. Here are some places 

to start:  

http://www.w3schools.com (My favorite… Great resource for CSS and PHP too)  

also http://htmldog.com 

 
Action step: 

1) Create a web page using HTML. 

The next step will be to upload your new page to the web, and I’ll be covering that in the next 
lesson. 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #29:  

Uploading a Website Using FTP 

Main points: 

  Control panel “File managers” are not the best way to upload files. 

  FTP = File Transfer Protocol 

  FTP Client = a software program that uses FTP to transfer your files  

You can download a free FTP client at: http://filezilla-project.org 

(see demo on video) 

You can “drag and drop” files directly from your computer onto your website.  

  Advanced tip: You can use FTP to backup important files from your PC. Just create a “storage” 

folder within the root directory (above public_html) of your website. 

 

Action step: 

1) Upload at least one page to your site using FTP.  

Note: the file should be named index.html if you want it to appear as the home page of your 

website. (Or index.htm, index.php, etc) 

In the next lesson I’ll begin showing you some tools you can use to make your website look 
nice. 

http://www.w3schools.com/
http://htmldog.com/
http://filezilla-project.org/


As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #30: Using Web Authoring Software 

Main points: 

  Web authoring software (aka. HTML editor) helps you build a website  

For example… 
-Microsoft FrontPage 

-Adobe Dreamweaver 

  I recommend XSitePro which is a hybrid HTML editor/ site builder/ site management platform. 

  Free option:  

NVU (old version) 

KompoZer (recommended) – http://kompozer.sourceforge.net 

(see demo using KompoZer on video) 

  WYSIWYG HTML editor (such as KompoZer) enables you to build a site without writing any code. 

 

Action step: 

1) Decide if you would like to use a web authoring program to build your site.  

2) If yes, choose a program and start using it.  

In lesson 27 I covered several different methods of building a website. If you’re not yet sure 

which method you want to use, I recommend reviewing that lesson.  

We’ve covered the first two methods so far. Next on the list are templates and site builders, 
and I’ll be covering those in the next lesson.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #31:  

Using Templates and Site Builders  

Main points: 

  Templates are great times savers. (Ex. a Letter template in Word, report template in Excel, CD 

cover template for Photoshop, website templates, etc.) 

http://www.xsitebuilderpro.com/
http://kompozer.sourceforge.net/
http://www.ericstips.com/tips/lesson27/


  If you’ve built one website, you can use it as a template for your next website (ex. I took my 

template from EricsTips.com and used it to save time when I built LOLministry.com and 

KaitlynStover.com. 

  Remember that a website template is a TEMPLATE You need to customize it to make it your 

own unique site (you can customize it using the HTML methods from the previous lessons). 

  Web Authoring Software vs. “Site builders” 

 

Here are my personal definitions… 

Web authoring software – You tell it what to do… you only get out what you put in. (ex. 

FrontPage, Dreamweaver, KompoZer, etc.) 

Site builder – It does most of the work for you (usually template driven). You put in some 
required variables, and it produces an entire website. 

Some “hybrid” programs blur the line. A software that gives the best of both worlds is: 
XSitePro 

What I like about site builders…  

-they’re easy 
-they’re fast 
-some of them build attractive sites 

What I don’t like… 

-the HTML coding is often sub-par 
-Could create footprints that the search engines may not like  
-Often tied to hosting/subscription 

(watch video above for demo of Hostgator site builder) 

UPDATE: Here is another site builder that I reviewed: Site Profit Bot Demo and Review 

Action steps: 

1) Decide if you would like to use a template or a site builder to build your site.  

2) If yes, choose one and start using it. 

In the next lesson I’ll be covering membership sites! 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #32:  

http://www.lolministry.com/
http://www.kaitlynstover.com/
http://www.xsitebuilderpro.com/
http://www.getgator.com/
http://www.ericstips.com/sitebotdemo/


How to Build a Membership Website 

Main points: 

  Membership website = a website that contains a member area. 

  Memberships can be free, paid, or both. 

  Free membership sites: Often used for building a database of members, which can then be 

monetized in other ways. (Ex. facebook.com) 

  Remember, “the money is in the list”. 

  Paid membership sites: A membership fee is charged. It could be a one-time fee or a recurring 

membership fee. 

  Using recurring membership fees is a great way to add continuity to your business model. 

  Continuity = Cash Flow = Financial Freedom 

  Membership area is an ideal way to provide ongoing products/services. 

  (see video for behind-the-scenes of one of my 6-figure paid membership sites) 

  Multi-tiered membership sites: can give you the best benefits of both free and paid membership 

sites. (Grow a big list while generating income) 

  (see video for behind-the-scenes of one of my multi-tiered membership sites with over 30,000 

members) 

  Tips for choosing a membership site script:  

- Get one that will install on your own domain. 

- Get one that is popular… there’s safety in numbers.  

- Make sure it will support your payment processing method.  

Possible choices: 

Membergate – high end solution with a great reputation. Runs about $4k-$30k. 

Amember – this is what I use for my paid membership sites.  

Butterfly Marketing – this is what I use for my multi-tier membership sites. 

Marketing Website Generator – This is a souped up version of Butterfly, made by my friend 

and programmer Nick Temple. Highly recommended.  

WordPress Wishlist – a membership plugin for WordPress (not shown on the video).  

http://www.membergate.com/
http://www.ericstips.com/amember/
http://www.ericstips.com/bm/
http://marketingwebsitegenerator.com/club/eric.php
http://member.wishlistproducts.com/wlp.php?af=956412


Monthly Income Formula – A complete step-by-step home study course for setting up a 

membership site, including the script, ALL for much less cost than any of the scripts above.  
 

Action steps: 

1) Decide if you’re going to create a membership site.  

2) If yes, choose a script to run your site, and buy it.  

3) Install the script, or pay someone to install it for you. You can post projects and get scripts 
installed as cheap as $10 at Rent A Coder 

In the next lesson I’ll be covering WordPress! 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #33:  

Getting Started with WordPress 

Main points: 

  WordPress = blogging platform and content management system (CMS). 

  A CMS is basically a system of organizing data for a website. 

  WordPress is not the only CMS, and it may not be the best one for some types of websites. But it’s 

my favorite CMS because…  

1) It’s free. 
2) It’s open source.  

3) The plugins! 
4) It’s easy to install and use.  

  If your web host uses Cpanel with the Fantastico add-on, you can use the “one click” WordPress 

installer. (If you want a web host with the one-click feature, please click here – and use coupon code: 

ERICSTIPSCOUPON) 

  If you want/need to install WordPress manually, it’s still pretty easy (see video for full step-by-step 

walkthrough) 

  WordPress site (where you can download the zip file): www.wordpress.org 

  WP Secret key generator (as referenced in video): https://api.wordpress.org/secret-key/1.1/  

http://www.monthlyincomeformula.com/
http://www.rentalcoders.com/
http://www.getgator.com/
http://www.wordpress.org/
https://api.wordpress.org/secret-key/1.1/


 

Action steps: 

1) Decide if you’re going to use WordPress for your website.  

2) If yes, install it! 

In the next lesson I’ll show you what to do with WordPress AFTER you install it.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #34:  

WordPress Recommended Settings 

Main points: 

  Start by adding some categories 

  Posts vs. Pages 

 

- structurally not much difference 

- posts are archived and categorized 

- examples: lesson #32 is a POST. My products page is a PAGE. 

- Use Posts for a series of blog posts, articles, or other content that you add regularly to your 
site; use Pages for the pages of your site that don’t necessarily fit into a blog category.  

- You can use parent pages and sub-pages. 

- Some marketers claim that Posts are better than Pages for SEO. 

http://www.ericstips.com/tips/lesson32/
http://www.ericstips.com/products/
http://ericstips.com/instantwebsite/


  WordPress Settings that I Use: 

 

General: I usually do not use a tagline. 

Writing: I like to increase the post box to 20 lines.  

Reading: Choose a static page for your home page if your site is not a blog. 

Discussion: I moderate all comments.  

Permalinks: I use a custom structure, such as /%postname%/ 

  Importance of “Nice” Permalinks: 

 

-better for your visitors 

-better for search engines 

You may or may not want to use the year and month within your Permalink structure. 

Consider whether it will be better or worse to date your content.  

You can tweak the Post Name part of the Permalink URL when you are adding or editing a 

Post: 

-Don’t make it too long (I prefer no more than two dashes)  
-Use a keyword in it, such as a product name if it’s a product review 

  Disabling the Visual Editor: I prefer to disable the visual editor under the Users >> Profile settings. I 

like the basic post box better because it’s simpler and does not interfere with video embed code.  

 

Action steps: 

1) Add at least one category and make at least one post, or create at least one page on your 
WordPress site. 

http://ericstips.com/instantwebsite/


2) Adjust the WordPress settings to best meet the needs of your site.  

3) Choose and set up your WordPress permalink structure. 

In the next lesson we’ll move on to the FUN stuff!  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #35:  

WordPress Themes and Plugins 

Main points: 

  One of the great things about WordPress is that you can instantly change the look of your site by 

changing the theme.  

-There are hundreds of free themes at: http://wordpress.org/extend/themes/ 

-A nice thing about selecting a theme from the WP site, is seeing if it is compatible with the 
latest version, seeing user comments, etc.  

-Tip: If you intend to do very much customization to your theme, you might want to choose 

one that is NOT heavily dependent on graphical design.  

-Advanced tip: web designers may submit their own theme to WP’s directory (see guidelines 
first). This could result in exposure from thousands of downloads and back links.  

-There are also thousands of 3rd party themes for sale and for free.  

 

  I like to keep a copy of all of my WordPress themes and plugins on my computer, organized in a 

parallel structure to that on my website. 

http://wordpress.org/extend/themes/
http://ericstips.com/instantwebsite/


  (See video for demo of installing themes and plugins) 

  WordPress Plugins: http://wordpress.org/extend/plugins/ 

 

Plugins that I currently use: 

Akismet 

All in One SEO Pack 
Dofollow 

Ajax Comments-Reply 
Flickr Photo Album 
ShareThis 

UPDATE: I no longer use the ShareThis plugin, and now I use Simple Facebook Like 
Widget. For more information, see this post about Facebook plugins 

  Adding ads, such as AdSense, to WordPress 

 

There are three main ways… 

-You could use an AdSense-ready theme (such as an AdSense template, or search the WP 

themes directory for one) 

-You could use an AdSense WP Plugin, such as Adsense Manager (search the Plugins 
directory for AdSense). In general, this would be my recommendation.  

-You could add it manually to your theme (for example you could insert your ad code into the 

header.php, sidebar.php, or single.php files) 

Action steps: 

1) Choose a theme for your WordPress site and install it.  

2) If you’re going to allow comments, activate the Akismet plugin.  

3) Explore the other plugins. 

In the next lesson, we’ll look at how to customize your WordPress theme.  

If you need help, please check out the forums at: http://wordpress.org/support/  

As always, you are welcome to post your questions and comments below Feel free to let us 

know your favorite themes and plugins! 

Have a great day! 

 

 

http://wordpress.org/extend/plugins/
http://wordpress.org/extend/plugins/akismet/
http://wordpress.org/extend/plugins/all-in-one-seo-pack/
http://wordpress.org/extend/plugins/sem-dofollow/
http://wordpress.org/extend/plugins/ajaxcomment/
http://wordpress.org/extend/plugins/tantan-flickr/
http://wordpress.org/extend/plugins/share-this/
http://wordpress.org/extend/plugins/facebook-like-widget/
http://wordpress.org/extend/plugins/facebook-like-widget/
http://www.ericstips.com/tips/facebook-like-buttons/
http://wordpress.org/support/


LESSON #36:  

Customizing WordPress 

Main points: 

  You can edit theme files online or offline. Either way, be sure to keep a backup of your theme 

offline. 

  The CSS Stylesheet is responsible for much of the look and feel of the site. Within this one file you 

can change fonts, colors, sizes, layouts, and have those changes instantly take effect throughout your 

entire site. 

  I prefer to edit files offline using Notepad++ (see Lesson #28 for basic HTML editing skills) 

 

See video for examples of… 

-Editing the colors, fonts, and other style in the CSS Stylesheet 
-Adding an AdSense ad to the sidebar 

-Editing the footer to take away a credit/footprint 
-Changing the graphics 

 
Action steps: 

1) If you’re not happy with the look or function of your WordPress site, customize it! 

Remember, if you need help there is a massive support forum at: http://wordpress.org/support/ 

In the next lesson, I’ll be talking about making money with your blog.  

As always, you are welcome to post your questions and comments below And if you’ve 

customized your WordPress theme, be sure to show it off to us! 

Have a great day! 

LESSON #37:  

How to Make Money with Your Blog 

ain points: 

  Blog: a website containing an online journal, or series of entries of some sort. It could 

contain text, photos, videos, or other types of content.  

  Blogging was popularized by free platforms like Blogger, Livejournal, and more recently 

WordPress.com. However…  

  I recommend blogging on your own domain. Free blogs can be profitable, and could be a 

part of your business, but your main blog should be on YOUR domain.  

  Your blog could play a major or a minor role in your overall business plan. (See examples 

on video) 

http://www.ericstips.com/tips/lesson28/
http://wordpress.org/support/


  Why would you want to incorporate a blog into your business?  

-Web traffic (from SEO, links from other blogs, etc) 
-Additional income stream (via direct monetization with AdSense, paid ads, affiliate links, 

etc) 
-Authority/Influence/Positioning (see lesson #38) 

  Ways to make money with blogs… 

1) Splogging 

-provides little or no value to the visitor 

-games the search engines 
-often automated, mass produced 

-NOT recommended 

2) Be a paid blogger 

-Freelancer route 
-Pay per post route 
-OK, but would be better to focus on building a business 

3) Direct monetization 

- contextual ads (ie. AdSense) 
- Affiliate links (ie. product reviews) 
- tip jar/donation link 

- paid placement ads/sponsors (ie. display ads and text links*) 

(see video for examples of each… pros, cons, etc.) 

*Be careful about selling text links, as Google may penalize sites that buy or sell them.  

-Comparison of John Chow, Shoemoney, and Problogger 

-What is Gary Vaynerchuk doing differently? 



 

Action steps: 

1) Decide if you’re going to integrate a blog into your business. 

2) Decide which method of direct monetization fits best with your blog.  

Remember, I’ll be covering the most important points in the next lesson. If you’re starting a 
new blog, wait until you’ve seen the next lesson before going a ll out on it.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #38:  

Making Money with Blogs (Part 2) 

Main points: 

  What is Gary Vaynerchuk doing differently? 

  Continued from lesson #37…  

4) Influence, authority, and positioning 

For most businesses, these are THE greatest assets that you can gain from your blog.  

Rich Schefren: you need to become a maven in your market.  
Frank Kern: you need to be a celebrity in your marketplace.  

You want to position yourself and your products in the top of your prospects’ minds.  

5) Selling your blog. 

-Create a blog with… good content, loyal readership, steady traffic, decent Pagerank.  

-Investors, entrepreneurs, and aspiring entrepreneurs buy websites…  

http://ericstips.com/instantwebsite/


-If your site is valued over $100k, consider a broker 

-Do it yourself: 

http://marketplace.sitepoint.com/ 

http://www.businessesforsale.com/ 

Ebay 

-Some marketers also “flip” blogs. (buy ugly ones and make them nice)  

  Positioning and personal branding  

(see examples on video) 

-John Chow vs. Shoemoney vs. Darren Rowse 

- On the one hand, branding your blog with your own name, image, and personality can give 

you an edge over the competition. On the other hand, it can also make it harder to sell.  

- If your priority is selling your blog, you need to take this into consideration, but for MOST 
people I would recommend going for a strong personal brand.  

  Methods of monetizing a blog are not mutually exclusive, but you should pick ONE to be 

your focus. 

  NOTE: I didn’t mention this on the video, but one method of indirect monetization that I 

ALWAYS recommend for blogs is using it to build an email opt- in list. I didn’t cover it in 
this lesson because there will be an entire module about list building within these lessons.  

 
Action steps: 

1) Decide what the primary objective of your blog is going to be.  
2) Think about how you will monetize it.  

3) Start blogging! 

I’ve been teaching a lot about building your website. But what if you don’t want to build it 
yourself? The next lesson is for you! 

As always, you are welcome to post your questions and comments below.  

If you have a blog, this would be a great time to show it off! Feel free to tell us your blog’s 
primary objective, or you can let us guess  

Have a great day! 

LESSON #39:  

Outsourcing Your Website 

Main points: 



  Outsourcing is subcontracting a job or a task… or a collection of jobs or tasks… to a third party. 

  For example a company might outsource their manufacturing process, or their entire customer 

service department. I recently outsourced much of my web traffic generation tasks. Learn how to 

outsource everything 

  Outsourcing vs. Out-tasking: “Out-tasking” is when you hire someone for a particular task or one 

time project, versus outsourcing on an ongoing basis. However, I use the term outsourcing as a catch-

all. 

  Outsourcing vs. Doing everything yourself: If your goal is to build a long-term sustainable business 

that runs without you, then you’ll need to hire some employees and/or outsource.  

Recommended reading: 

E-myth Revisited, by Michael Gerber 
Top Grading, by Bradford Smart (If you plan on HIRING) 

Cashflow Quadrant, Robert Kiyosaki (see also lesson #6) 

  Outsourcing vs. Hiring Employees: Many online business owners may find outsourcing to be a 

more economical choice to achieve many of the tasks and processes that I’m teaching.  

Benefits: 

1) Cost savings vs. hiring employees 
2) Simplification vs. hiring employees 

  You can outsource almost EVERYTHING. 

  Places to outsource your website: 

 

1) Use someone locally. 

-Phonebook 

-Classified ads 
-Craigslist (beware of scammers) 
-son/daughter/relative… local college kid, etc. 

2) Use an outsourced specialty service (ie. Web Design company) 

-have a budget. 
-know exactly what you want.  
-decide if you want to work with someone overseas, or in certain countries.  

-look at their portfolio. 
-look at reviews and get a referral. 

- http://www.outsourcing.org 

3) Use an outsource/freelancer website 

Rent-a-coder 
Odesk 

http://www.trafficsages.com/
http://www.trafficsages.com/
http://www.amazon.com/gp/search?ie=UTF8&keywords=cashflow%20quadrant&tag=prayway-20&index=books&linkCode=ur2&camp=1789&creative=9325
http://www.ericstips.com/tips/lesson6/
http://www.rentalcoders.com/
http://www.ericstips.com/odesk


Elance.com 

Guru.com 
Scriptlance.com  

(See video for walk-through of posting a project) 

-Idea: make a screen capture video! 

Action steps: 

1) Decide if you want to outsource your website  

2) If yes, choose a provider and make it happen!  

3) Start thinking about what you can outsource, and develop an outsourcing mindset. 

Special Offer: 

Today I’m offering an ebook which explains how to outsource for your Internet-based 
business. It is a brand new exclusive ebook created for Eric’s Tips.  

“Outsourcing for Internet Marketers“. 

 

Click here to get more details and download this ebook 

“Outsourcing for Internet Marketers“. 

http://www.ericstips.com/products/outsourcing/
http://www.ericstips.com/products/outsourcing/


 

Regular Price $47 Only $9 Today! 
Click the button below to download the ebook now…  

 

 

(Resale Rights also available) 

As always, you are welcome to post your questions and comments below. Feel free to let us 
know your outsourcing successes, or recommended freelancer sites.  

Have a great day! 

LESSON #40:  

Using Graphics On Your Website 

Main points: 

  You don’t need graphics, but they have been shown to increase website effectiveness in most 

cases. 

  Sometimes ugly websites with no graphics make money (see video for example). 

  Ugly sites with an amateurish look can create a sense of authenticity in certain cases. 

  Consider your target market when decided whether to go for a very professional “polished” look or 

not. When selling to businesses, professional is usually better. 

http://110.ericstips.pay.clickbank.net/


  For a polished looking sales page, consider hiring a graphic artist to do your graphics for you. Some 

of the most well-known “mini-site” designers in the Internet marketing niche include…  

Design Guru Ryan – http://designgururyan.com 

Brent and Joe – http://www.minisitefrog.com 
Karl Warren – http://ecoverninja.com 
James – http://www.minisitestudio.com 

(Prices ranging from $197 to $997) 

-Be cautious about using random freelancers 

  Consider going for a minimalist look, with fewer graphical elements. It may be more effective, and 

it’s easier if you’re doing it yourself.  

(See video for examples of my sites) 

One or two well-placed photos can go a long way in turning a bland HTML page into 

something that captures people’s attention.  

  Where can you get photos to use on your site?  

1) Use your own. 

2) Public domain. 

http://en.wikipedia.org/wiki/Wikipedia:Public_domain_image_resources  

Just beware of “non-commercial use” clauses, and don’t waste time looking for a perfect 
image in the public domain when you could quickly license one for under $2.  

3) License it from a stock photo site.  

Such as… 

Istockphoto 

gettyimages.com 
photos.com 

stockphoto.com 
shutterstock.com 

IstockPhoto – my favorite source because…  

- they have high quality standards 

- they have a great selection 
- they’re cheap! starting at $1.50, or less if you’re buying in bulk.  

Be aware of license terms – generally you can not use it in an item for resale unless you 
purchase a special license. 

http://en.wikipedia.org/wiki/Wikipedia:Public_domain_image_resources
http://www.istockphoto.com/buy-stock-photos.php?refnum=holmlund1


(See video for demo of obtaining and using a photo from Istockphoto) 

  If you don’t have any graphics editing software, you can resize images with Microsoft Paint 

(included on Windows computers). For a more powerful alternative, you can get Paint.NET for free. 

  Ecover = a visual representation of a digital product.  

Ecovers help sell your info-product, because they help your prospect conceptualize it. It 
builds more value in your product (as long as the Ecover isn’t really ugly).  

-You can buy a custom Ecover for $67-$100 for good quality. 

-Or you can make your own. I make all my own Ecovers. I used to use Photoshop with action 

scripts. Now I use a simple software program called Ecover Engine…  

Recommended product: 

Ecover Engine enables you to make great Ecovers, even if you have no graphics skills at all. 
You can make Ecovers for ebooks, software programs, audio recordings, videos, and more.  

 

You can grab it at a special low price at: 

Click Here to go to Ecover Engine  

 

http://www.getpaint.net/
http://www.ecoverengine.com/
http://www.ecoverengine.com/


YES, I want the Ecover Engine software! 

Yes, I want to make great cover graphics!  

 

Yes, I want instant access to the software right now plus the fast action bonuses.  

 

Yes, I want it now for only $27 before the price goes up! (Ending soon)  

   

Click the button below to download the package now...  

 
 

 

Action steps: 

1) Decide what kind of graphics strategy you want to use for your website. For example…  

-The “intentionally ugly” look  
-The minimalist few graphics look 
-Professionally designed graphics package 

2) Put some images/graphics on your website.  

In the next lesson we’ll be looking at how to put video onto your website.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #42:  

How to Put Audio on Your Website 

Main points: 

  Reasons to use audio on your website… 

 

1) Builds trust. 

http://106.ericstips.pay.clickbank.net/


2) Adds another level of communication. 

3) Keeps visitors longer. 

  Some practical uses for audio on a website…  

1) Interviews, podcasts, etc. 

Podcasting is syndicating your audio recordings using an RSS feed, such as feedburner. 

For info about putting your podcast on Itunes, see: 

http://www.apple.com/itunes/whatson/podcasts/specs.html  

2) Welcome to website 

Consider split-testing an intro audio on your website to see if it keeps visitors longer.  

3) Testimonials 

Boosts the power of the testimonial by giving it more credibility and adding that extra 
dimension. See video for example.  

Recommended resource for collecting customer testimonials: 

Audio Generator (I’ve used it to collect over 1000 testimonials)  

4) Guarantees 

It can be effective to put an audio button in your money back guarantee area, so your visitors 

can hear you giving the guarantee with the sincerity of your own voice.  

5) Ordering instructions 

Your audio can explain how to order.  

6) Opt-in instructions  

This can be especially helpful if you’re doing double-opt-in. After they enter their name and 

email, you can verbally tell them to go check their email and confirm their subscript ion. (See 
video for example) 

7) In an exit pop 

Sometimes it helps stop people in their tracks if a voice says “Stop… I have something for 
you!” 

8] Spoken transcript of your written content  

Some of your visitors might prefer to listen rather than read. You could record yourself 
reading your content, or you could use a computer generated voice such as: 

http://www.feedburner.com/
http://www.apple.com/itunes/whatson/podcasts/specs.html
http://www.ericstips.com/audiogenerator


Ispeech (free text to speech tool) 

9) Mood music* 

Not recommended. See video for example of bad music, and how it can be done tastefully in 
some situations.  

  How to record your own audio for free: 

First you need a microphone. I recommend getting a plug-and-play USB mic. I paid about 

$100 for mine, but you can get a decent one for under $30 at Best Buy, Walmart, Amazon, 
etc. 

Three steps: 

1) Record an MP3 file 

You’ll need some recording software. Here are some good free programs: 

Audacity (my top choice) 

Free Hi-Q Recorder 

If you’re installing Audacity for the first time, you’ll need to download the LAME MP3 
Encoder file: 

http://lame.buanzo.com.ar/ 
or http://lame.sourceforge.net/ 

If you need help with it, check out: http://audacity.sourceforge.net/help/ 

(see video for demo of recording) 

2) Generate a flash player 

There are plenty of free MP3 flash players available: 

Dew Player: http://www.alsacreations.fr/dewplayer-en 
Dew Player for WP: http://wordpress.org/extend/plugins/dewplayer- flash-mp3-player/ 

1-button player: http://www.strangecube.com/audioplay/ 
WP Plugin: http://www.1pixelout.net/code/audio-player-wordpress-plugin/ 
Non-WP Player: http://www.macloo.com/examples/audio_player/ 

Player generators: http://flash-mp3-player.net/ 
Multi-track player: http://musicplayer.sourceforge.net/ 

3) Embed it on your website  

(see video for demo) 

Free flash player used in demo: click here to download (unzip it, and then just upload the 

SWF file along with your MP3) 

http://www.ericstips.com/ispeech
http://www.amazon.com/exec/obidos/redirect-home/prayway-20
http://audacity.sourceforge.net/
http://www.roemersoftware.com/free-sound-recorder.html
http://lame.buanzo.com.ar/
http://lame.sourceforge.net/
http://audacity.sourceforge.net/help/
http://www.alsacreations.fr/dewplayer-en
http://wordpress.org/extend/plugins/dewplayer-flash-mp3-player/
http://www.strangecube.com/audioplay/
http://www.1pixelout.net/code/audio-player-wordpress-plugin/
http://www.macloo.com/examples/audio_player/
http://flash-mp3-player.net/
http://musicplayer.sourceforge.net/
http://www.ericstips.com/player_mp3_maxi.zip


Upload your files and paste the embed code into your web page.  

Embed code from demo: 

<object 

type="application/x-shockw ave-flash" data="player_mp3_maxi

w idth="200" height="20"><param name="movie" 

value="player_mp3_maxi.sw f" /><param name="bgcolor" 

 

*If you’re putting it on a WordPress blog, be sure to fix the URL’s in the embed code to 

locate your SWF and MP3 files at their absolute location.  

Action steps: 

1) Think about how you can incorporate audio into your online business.  

(Hint: I gave you 9 ideas) 

2) Add some audio to your website.  

In the next lesson we’ll be talking about privacy policies, disclaimers, and all that fun stuff. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #43:  

Legal Compliance & Legal Documents for Your Website  

Main points: 

  Why you should care about protecting your business:  

1) Civil Lawsuits 

2) Legal compliance (FTC, FDA, State Attorney General, etc)  

  Steps you can take…  

1) Choose an appropriate business entity  

-Consult with an attorney or tax advisor about this.  

Potential benefits of corporations over sole proprietorships: 

-They protect you personally from certain legal liabilities  

-They may reduce your tax liability 

Resource: LegalZoom 

http://ericstips.com/legalzoom


2) Avoid risky niches 

For example… 

-Gambling 
-Adult content 
-Medical 

-Illegal/unethical things 
-How to make money 

But don’t let FEAR stop you from going into a niche you’re truly passionate about.  

(See video for horror stories, etc.) 

Do NOT assume that you can fly under the radar of the FTC. Instead, assume you are on their 

radar, and make sure you’re in compliance.  

3) Educate yourself 

Look to the governing lawmakers for your country.  

In the USA, the most important for Internet marketers is the Federal Trade Commission 
(FTC). 

Update: Here is the FTC “.Com Disclosures” document from March 2013: 

http://www.ftc.gov/os/2013/03/130312dotcomdisclosures.pdf 
(I recommend reading this entire document) 

Information for businesses: http://ftc.gov/bcp/business.shtm 

Here is a helpful document containing FAQ: FTC’s Revised Endorsement Guides  

Ecommerce: http://ftc.gov/bcp/menus/business/ecommerce.shtm 

Other helpful sites: 

FDA: www.fda.gov 
Copyright: www.copyright.gov 
Small Business Administration: www.sba.gov 

US Patent and Trademark office: www.uspto.gov  

-Do a TESS search before registering a domain or naming a product. 

-Consider hiring a lawyer. 

4) Use appropriate legal documents  

How to get the documents: 

1) Hire a lawyer who UNDERSTANDS Internet business law (Best option)  

http://www.ftc.gov/os/2013/03/130312dotcomdisclosures.pdf
http://ftc.gov/bcp/business.shtm
http://business.ftc.gov/documents/bus71-ftcs-revised-endorsement-guideswhat-people-are-asking
http://ftc.gov/bcp/menus/business/ecommerce.shtm
http://www.fda.gov/
http://www.copyright.gov/
http://www.sba.gov/
http://www.uspto.gov/


Probably $500 to $5000 

2) Buy some documents (2nd best option) 

The key here is to get some that are: 

A) up to date 
B) written by a real lawyer 

Resources: 

Attorney Bob Silber: www.websitelawforms.com (Approx. $2800 to license his docs) 

Attorney Mike Young: Website Legal Forms Generator (Approx $197) 

Discount legal form provider: Find Legal Forms (Approx. $15 per document) 

Beware of WebLawGenerator or anything that looks like it is a resale rights product. Do not 

buy it. 

3) Find some free documents (worst option)  

Why you might not want to use free documents: 
http://blog.ebusinesslawgroup.com/2008/08/why-shouldnt-you-use-free-terms-of.html 

Idea: You can take some free docs, customize them yourself to meet the needs of your 

website, and then pay a lawyer or paralegal to review and revise it as necessary.  

Free Terms of Service: 
http://www.webmasters-cavern.com/tools/tosgen/ 

http://www.website- law.co.uk/termsandconditions.html (UK) 

Free site disclaimer: 
http://ericstips.com/legaldocs.zip 

http://prioritydigital.com/free_disclaimer.htm 
http://www.website- law.co.uk/disclaimer.html (UK) 

Free privacy policy: 
http://ericstips.com/legaldocs.zip 

http://www.dmaresponsibility.org/PPG/ 
http://www.website- law.co.uk/privacypolicy.html (UK) 

http://www.easyriver.com/myprivacy.htm 
http://www.freeprivacypolicy.org 

Free copyright notice: 
http://ericstips.com/legaldocs.zip  

Action steps: 

1) Continue to educate yourself about the legal aspects of your business.  

http://www.websitelawforms.com/
http://ericstips.com/legalforms
http://ericstips.com/forms
http://blog.ebusinesslawgroup.com/2008/08/why-shouldnt-you-use-free-terms-of.html
http://www.webmasters-cavern.com/tools/tosgen/
http://www.website-law.co.uk/termsandconditions.html
http://ericstips.com/legaldocs.zip
http://prioritydigital.com/free_disclaimer.htm
http://www.website-law.co.uk/disclaimer.html
http://ericstips.com/legaldocs.zip
http://www.dmaresponsibility.org/PPG/
http://www.website-law.co.uk/privacypolicy.html
http://www.easyriver.com/myprivacy.htm
http://www.freeprivacypolicy.org/
http://ericstips.com/legaldocs.zip


2) Put the appropriate legal documents on your website.  

In the next lesson we’re going to begin learning how to create an information product.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #44:  

Introduction to Information Products 

Main points: 

  Building your business without a specific plan for monetization is a BAD idea. 

  Why we’re building an information marketing business:  

a) You need to have you own product. (As mentioned in Lesson #7) 

b) An information product can be created for low cost or zero cost.  

  What is an information product? (aka. infoproduct) –  

It’s a collection of knowledge, assembled for distribution, and designed to be consumed by its users. 

  Types of information products:  

Physical Digital 

Books ebooks 

magazines E-zines 

newspapers online news 

newsletters email newsletters 

reports digital reports 

white paper digital white paper 

CD’s Digital audio, MP3′s 

DVD’s Digital video 

blu-ray HD streaming video 



seminars webinars, teleseminars 

workshop membership website 

 
Software, scripts 

 
Mobile apps (ex. iphone app) 

ANY combination of the above 

  We’re going to focus on DIGITAL information products. 

  Benefits of Digital Information Products:  

- Easy to create. 
- Low or zero cost to create= low risk, high profit margin.  

- Higher perceived value. 
- Easy to fulfill and manage. 
- It’s scalable. 

  Ebooks vs. other forms of info products…  

-Ebooks are not the easiest to make. 

-Ebooks may have lower perceived value than audio/video.  

  The easiest type of information products to create can be…  

-Audio recording 
-Screen capture video 

-Web cam or Flip video (with no editing) 

  *The amount of effort that you put into an information product does NOT dictate the price that 

your market will pay for it. 

  What TYPE of digital information product should you create?  

1) The type that your target market prefers to consume. 

2) What format makes sense for your product? 

3) How does it fit into your overall business plan? 

(See video for several examples) 

  Think about continuity.  

Recommended resource: 



“How to Have Your Own Information Product in 30 Days“. 

 

Click here to get more details and download this ebook 

(Resale Rights also available) 

Action step: 

1) Decide what kind of information product you’re going to create, keeping in mind the three 

points above. 

You may have noticed that I didn’t talk about how to choose a topic for your info product, and 
that’s because we already covered niche selection in Lessons #19 and 20. But I will remind 

you that your product needs to answer a major question or problem concerning your niche.  

In the next lesson we’ll be looking at how to put together your information product.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #45:  

Creating an Information Product (Part 1) 

Main points: 

  Where can you get content for your infoproduct?  

(1 hard way and 8 easy ways) 

1) Compile it yourself (hard work) – Research online, Google, Wikipedia, Articles, go to the 

library, etc. 

2) Your Brain – How can I turn my experience into a product that I can sell? Or… what idea 
can I extract from my brain and sell?  

http://www.ericstips.com/products/30days/
http://www.ericstips.com/tips/lesson19/
http://www.ericstips.com/tips/lesson20/
http://www.ericstips.com/products/30days/


3) Someone else’s brain (probably an expert) – Many experts love giving interviews, and 

they’ll do it for free.  

4) Partners create it – This works especially well if there is another part of the process that 
you can be responsible for.  

5) Contributors give it to you – Article compilation, giveaway event, etc.  

6) Other stuff you own (Recycle and repurpose)- Old college papers, old books/ebooks… turn 

them into audio/video, etc. 

7) Public Domain – Books, images, music, and even video. Resource: www.gutenberg.org 

8] Private Label Rights Material (PLR) – Can be a great source of content. But be sure to DO 
something with it, rebrand it, maybe add unique content, etc.  

- see video for Resale Rights vs. PLR 

- I’ll do a demo of rebanding a PLR ebook in lesson #47  

9) Outsource it – See the basics of outsourcing in lesson #39 

- Use someone locally (ex. craiglslist.org) 
- Use a specialty service 

- Use a freelancer. I use Rent-a-coder 

Resource: Outsourcing for Internet Marketers 

10) Any combination of the above. 

Action steps: 

1) Decide where you’re going to get the content for your infoproduct.  

2) Do it. Get the content. 

In the next lesson we’re going to look at how to take this content and turn it into a product!  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #46:  

Creating an Information Product (Part 2) 

Main points: 

  How to put together together digital information products such as…  

http://www.gutenberg.org/
http://www.ericstips.com/tips/lesson39/
http://www.rentalcoders.com/
http://www.ericstips.com/products/outsourcing/


1) Ebooks – Most information marketers will create one at some point. See Lesson #47 for 

details. 

2) Ezines and Newsletters 

-Often given away for free as a front end lead- in 
-Can be monetized; most often as a continuity program 

-See video re: Limited time vs. Perpetual subscription models 

Recommended resource: Aweber 

Tips: 
-Give a lot of good information at the beginning.  
-Be consistent. 

3) Digital Reports & White Paper – See lesson #47 for details.  

4) Digital Audio – See lesson #42 for details 

Methods of delivery: 
-Embed it on a web page. (ie. the thank-you page) 
-Link directly to the MP3 file (not recommended, because browsers will try to stream it).  

-Zip the MP3 file and provide download link to the zip file.  

5) Video & Streaming Video – See lesson #41 for details 

-See video re: Live action vs. Screen capture 

Delivery options: 
-Embed on a web page (See lesson #41) 

-Make available for download (See this lesson for demo) 

Recommended formats: Flash (SWF or FLV), MP4, WMV, AVI, MOV 

6) Webinars & Teleseminars 

-You can sell it before it even occurs! 
-Great for live events 

-Record it and sell it forever 

Recommended resource: GoToWebinar 

7) Membership Websites – See lesson #32 for details  

8] Software & Scripts – I use Rent-a-coder 

  Make sure you provide real value, and strive to overdeliver. 

http://toplevel.aweber.com/
http://www.ericstips.com/tips/lesson42/
http://www.ericstips.com/tips/lesson41/
http://www.ericstips.com/webinar
http://www.ericstips.com/tips/lesson32/
http://www.rentalcoders.com/


  Most importantly… get it done. Do not let the pursuit of perfection stop you from getting your 

product done. 

Action steps: 

1) Create an information product. (Get it done!) 

*If you’ve chosen to do an ebook or a report, you can wait until after the next lesson because 

I’ll be covering more specifics about creating those.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #47:  

How to Create an Ebook 

Main points: 

  Ebook = digital book  

Possible formats… 

-PDF (Recommended) 

-Word Doc 
-Text file 
-HTML page 

-Exe file  
-Kindle and other special formats 

Recommended Free Software: www.OpenOffice.org 

Open Office is an open source software suite, and their Writer program can create high 

quality PDF’s… for free! 

  Ebook Formatting  

- 8 1/2 x 11″ 

- 12-14 point font 

- Times New Roman (most common for printed books) 
- Arial (great for reading on-screen) 

Tricks to take up more space…  

(This is not about adding fluff, or filling it with too much white space… your ebook should 
consist of high quality content. But it can be helpful to make your ebook seem longer to add 

perceived value. Also please note: keep your target market in mind. Some audiences prefer 
short, concise information, in which case a shorter ebook is better.)  

http://www.openoffice.org/


- Margins (just don’t increase them too much) 

- Line spacing (I like 1.5) 
- Arial font instead of Times New Roman 

- Chapter breaks 

Components I include in my ebooks: 

-Title Page 
-Legal Disclaimer Page 

-Table of Contents 
-Chapters 
-Resource Section 

(See video for demonstration of me creating an ebook by rebranding and tweaking another 

PLR ebook) 

PLR Tip: If you can’t find PLR for your topic, consider finding someone with a product in 
your niche that you think is good quality, and simply ask them if they’ll private label it to you.  

  3 places that I like to put links in ebooks…  

1) At the beginning 

2) Integrated throughout 
3) At the end (resource section) 

Linking Tip: Always use use redirects on your own domain, rather than embedding your 

affiliate link in the ebook. That way you can change the destination later on, without having to 
update the ebook. See also link cloaking 

Advanced Tip: Creating brandable PDF’s for your affiliates is a great idea. I’ve used 

ViralPDF 

Advanced Tip: Always keep your source documents! You might want to boost your income 
by selling PLR to it some day. 

Recommended resources:  

http://www.ericstips.com/cloaking/
http://www.ericstips.com/viralpdf/


PDF Ebook Templates 

Instead of DULL, PLAIN, BORING 
documents, now you can easily create 

BEAUTIFUL and PROFESSIONAL looking 
ebooks in a matter of minutes. 

 

Ecover Engine 

This is a very cool software tool which enables 

you to create great looking E-covers for your 
products… even if you have no graphics 

experience at all!  

 

Action steps: 

1) If you’ve chosen to create an ebook for your information product… do it!  

For many of you, this product will be just the tip of the iceberg. Ideally, it will be a front end 

product that leads to bigger products, and bigger income as you build your business. We’ll be 
talking about your marketing funnel in the next lesson.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #48:  

The Marketing Funnel 

http://www.pdfebooktemplates.com/
http://www.ecoverengine.com/
http://www.pdfebooktemplates.com/
http://www.ecoverengine.com/


Main points: 

  Most newbies can’t see past their first product, and don’t have a grasp of how their product fits 

into their overall marketing strategy, let alone a well-defined marketing funnel… big mistake. 

  Types of Marketing Funnels…  

1) Evolution of a prospect to a customer. (awareness, consideration, preference, action… etc)  
Here is a diagram of this type of funnel: 

 
(Source: ResponseTap) 

2) Price-based funnel, with levels for each price range. (This is the kind we’re talking about)  

  It starts with your target market. You want to get prospects into your funnel. 

  The price ranges are totally relative to your business and what you’re selling. 

  In the online world, particularly for info-marketing, the top of the funnel usually starts with FREE. 

  “Moving the free line” is essentially taking products from a deeper level of your funnel, and giving 

them away for free in order to get more prospects into your funnel.  

- Freebies and loss-leaders should pay off in the long run.  

- The hard cost of giving away information is virtually zero.  

  There is no requirement for the number of levels contained within your funnel, but the mistake 

many marketers make is having too few levels. 

http://www.responsetap.com/blog/the-online-marketing-funnel-1123
http://www.ericstips.com/images/marketingfunnel.jpg


  Some ideas for each level…  

FREE Level: 

Newsletters 
Articles 

Reports 
Ebooks 

Interviews 
Teleseminars 
Free Membership sites 

Free Trial Memberships 
Free plus shipping* 

Low Price Level: ($1 – $100) 

Special Reports 
Audio Interviews 
Videos 

Ebooks 
Trial Membership Offers 

Trial Software 
Paid Membership Sites 
Mini-courses 

Teleseminars 

Medium Price Level: ($50 – $1,000) 
Software 

Video Collection 
Webinars 
Exclusive Membership sites 

Home Study Course 
Bundles/Packages 

Big Ticket Level: ($500 – $100,000) 

Coaching/Consulting 
High-end services: copywriting, websites, etc.  
Home Study Course 

Live Seminar 
Bootcamp/Conference 

Anything requiring your personal time 

  The traditional view of the funnel would indicate that your first product should be at the top of the 

funnel, however that’s not always necessary, because… 

  Alternative viewpoint: “Outer Circle Marketing” (from Alex Mandossian’s Blog)  

- It’s basically a non-linear approach to the strategy. Instead of a funnel, we can picture it as 
an archery target. (See video for details) 

- It is prospect- focused rather than product-focused. 

http://www.alexmandossian.com/2009/03/05/outer-circle-marketing-target-philosophy-exposed/trackback/


- This methodology dictates that it is often best to start with a mid-range product. This way 

you can make more profit up front, and move from there to both higher and lower price 
points. 

  The “Bird’s Eye” funnel (see video for details)  

 
-Prospects can enter at any level.  

-The natural direction of movement is down through the channel (like the Funnel theory), but 
they can also move up or jump around (like the OCM theory).  

Action steps: 

1) Draw an outline of your marketing funnel or target, and create some levels for it.  

2) Determine where your product fits into this structure. 

In the next lesson we’re going to look at how to find the best price for your product!  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #49:  

Pricing Your Product 

Main points: 

  Start high and drop down. 
 

- Look at your competition to determine an initial range.  
- Drop down in small increments.  

  Consider what is your most important priority:  

- Highest profit margins? 
- Maximum total profit? 

- Maximum number of customers? 

  Priority: High profit margins.  



- You can stop dropping down as soon as you’re making a satisfactory number of sales.  
- Avoid devaluaing your product.  
- Fewer customers can be better.  

- Less customer support. 

  Priority: Maximizing your profits.  

- Need to keep dropping down to test the downside and determine the sweet spot.  
- (See video for example) 

  Priority: Maximum number of customers.  

- Good for breaking into competitive market.  
- Good for high lifetime value customers.  

- Consider a Loss Leader. 
- Consider the differences of Free vs. Low Price 
 

 

(See video for explanation of how the chart works, color codes, etc.)  

- Your optimal price depends on the objectives of your business! 

- You need to consider your back-end when determining your pricing strategy. 

  Other factors that may affect your strategy…  

1) Competition 

- Price below competition, but be prepared for a battle.  

- Penetration pricing 
- Price above competition IF there are factors MORE important to the prospect than price, 
such as quality, customer service, or convenience.  

“If you want to destroy your competition, figure out their USP and give it away for free.” 



2) Fair Market Value 

- Don’t base the price on what YOU think your product is worth. Instead, base it on the 
demand. 

3) Dynamic Pricing 

- ex. Airlines, Amazon. 

4) Ongoing Drop-down Pricing 

- Exit pops, 2nd OTO’s, etc.  

5) Firesale/Limited Time Pricing 

- Instead of dropping down in price, you drop up. 

- Must have a compelling “reason why”.  

6) Psychological Price Points 

- You just need to test it. $50, $49.95, $49, $47, etc.  

7) Continuity 

- If you can include continuity, you probably should.  
- Adds another dimension to your testing: average length of subscription at each price point.  

- Look at lifetime value of customer at each price point.  
- Not always more profitable than one-time payment (see video). 

8] Special Considerations for Product Launches 

- If you’re doing a BIG product launch, the drop down method is not ideal.  

- You need to launch at a price that converts.  
- Use test lists, PPC, surveys 

- Price it aggressively 
- Only one shot with prospects and affiliates 
- Split test psychological price points 

- Make ONE quick price adjustment ASAP if necessary. 

Action steps: 

1) Determine your pricing strategy.  

2) Determine your starting price.  

The only way you’re going to sell anything is if your prospect perceives the value to be equal 
to or greater than the price, so in the next lesson we’re going to look at building value through 

copywriting! 

As always, you are welcome to post your questions and comments below.  



Have a great day! 

 

LESSON #50:  

Introduction to Copywriting 

Main points: 

  The perceived value in your prospect’s mind must be equal to or greater than the price… otherwise 

they won’t buy it. 

  You need to actually deliver the value. We’re not learning copywriting for the purpose of selling 

junk for inflated prices. 

  Copywriting is using words to promote something. You can use copywriting to communicate value 

through written words, audio, video, etc. 

  The objective of copywriting is to get the reader to take action. (If you’re selling something, your 

objective is to get them to buy it.) 

  Persuasion vs. Manipulation  

Persuasion is influencing another person to take action, with good intentions, through ethical 
means, and for a mutually beneficial purpose.  

Manipulation is influencing another person to take action, with selfish intentions, possibly 
through unethical means, and primarily for the benefit of the manipulator.  
 

- The difference is in the intentions of the person doing the influencing.  
 

- I believe it’s possible to be an ethical marketer, and I practice and teach persuasion– not 
manipulation. 

  Two ways to get your sales copy:  

1) You can outsource it.  
2) You can do it yourself.  

  Outsourcing – see basics in lesson #39. We will be covering outsourcing copywriting in-depth in 

lesson #52.  

Recommended Resource: Low Cost Copy 

  Two ways to write your own copy:  

1) Become a great copywriter and write expert sales copy 

2) Keep it simple and write amateur sales copy 

http://www.ericstips.com/tips/lesson39/
http://www.lowcostcopy.com/


(See video for detailed explanation and benefits of each) 

  Four-step formula to sell anything:  

1) This is who I am. 

2) This is what I have. 
3) This is why you need it.  

4) This is how you can get it now. 

(See video for details) 

Recommended Resource: The Copywriting Pack  

Action step: 

1) Study copywriting. (This is going to help you in your marketing regardless of whether you 
write your own sales letter or not.) 

In the next lesson we’ll be taking a closer look at the elements of a successful sales letter 

(after which you will write your own sales letter if you have chosen to do so), then in lesson 
#52 we’ll talk more about outsourcing, for those of you who are choosing to outsource the 

task. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #51:  

How to Create a Sales Letter 

Main points: 

Note: In the video I go into a lot more depth for each point.  

  Long copy vs. Short copy  

- The reason marketers use long copy is because it works.  

- Traditionally, long copy has almost always outperformed short copy, but things are 
changing. 
- Online sales letters are moving toward personalization and interactivity.  

- Read The Death of the Salesletter, by Michel Fortin 
- A new free tool to see how visitors interact with your sales letter is Visitor Spy 

  AIDA = Attention, Interest, Desire, and Action. 

  Here are 17 elements of a successful sales letter (please see video for many details):  

1) Pre-headline 

http://www.copywritingpack.com/
http://www.ericstips.com/deathofthesalesletter.pdf
http://www.ericstips.com/spy


2) Headline 

As mentioned in video: Clayton Makepeace headlines webinar | PDF of webinar 

3) Deck Copy 

4) Greeting 

5) Opening paragraph (hook) 

6) Who are you and why should they listen? (credibility) 

7) State the problem 

Key: You want them to FEEL the pain.  

8] Give the solution to the problem (your product) 

Key: Benefits listed in bullet points.  
Key: Proof. 

Key: Overcome objections. 

9) Testimonials 

-Be aware of FTC rules. 

10) Make the offer 

-It should be an irresistible offer.  

-You need to have a “reason why” it’s so irresistible.  

Keys: Urgency and Scarcity 

11) Reiterate the value and state the price.  

12) Throw in some bonuses.  

13) The money-back guarantee.  

14) Ask for the order. (Call to action) 

15) Order box.  

16) Closing/Signature 

17) P.S.  

  Tips for formatting and structuring your sales letter:  

http://www.makepeacetotalpackage.com/happy_holidays/headlines_webinar/Play.html
http://www.makepeacetotalpackage.com/happy_holidays/headlines_webinar/DECEMBER_LIVE_EVENT_SMALL.pdf


- Use subheadlines. (Important! Must stop scrollers in their tracks) 

- Use Johnson boxes. 
- Leave a lot of white space. 

- Black text on a white background. 
- Use a simple clear font. 
- Do some text stylizing but don’t overdo it.  

- Keep the background basic. 
- Use Some Graphics. (Recommended: Ecover Engine) 

  Advanced Tip: It is possible to do the sales letter first then outsource the product based on the 

sales letter.  

Recommended Resource: The Copywriting Pack  

Action step: 

1) Write your sales letter (unless you’re outsourcing it).  

Optional: Do a video sales letter. See lesson #41 for video info. 

Salesmanship is key! See also resources listed in lesson #12. 

In the next lesson we’ll talk about outsourcing sales letters and other writing tasks.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #52: Outsourcing Copywriting 

Main points: 

  There’s a difference between a good copywriter and a good content writer. 

  See basics of outsourcing in Lesson #39 

  Four ways to find a copywriter… 

 

1) Freelancer websites 

Odesk, Rentacoder, Elance.com, Guru.com, etc.  

Expect to pay $100 – $1000 

Advantage = Cheap 

Disadvantage = Lower quality 

Tips for hiring a copywriter from a freelancer site: 

http://www.ecoverengine.com/
http://www.copywritingpack.com/
http://www.ericstips.com/tips/lesson41/
http://www.ericstips.com/tips/lesson12/
http://www.ericstips.com/tips/lesson39/
http://www.ericstips.com/odesk
http://www.rentalcoders.com/


-Use an English speaker from an English speaking country (or native to your language).  

-Be very clear about what you need. (Idea: tell them to sign up for these lessons and watch 
#51) 

-Get samples of sales letters they’ve written (not just writing samp les). 
-Check for plagiarism (www.google.com, www.copyscape.com, www.scanmyessay.com)  

2) Hire a known copywriter 

Expect to pay $300 to $25,000+ 

Gurus: John Carlton, Michel Fortin, Vin Montello, Ray Edwards, Mike Morgan, etc.  

Some top Internet Marketing copywriters: Kevin Rogers, Jesse Forrest, David Raybould, 

Matthew O’Connor, John Hostler, Chris Elliott, Eric Holmlund and hundreds more. 

Here is a list of copywriters from the Warrior Forum: Copywriter directory 

Recommended LOW COST copywriter:  

UPDATE: Unfortunately, I am no longer recommending Nicholas Cole or Plain Talk 
Copywriting. Although his service seems to be a good value for the cost, I’ve received a few 

complaints about it, which were not resolved in a satisfactory manner. The old saying still 
holds true… you get what you pay for.  

3) Find a good sales letter and ask who wrote it.  

Look at well- ranked products on the Clickbank marketplace: 

http://www.clickbank.com/marketplace.htm 

4) Partner with a copywriter 

-Offer up to half of your profits.  
-Works best if you’re an expert in your niche and you have a great product.  

Recommended Resource:  

Outsourcing for Internet Marketers  

Action step: 

1) Get your sales letter done.  

Once you’ve got your sales letter done, it’s time to get it online and start making sales. We’ll 
be talking about payment solutions in the next lesson. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

 

http://www.warriorforum.com/copywriting-forum/130380-warrior-forum-copywriter-directory.html
http://www.ericstips.com/products/outsourcing/


LESSON #53:  

Payment Processing Solutions for Online Businesses 

Main points: 

  You need to accept online payments to be successful with this business model. 

  When it comes to accepting payments for your products online, in general I would AVOID…  

- Money transfer services (like Western Union) 

- Alternative “currencies” (like E-gold) 
- “Offshore” banks and payment processors  

  Payment solutions I would recommend…  

1) Merchant Account 

-Also requires a Payment Gateway (ie. Authorize.Net), and possibly a shopping cart.  

-Beware the horror stories and choose a good provider.  
-I recommend PowerPay 

Advantages: 

- Pay less fees (in many cases) 
- More control (upsells, processing, ownership, interface, etc) 
- Ability to process offline payments. (Mail, phone, etc) 

Disadvantages: 
- Responsible for credit card security.  
- Can be difficult to obtain outside of the US.  

- Can be more complicated. 

If you are processing credit cards on your website, it is also essential for you to have PCI 
Compliance. For this I recommend McAfee PCI Certification Service  (Only $99 for up to 4 

sites) 

2) 3rd Party Payment Processor 

I recommend PayPal 

Advantages: 
- It’s convenient. 

- They handle the security.  
- The fees are reasonable.  

Disdvantages: 
- They can freeze or close your account.  

- Not accepted in all countries.  

http://www.ericstips.com/powerpay
http://www.ericstips.com/mcafee
https://www.paypal.com/us/mrb/pal=26EWETAN98EPU


Why might PayPal freeze or close your account? 

- They suspect fraud. 
- They suspect spam. 

- They perceive your product to be a violation. 
- They perceive you to be high risk.  

How can you stay out of trouble with PayPal? 

- Play by the rules. 
- Provide everything they ask for.  
- Notify them if you’re going to be doing high volume.  

- Ask them if there is any additional information you can provide. 

What can you do if your account gets frozen or closed by PayPal?  
(Please see video for how I recommend handling this kind of situation)  

3) 3rd Party Vendor/Reseller 

Technically they are “selling” your product.  

I use and recommend: 

- 2checkout 

- Clickbank  

Advantages: 
- It’s convenient. 

- They handle the security.  
- Some have integrated affiliate programs.  

- Some accept PayPal in addition to credit cards.  

Disadvantages: 
- Usually have higher fees. 
- Many of the same risks as other payment solutions.  

Regardless of which solution you choose…  

  It’s good to have a backup payment solution.  

  Offering two payment solutions (ie. credit card or PayPal) can boost your conversions.  

  Be sure to take care of your customers and avoid credit card chargebacks.  

Action step: 

1) Choose at least one payment solution.  

In the next lesson, we’ll create a payment button and a thank-you page! 

As always, you are welcome to post your questions and comments below.  

http://www.2checkoutnow.com/
http://www.ericstips.com/cb/


Have a great day! 

LESSON #54:  

Creating Payment Buttons and Thank-You Pages 

Main points: 

  Simple payment button (best for single item) vs. Shopping cart (best for multiple items) 

  Shopping carts are not necessary for most simple infoproduct businesses. However, they are useful 

for multiple products, and for using in conjunction with a merchant account.  

Some online shopping cart solutions…  

- PayPal shopping cart 

- Infusionsoft – Integrated solution for marketers 
- 1Shoppingcart – Another popular integrated solution.  
- OScommerce – free open source solution 

- Cubecart – (the older version is free) 
- WordPress e-commerce plugin 

  Create your thank-you page BEFORE you create your payment button. 

  Elements of a thank-you page:  

- Thank them for the purchase, affirm their choice.  
- Remind them of the charge on their credit card statement.  

- Provide contact/support information. 
- Educate them with instructions for downloading and using the product. 

- Give the download link… big and bold.  
- Advanced tip: Monetize your thank-you page with unadvertised bonuses (Not too many, 1 to 
3 is usually ideal). 

  Delivering the product…  

- Zip files are usually ideal.  

- Try to keep zip files under 50MB each.  

  Some meta-tags to include in the head of your thank-you page HTML code:  

<meta name=robots content=no

<meta http-equiv="expires" con

<meta http-equiv="pragma" con

<meta http-equiv="cache-contro

 

  Always test your download links. 

  See video for demo of making payment button…  

https://www.paypal.com/us/mrb/pal=26EWETAN98EPU
http://www.ericstips.com/infusion/
http://www.ericstips.com/1sc/
http://www.oscommerce.com/
http://cubecart.com/downloads/
http://wordpress.org/extend/plugins/wp-e-commerce/


Three variations…  

-Paypal hosted button 
-Your own button 

-text link 

Split testing has shown it’s often best to use a payment button AND text link in your order 
area. 

  ClickBank is my preferred solution for selling digital products, mostly because if the popularity of 

its affiliate program.  

(See video for ClickBank demo) 

  Always test your payment links. 

  Ways to protect your download pages and files…  

1) Leave it unprotected but try to hide it. I often do this for products under $100, because it’s 

the quickest, and also results in less support requests. 

2) Make a password protected area using your hosting control panel. Email the username and 

password to your customers. Fairly easy, but may delay the product fulfillment.  

3) Use a membership site script. See lesson #32 for all the details. 

4) Use a specialized download protection script. I recommend DLGuard 

Action steps: 

1) Make a thank-you page 
2) Make a payment button and/or link 

In the next lesson, we’ll talk about upsells and how to create a “one time offer”.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #55:  

Upsells and One Time Offers 

Main points: 

  Depending on how you look at it, an upsell or a One Time Offer is either an extension of your front 

end offer, or the beginning of your back end. 

  The back end is where many businesses make the majority of their profit. 

http://ericstips.com/cb/
http://ericstips.com/tips/lesson32/
http://ericstips.com/dlguard/


  By using upsells and one time offers, I generally increase the profit of any particular sale by 

anywhere from 20% to 200%. 

  Upsell: asking your customer to upgrade their purchase to a bigger purchase, or to make an 

additional purchase.  

(See video for examples; McDonald’s, Best Buy, furniture, car rentals, etc.) 

Upselling is everywhere. Sometimes it is done in an unethical way, but if done right there’s 

nothing wrong with it.  

*Upsells should be beneficial to your customer.  

  Cross-selling: You try to sell something ELSE to your customer that they might be interested in.  

(See video for several examples of ONLINE cross-selling and upselling) 

  If possible, upsell your customer into a continuity program! 

  OTO: a One Time Offer is presented only once to a customer or prospect.  

(See video for examples of several offline and online OTO’s)  

The best OTO’s are often the ones that make the customer feel like they’re missing out on 
something if they don’t buy it.  

You can turn any sales letter into an OTO (See video).  

Why OTO’s work so well: 

1) The customer is in a buying mood. 
2) URGENCY! 

(See video for demonstration of how to set up OTO’s)  

  Methods of protecting OTO pages so that users can only see them one time…  

1) Use a website script with this function, such as Butterfly Marketing – mentioned in lesson 

#32. 
2) Have it custom coded by a programmer.  
3) Create a “cookie” script if you know PHP.  

4) Use a prewritten script such as this one which tracks both cookies and IP address.  

Recommended Resources:  

Free OTO Protection Script 

Instant One Time Offers  

http://www.ericstips.com/tips/lesson32/
http://www.ericstips.com/tips/lesson32/
http://www.ericstips.com/otoscript
http://www.ericstips.com/otoscript
http://www.ericstips.com/products/onetimeoffers/


 

Action steps: 

1) Figure out an upsell or a One Time Offer (or both) to incorporate into your sales process.  

2) Implement it. 

Believe it or not, you may want to boost your profits even more by creating a downsell… or a 

2nd OTO. I’ll explain those strategies in the next lesson. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #56:  

Using Downsells to Grab More Sales 

Main points: 

  Downselling is relatively unknown compared to upselling, but it’s based on timeless sales 

strategies. 

  Downsell = presenting your prospect with something less expensive.  

(See video for several examples of downselling) 

  The bottom line is, downselling results in more sales.  

  Downsells are implemented many different ways online, including…  

- Email marketing 
- On-site product positioning 
- Exit Pops/Chats 

- Shopping cart abandonment prevention 
- One Time Offers 

  2nd OTO’s are a very effective method of downselling.  

-Often results in closing 15-50% of the prospects who turn down the first OTO. 

http://www.ericstips.com/products/onetimeoffers/


(See video for details) 

  Using multiple drop-downs IS an effective way to close more sales. However, you must 
gauge it in light of your long-term relationship-building strategy. Also bear in mind the law of 

diminishing returns as you implement additional lower-priced downsells.  

Action steps: 

1) Determine whether one or more downsells can be integrated into your business.  

2) If you decide to use a downsell, implement it.  

In the next lesson we’re going to talk about testing your sales copy. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #57:  

Testing to Improve Your Marketing 

Main points: 

  Split Testing (aka A/B Testing) – a method testing used in marketing, wherein a baseline control 

sample is compared to another sample containing one different variable. 

  Multivariate Testing – testing multiple variables at the same time. 

  In your marketing… if you can test something, you should. 

  A few of the many things that you should be testing…  

- Sales copy 
- Landing pages 

- Email marketing 
- Paid advertisements 

  Things to test on your sales letter:  

ALL 17 of the elements described in lesson #51. 

My Priorities: 

- Headline 

- Deck Copy 
- Opening Paragraph 

(Everything “above the fold”!)  

http://www.ericstips.com/tips/lesson51/


If visitors are not staying on the page and engaging with your sales letter, then the rest of the 

page is pointless. That’s why I prioritize testing above the fold.  

- Colors. They affect people on a subconscious level, and can really affect your conversion 
rate.  

(See video for my recommendations regarding color testing) 

- Video. We all know video is vitally important these days. Test it! 

-The Offer 

Awhile back, Mike Filsaime did an interview with copywriting legend Gary Halbert, who is 
now passed away. Gary said that the most important thing to test is “the offer”, and based on 
my experience I agree with him. 

They broke down the offer into four areas that should be tested…  

1) What they get 
2) How they get it 
3) What they pay 

4) How they pay for it 

  Tools for testing…  

1) Google Website Optimizer (A great free tool) 

2) Covert Conversion Pro (Affordable stand-alone tracking program. See also Ad Spy Pro for 
PPC tracking) 

2) Affiliate Prophet (What I personally use) 

Some of the reasons I prefer Affiliate Prophet include…  

-It’s self-hosted (on my own site, instead of google) 

-Real time (never a delay in stats) 
-The AIDA feature (predicts conversions) 

(See video for my demonstration of Affiliate Prophet) 

http://www.google.com/websiteoptimizer/
http://www.ericstips.com/covertconversionpro/
http://www.ericstips.com/adspypro/
http://www.ericstips.com/test/


 
Click Here to Visit Affiliate Prophet…  

Action steps: 

1) Choose a split testing tool. 

2) Create some split tests and start testing. (Or be ready to test as soon as you launch your 
product) 

Don’t make the mistake I made for many years. Choose to think like a marketer, and don’t 

skip this step! 

In the next lesson we’re going to talk about supporting your customers. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #58:  

Supporting Your Customers 

Main points: 

  Customer Service - providing service to your customers before, during, and after the sale. 

  Why is it important to support your customers?  

1) It’s the right thing to do.  

2) It’s good for your business. (Fewer refunds, more repeat business, referrals, etc.)  

  Some frequent areas of support for information products:  

http://www.ericstips.com/test/
http://www.ericstips.com/test/


- Presales questions 

- Download problems 
- Opening/reading the files 

- Product-specific questions (How to use it, etc.) 
- Refund requests 
- Billing cancellation (for recurring billing products) 

  Ways of communicating with customers…  

Telephone (including VOIP, Skype) 

-the old-school standard. 
-putting a phone number on your sales page can help your conversion rate.  
-it could help your business, but you DON’T have to provide phone support. (I don’t)  

-if you offer personal coaching/consulting… phone is expected.  
-if you do offer phone support; outsource it or hire staff ASAP. 

-If you don’t offer phone support, make sure your other method(s) of support are accessible 
and reliable. 

Fax 

-should be viewed only as a supplement to your support.  

Chat/IM  

-Live chat is a great solution for anyone who has an outsourced support staff.  

-Hosted chat solution is better suited than a standard IM.  

Free solutions: 
Help Center Live www.helpcenterlive.com 

Crafty Syntax Live Help at www.craftysyntax.com 
GotLiveChat at www.gotlivechat.com 

Paid solutions: 
PHP Live! Support www.phplivesupport.com 

AliveChat www.websitealive.com 
LIVECHAT www.livechatinc.com 

Social media (ie. Twitter) 

-Good because it focuses on building relationships with customers. 

-Supplemental only… won’t work for all support.  
-Use with caution; it can be a huge time suck (I don’t use it for support).  

Forum/Blog 

-Ideal when the support is beneficial to many customers.  

-Good for peer-to-peer support. 

Email 

http://www.helpcenterlive.com/
http://www.craftysyntax.com/
http://gotlivechat.com/
http://www.phplivesupport.com/
http://www.websitealive.com/
http://www.livechatinc.com/


-Standard communication medium of the internet.  

-See lesson #26 
-Not easily scalable. 

Helpdesk 

-Support ticket system works well.  

-Better than plain email because it…  

+Keeps track of the conversation 
+Keeps track of the customer’s history 

+Avoids email delivery issues 
+Is easily scalable 
+Can easily be outsourced 

Free solutions: 
osTicket www.osticket.com 
PHP Support Tickets www.phpsupporttickets.com 

Helpdesks that I personally recommend: 

Perldesk www.ericstips.com/perldesk (This is what I use) 
Kayako www.kayako.com 

  Some support tips based on my experience…  

- When it comes to disgruntled customers… kill ‘em with kindness!  

- Once in a while, you may need to fire a customer.  
- (See video for my tip about threats, bullies, and blackmailers) 
- Use bonuses and/or your other products to reduce refunds. (see video for example) 

- Automate your support by using templates and macros. (Resource: Push Button Marketer 
with Macro Marketer software) 

- Outsource it ASAP! 

Action steps: 

1) Decide what method(s) of contact you’re going to offer to your customers, and implement 
it on your website. 

2) Think about how you can use automation tools and outsourcing to support your customers 

as your business grows. 

In the next lesson we’re going to start talking about one of my favorite marketing topics… list 
building! 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

 

http://www.osticket.com/
http://www.phpsupporttickets.com/
http://www.ericstips.com/perldesk
http://www.kayako.com/
http://www.pushbuttonmarketer.com/


LESSON #59:  

Introduction to List Building 

Main points: 

  “The money is in the list.”  

Yes it’s also in the relationship with the list, it’s in the quality of the list, and all the other 

stuff that some marketers say. And you don’t NEED a list to make money online (there are 

other business models)…  

BUT, it is true that the money is in the list for the type of business that we’re building.  

  A list is comprised of real people (not just numbers), and should be treated as such. 

  Types of marketing contact lists…  

- Mail 

- Telephone 
- Fax 

- Mobile phones/SMS 
- Social media 
- (New types of lists will evolve as new methods of communication sprout) 

- ANY combination of the above 

  Email marketing is what we will focus on for this business, because…  

1) It’s an effective way to capture and manage leads online.  
2) It creates web traffic on demand. (See video for explanation of priority of traffic vs. list) 

3) It’s here to stay. (In spite of rumors!) 
4) It has a low startup cost, and is very cost effective.  

  How to get an email list…  

1) Buy it 

2) Build it (recommended) 

  Some basic requirements of an email marketing platform…  

-Receiving your opt- ins from your website 

-Sending broadcast emails 

-Creating autoresponder sequences 
-Managing email campaigns 
-Handling subscription management 

-Making sure your email gets delivered 



Two options: 

- Hosted on your own site 
- A specialized email host 

Hosting your list on your own website is NOT recommended by me, for two reasons…  

1) Spam compliance 

2) Deliverability 

  Some email marketing service providers…  

- AWeber 
- GetResponse 

- Infusionsoft 
- iContact 
- VerticalResponse 

- Constant Contact 
- Topica 

My personal recommendation: Aweber Communications (who I’ve used since 2005) 

Additional resource to learn more about list building: 

Click here for the List Building Pack 

Action steps: 

1) Memorize this phrase: “The money is in the list”.  

2) Sign up for an email marketing service provider, such as AWeber. 

In the next lesson we’re going to set up a list… step by step!  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #60:  

Setting Up Your Opt-In List 

Main points: 

(Watch video for a live demonstration of setting up a list) 

  If you haven’t yet signed up for a list hosting service, I recommend AWeber Communications 

  For additional education on list building, please see my List Building Pack  

Action steps: 

http://www.getresponse.com/index/accounts
http://toplevel.aweber.com/
http://www.listbuildingpack.com/
http://toplevel.aweber.com/
http://toplevel.aweber.com/
http://www.listbuildingpack.com/


1) Set up your opt-in list. 

2) Put an opt- in form on your website. 

In the next lesson we’re going to set up a customer list, and integrate it into our sales process.  

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #61:  

Setting Up A Customer List 

Main points: 

  Your customer list is your most valuable list. 

  Three ways to get customers onto a list…  

1) During the payment.  

Integrate it into your checkout process. This works well if you have an integrated shopping 
cart/autoresponder such as 1Shoppingcart or Infusionsoft. 

Many payment processes can be integrated with AWeber using their prewritten Email Parsers.  

2) Before the payment.  

You can put the opt- in form ON your sales page, or create an interstitial opt- in page before 

the customer reaches the 3rd-party payment page. (See video for demonstration of both of 
those options). 

3) After the payment.  

You can put the opt- in form ON your download page (not recommended), or use an 

interstitial opt- in page after payment is made, before the customer reaches the download page. 
(See video for demonstration) 

If you want to force all customers to complete a double opt- in, you could deliver the 

download link via email instead of taking them to a download page. However, this can result 
in some support issues. 

  If you haven’t yet signed up for a list hosting service, I recommend AWeber Communications 

  For additional education on list building, please see my List Building Pack  

Action step: 

1) Integrate an opt- in form into your sales process to build a customer list.  

http://ericstips.com/1sc
http://ericstips.com/infusion
http://toplevel.aweber.com/
http://toplevel.aweber.com/
http://www.listbuildingpack.com/


Now that we’ve got your customer list set up, it’s time to start building your prospect list. 

We’ll be talking about squeeze pages in the next lesson. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #62:  

Introduction to Squeeze Pages 

Main points: 

  Squeeze Page: a landing page designed to collect the email address (at a minimum) of the visitor, 

through an opt-in form. 

  Squeeze pages have one objective: getting the visitor to opt-in. 

  Prioritizing Squeeze Pages vs. Sales Pages  

In most cases, you will make more money by sending the majority of your traffic to a squeeze 

page instead of a sales page. There may be some exceptions, and of course it should be tested.  

  Long copy vs. Short copy  

In most cases, shorter is better. (See video for examples) 

Short copy presents the visitor with a clear value proposition and keeps the opt-in above the 
fold. 

  Essential ingredients of a squeeze page:  

1) Attention-getter (Headline) 

2) Benefits (What they get and how it helps them) 
3) Call to action (Enter your name and email)  

4) Opt-in form 

  How much information should you collect?  

The more information you collect, the smaller the percentage of visitors that will opt in.  

The less information you collect, the greater the percentage of opt- ins.  

The more information you collect, the more valuable the lead. (More ways to market to them, 
and possibility of lead brokering) 

  Using freebies/incentives on your squeeze pages:  



Physical product: 

-CD/DVD 
-book/report 

Digital product: 

-article 
-video 

-newsletter/ezine 
-e-course 
-report 

-ebook 
-membership 

-software 

  Give away something of VALUE to your prospect that will…  

-truly help them 

-prove your credibility 
-build their trust 

-leave them thirsting for more (so you can sell your product)  

  What kind of people do you want on your list? (Who is your ideal prospect?)  

What you give away will affect who ends up on your list. Give away something that will 
attract your IDEAL prospect.  

  If you haven’t yet signed up for a list hosting service, I recommend AWeber Communications 

  For additional education on list building, please see my List Building Pack  

Action steps: 

1) Determine what your ideal prospect looks like.  

2) Decide what you’re going to give away to get them on your list.  

Once you’ve got those things figured out, it’s time to build your squeeze page. We’ll be doing 

that in the next lesson. 

As always, you are welcome to post your questions and comments below.  

Have a great day! 

LESSON #63:  

Building a Squeeze Page 

Main points: 

  You can build a squeeze page using almost any platform or tool you’re using for your website. 

http://toplevel.aweber.com/
http://www.listbuildingpack.com/


  Two main formats for short-copy squeeze pages… 

 

1) Linear 

2) Side-by-side 

(See video for examples) 

Download my free squeeze page template. 

  (See video for walk-through of building a squeeze page) 

  It’s generally best to have no distractions on your confirmation page. The objective is to get the 

prospect to COMPLETE the double opt-in, so you should show and tell them how to do that. 

  The download page for your freebie can be monetized with offers for your own product(s) and 

with affiliate links. 

  Be sure to test your squeeze page by doing a live walk-through of the entire opt-in process. 

  If you haven’t yet signed up for a list hosting service, I recommend AWeber Communications 

  For additional education on list building, please see my List Building Pack 

 

Action steps: 

1) Create a squeeze page. 

2) Create a confirmation page. 

3) Create a download page for your freebie. 

4) Get it all online and test it.  

If you want to do something really cool, you might want to consider adding audio or video to 
your squeeze page. We’ll be looking at how to do that in the next lesson.  

As always, you are welcome to post your questions and comments below, and be sure to show 

us your squeeze page! 

Have a great day! 

LESSON #64:  

Adding Audio & Video to Your Squeeze Page 

Main points: 

  Audio can add impact to squeeze page and sometimes increases conversions. 

  For maximum attention-getting impact, it must be set to auto-play. 

http://www.ericstips.com/squeezetemplate.zip
http://toplevel.aweber.com/
http://www.listbuildingpack.com/


  See lesson #42 for more on adding audio to a page. 

  Video squeeze pages have become the standard. (But still needs to be split-tested) 

  The video replaces the “benefits” listed on a text-based squeeze page. 

  See video above for demonstration of embedding video, see also lesson #41 

  (See video to see how to set Youtube video to autoplay) 

  RECOMMENDED PRODUCT:  

 
Hot Video Squeeze Page Templates from Dan Nickerson 

Here is an actual comment left by an Eric’s Tips subscriber in the member area of Dan’s site 

shortly after I posted this lesson: 

“Dan please slap me, I’m still in shock! I’m looking over my shoulder to see if anyone saw me 
purchase this package… I feel like I STOLE IT! Not only did you come highly recommended 
(Eric Holmlund) but your products and videos are top quality. I am truly grateful. I honestly 

read every word twice before pulling the trigger on this though, I was trying to find the 
“catch”! A thousand thanks to you Dan, you truly are ‘The Man!’”  

Action steps: 

1) Decide if you’re going to add audio or video to your squeeze page (even if just to test it).  

2) If yes… make it happen! 

http://www.ericstips.com/tips/lesson42/
http://www.ericstips.com/tips/lesson41/
http://www.ericstips.com/videosqueeze
http://www.ericstips.com/videosqueeze


We’re not quite done with the topic of squeeze pages, because we do have a few advanced 

techniques to cover in the next lesson.  

As always, you are welcome to post your questions and comments below, and be sure to show 
us your audio/video squeeze page! 

Have a great day! 

LESSON #65:  

Advanced Squeeze Page Techniques 

Main points: 

(See video for specifics) 

  “Ask the Expert” strategy. 

  Fake video strategy. 

  Split Focus or “Hybrid” Landing Pages.  

Possible alternative objectives: 

- Search Engine Optimization 
- PPC Quality Scores 
- Other methods of contact 

- Click-throughs on an affiliate link 

  Pre-populating fields. 

  Host and Post. 

  Collecting additional information:  

1) To customize their immediate experience on your website/sales page…  

a) By directing them to the information most relevant to them.  

b) By dynamically altering your website, based on their responses.  

2) To customize your emails to them. 

  Monetizing with OTO’s. (See also lesson #55) 

  If you haven’t yet signed up for a list hosting service, I recommend AWeber Communications 

  For additional education on list building, please see my List Building Pack 

 

Action steps: 

1) Decide if you’re going to use any of these advanced strategies.  

http://www.ericstips.com/tips/lesson55/
http://toplevel.aweber.com/
http://www.listbuildingpack.com/


2) Implement them. 

Beyond squeeze pages, there are some other methods you may want to use to add subscribers 
to your list, and we’ll be talking about some of those methods in the next lesson.  

As always, you are welcome to post your questions and comments below, and be sure to show 
us your squeeze pages. 

Have a great day! 

LESSON #66:  

Capturing Subscribers from “Non-Squeeze” Pages 

Main points: 

(See video for specifics) 

  Opt-in Forms 

 

You should put opt-in forms on every page, AS LONG AS it does not significantly detract from the 

primary objective of the page. 

  Pop-Overs (also known as Pop-Ins)  

-Pop-ups and pop-unders are not recommended. 

Recommended variations: 

-Hover windows (available in AWeber) 

-Slide- ins 

-Light Boxes (available in AWeber) 

- “Tool-bar mimic” 

-Magic List Bot (Makes your pop-over appear on site that you’re sending traffic to)  

-Exit Stoppers, such as…  

Exit Splash 
Virtual Smart Agent 

Psychic Popups (It’s a light box pop-over, NOT a pop-up. I’ve used this one a lot.) 

-Corner Peel Scripts 

  WordPress Comment Plugins  

http://toplevel.aweber.com/
http://www.ericstips.com/listbot
http://www.ericstips.com/exit
http://www.ericstips.com/vsa
http://ericstips.com/psychicpops
http://ericstips.com/peel/


- Action Comments from Robert Plank 

 
Action steps: 

1) Identify some page(s) on your website that you would like to utilize to capture subscribers. 

2) Implement a list-building strategy on those pages.  

We’re not done talking about list-building yet, because I’ve got some more powerful 

strategies to reveal in the next lesson.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #67:  

More List Building Strategies 

Main points: 

(See video for specifics) 

  Thank-You Page Ads 

 

-Other people’s thank-you pages are one of the best places to get QUALITY leads. 

-It’s worth giving away something truly valuable to capture another marketer’s customer list. 

*I forgot to mention in the video- Another good way to entice someone to put your bonus on 

their thank-you page is to give them the opportunity to earn commissions from your 
upsell/OTO which occurs immediately after the opt- in (The Butterfly software works well for 
this). 

  Participating in “Giveaway Events”  

-You can get a lot of subscribers quickly, but they are often not as targeted. (ie. freebie 

seekers) 

-The key to building a really big list in short period of time is to HOST your own giveaway 
event.  

Recommended: How to host your own giveaway event 

  Submit software to software directories (Software submitter) 

  Submit ebooks to free ebook directories (Ebook directory) 

  Teleseminars and Webinars (Webinar provider)  

http://ericstips.com/action/
http://ericstips.com/butterfly
http://ericstips.com/giveaway
http://ericstips.com/submitter
http://ericstips.com/freeebooks
http://www.ericstips.com/webinar


Webinars are awesome: 

- You get a bunch of new subscribers.  
- You build instant trust with them on the webinar.  

- And you sell to them at the end of the webinar and make a bunch of money.  

  Have Contests (*Get it cleared by lawyer) 

  Co-registration and Buying Leads (aka. co-reg leads) 

 

See video for details. While it’s a legitimate way of doing business, I generally do NOT recommend it. 

I do recommend small scale co-reg/exchanges (ie. One-on-one basis, or a site like 

TrafficLeadsAndSales). 

I do not recommend buying leads, mainly due to potential spam complaints. You can NOT 

import purchased leads into AWeber… period.  
 
Action step: 

1) Start building your list.  

In the next lesson we’re going to look at how to build a RELATIONSHIP with your list.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #68:  

Building a Relationship with Your List 

Main points: 

  Two ways to send email: 

 

1) Broadcast message 

2) Follow-up sequence (aka autoresponder) 

  Your autoresponder is the secret salesperson who works for you 24/7 on autopilot. 

  KEY POINT: It’s about building a relationship with your list.  

How do you provide value? By helping them. 

  Give your subscribers a piece of the solution.  

-They’ll trust you…  

-They’ll want more of it…  
-They’ll buy stuff from you.  



You need to genuinely HELP them. When you do that, it builds trust. It creates a relationship. 

Money will flow to you through that relationship.  

  The RELATIONSHIP is the key to long term sustainability of your business. 

  Two essential components for building a relationship while making money through your 

autoresponder:  

1) Provide help/education/teaching (that’s the value)  

2) Sell your product(s). 

(Can’t have one without the other) 

  Three types of emails…  

1) Emails that educate 
2) Emails that sell 

3) Emails that both educate and sell 

*See video for detailed breakdown of WHY I use each email, and how much of each to use.  

  Two ways to get the emails for your autoresponder series:  

1) Write them yourself.  

Short cuts: 
Push Button Marketer (See video for demonstration of instant email series) 

List Building Pack (Contains 280 prewritten emails) 

2) Outsource them. (Hint: if you outsource your ebook or your sales letter, outsource it to the 
same freelancer as a part of the job) 

  An E-course is a great way to format an autoresponder series. (see video) 

  Consistency is key!  

Send your email on a regular basis. Stick to the pattern. I recommend either daily or weekly 
for your follow-up sequence. 

  Always test your messages! 

  You don’t have to do all the communication IN the email.  

Bring the conversation to a…  

1) Blog: 

http://www.pushbuttonmarketer.com/
http://www.listbuildingpack.com/


a) It opens up the conversation by enabling your subscribers to leave comments and interact.  

b) It gets them accustomed to visiting YOUR website as their source of information and 
answers. 

2) Talking head video  

a) Seeing your face and hearing your voice will ramp up the trust level FAST… IF you come 

across as sincere. 

3) Social Networking 

a) Ideal IF your subscribers prefer communicating through social platform.  

Action steps: 

1) Create a series of follow-up emails. 

2) Add them to your autoresponder.  

In the next lesson we’re going to cover a very important topic called list segmentation. 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #69:  

List Segmentation 

Main points: 

  Segmentation: A process of grouping your list into smaller subgroups based on certain 
criteria. 

  Prospects vs. Customers  

-If you only divide your list into two segments, this should be it.  
-You need to know who your customers are because they’re your most valuable asset. 

-You need to know who your prospects are so you can keep marketing your product to them.  

  Use Automation Rules to remove paid customers from your prospect list in AWeber.  

  Use Include/Exclude List feature when sending emails.  

  Maintain a seperate customer list for EACH product you sell.  

  Create list segments on the Search Subscriber page in AWeber.  

  Some possible criteria for segmentation…  

-Customer/Prospect 
-Specific product, price level, etc.  
-Unique information collected during the opt-in. (ie. Dog breed, greatest desire, etc.) 

-Acquisition channel/source (Use unique Ad Tracking ID’s on your web forms).  
-Date added. 



-Geographic location. 

-Email Provider. 
-Opened vs. Not Opened and Clicked vs. Not Clicked.  

 
Action steps: 

1) Segment your prospects and customers using Automation Rules, or some other method.  

2) Decide what other segments would be helpful in your marketing.  

In the next lesson I’m going to show you how to get your subscribers to open your email and 

take action. 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #70:  

Getting Subscribers to Read Your Email and Take Action 

Main points: 

  Two objectives:  

1) Getting subscribers to open your emails 

2) Getting subscribers to click the links in your emails 

  About subject lines…  

-Sole objective is to get the subscriber to open the email.  

-Use the news (ie. Yahoo headlines) 
-Get headline ideas from Digg.com 

*Must be related to the content of the email message. (Do not bait and switch) 
-Use the word THIS. 

-Use mystery. 
-Personalize it or Depersonalize it.  
-Make it LOOK personal/informal.  

-Use RE: 
-You must change them up frequently. If you use the same tactic repeatedly it loses 

effectiveness. 

  About the day and time that you send your email…  

-For the past decade marketers have been saying Tuesday and Thursday are best.  

-A study by AWeber showed Sunday and Saturday had the highest open rate.  

-Weekdays vs. Weekends depends largely on your niche/market.  
-Business people generally check their email FIRST THING in the morning.  
-I’ve found 3:30AM to 8:00AM is usually best for me.  

-A study by AWeber showed 8:00AM was the best time, and 3:00-4:00AM was the worst. 



-Use the scheduling feature on your broadcast emails. Test it on your follow-up emails. 

-ALL of the above can and should be tested. Your niche may be different, and it’s EASY to 
track your results in AWeber. 

-I’m often a contrarian. Most marketers in my niche don’t mail on weekends, so I often do…. 
and I sometimes mail in the evening. 

  Consistency is key.  

-If you send at the same day/time, your subscribers will recognize the pattern and EXPECT it.  

  HTML vs. Plain Text emails  

-I usually use multi-part MIME. 

-Don’t send HTML only! 
-Plain text has slightly higher deliverability, however…  
-Deliverability of multi-part MIME is comparable and…  

-Multi-part MIME has the advantage of formatting the HTML. 
-HTML allows you to BRAND yourself.  

  Pay attention to your spam score.  

I try to keep spam assassin score below 2.  

  Getting your subscribers to click the links in your email…  

-Keep your email short 

-Put a link above the fold 
-Give the link a couple times (I usually use 2 or 3) 

-Use a P.S. with a link (occassionally)  
-Add personalization to the links using AWeber tokens.  
-Alternate anchor text and plain URL’s (only applies to HTML version of your multi-part 

MIME) 
-Good copywriting gets clicks. Keep working on it, and if you stink… outsource it.  

  Resend to Non-Opens and Non-Clicks  

-See lesson #69 for more info about segmentation. 

-Bottom line is you’ll get more opens and clicks if you send more email.  

  If you haven’t yet signed up for a list hosting service, I recommend AWeber Communications 

  For additional education on list building, please see my List Building Pack 

 

Action step: 

1) Implement strategies to increase your email open rate, and click-through rate. 

*This particular action step must be done on a regular basis. 

http://toplevel.aweber.com/
http://www.listbuildingpack.com/


Soon we’ll be talking about web traffic generation, but first we need to talk about tracking in 

the next lesson. 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #71:  

Tracking Your Results 

Main points: 

  Tracking = Measuring the performance of your website. 

  Numbers that are watched tend to improve.* 

  *It’s about taking action! 

  The more information you collect, the better equipped you are, BUT the information is pointless 

unless you use it. 

  What to track… (Visitors, Leads, and Sales)  

1) VISITORS  

You NEED to know…  

-How many visitors you received 

You SHOULD to know…  

-Where they came from 

It could be helpful to know…  

-How long they stayed on your website 

-What they did on your website 
-Where they went after your site 
-Demographics 

-A bunch of other stuff (Google Analytics tracks almost everything) 

2) LEADS  

You NEED to know…  

-How many leads/subscribers you received 
-Your opt-in conversion rate 

You SHOULD to know…  



-Where they came from 

-How many subscribers unsubscribed 

It could be helpful to know…  

-All sorts of email stats like open rate, click rate, etc. (AWeber provides this) 

3) SALES  

You NEED to know…  

-How many sales you made 

-Your sales conversion rate 

You SHOULD to know…  

-Where they came from 

It could be helpful to know…  

-How each sale is related to your traffic and subscriber stats.  

  Tracking Tools…  

Web Server Logs 

You can get most of the stats you need from the stats tracking within your hosting control 
panel. 

Cpanel web hosts usually have Analog, AWstats, Webalizer, and maybe Urchin.  

(See video for demo of AWstats and Webalizer) 

Visits vs. Pageviews vs. Hits (Hits is not a very meaningful statistic) 

Self-hosted Tracking Applications 

I often prefer using self-hosted tracking tools because…  

-I need INSTANT stats during launches.  
-I try to avoid overdependence on 3rd-party apps. 

-Avoid feeding the Google machine.  

I use and recommend: 
Affiliate Prophet 
Covert Conversion Pro 

Self-hosted PPC tracking tools: 
Ad Spy Pro 
Prosper202 

http://toplevel.aweber.com/
http://www.getgator.com/
http://www.ericstips.com/test/
http://www.ericstips.com/covertconversionpro/
http://www.ericstips.com/adspypro/
http://www.prosper202.com/


3rd-Party Tracking  

Some popular ones: AdTrackz, AdWatcher, HyperTracker, Tracking202, and of course… 
Google Analytics! 

Google Analytics can provide all the tracking you need.  

(See video for demo of Google Analytics) 

Use Google Analytics “Goals” 

-You can set up goals for opt- in and sales conversions 

-Enables you to track everything in once place 

  Remember, it’s all about TAKING ACTION.  

Some ways to take action with your data…  

-Better focus your landing pages, blog articles, sales pages, etc.  
-Add more pages to get more traffic from longtail keywords.  

-See which affiliates are sending you the most traffic, and build relationships. 
-Spy on affiliates and copy what they’re doing.  
-Eliminate negative keywords from PPC campaigns & SEO efforts.  

-Add new income streams, based on what people are looking for on your site.  
-Focus your efforts on successful traffic sources. 

-Ensure browser compatibility. 
-Bounce rate improvement. 

  Be a tester.  

Especially important if you’re not creatively gifted as a marketer. If the creative side of your 
brain is the weaker side, then you CAN compensate by being a good tester and a good action 

taker. 
 

Action steps: 

1) Choose a tracking method to track your visitors, leads and sales.  

2) Watch your numbers and TAKE ACTION based on them.  

Once we’ve got our tracking in place, we’ll be ready to do what it takes to get web traffic to 
our website… starting in the next lesson! 

As always, you are welcome to post your questions and comments below  

Have a great day! 

 

 

http://www.google.com/analytics/


LESSON #72:  

Introduction to Web Traffic 

Main points: 

  Internet marketing without web traffic is futile.  

  If you’re really an Internet marketer, you WILL find a way to get traffic to your site.  

  You can outsource it.  

  There are no magic bullets! 

  Web traffic requires (at least initially):  

1) Work 
2) Money 
(Or both) 

 
-All web traffic is not equal regarding what it takes to get it, and what you get out of it.  
-Best to look at it in terms of ROI. 

  5 main web traffic strategies that I’ll be covering:  

1) List building 
2) Paid traffic/advertising 
3) SEO 

4) Affiliate, JV, and Piggyback Marketing 
5) Social Media, Web 2.0, Viral, and “everything else”  

(See video for details of each) 

  We’re going to avoid the scammy and spammy stuff.  

  We’re going to keep it mostly “white hat”.  

  Instead of focusing on traffic tricks and tactics, you should focus on traffic fundamentals. 

  Those who get CONSISTENT traffic for the LONG TERM are those who are good at 

one or more of the fundamentals of web traffic.  
 

Action steps: 

1) Be a list builder. 

2) Choose to become an expert in at least one other area of web traffic.  

We’re going to start with paid traffic in the next lesson!  

As always, you are welcome to post your questions and comments below  

Have a great day! 

 



LESSON #73:  

PPC Traffic 

Main points: 

IMPORTANT NOTE: Google has been majorly cracking down on advertisers that 

violate any of their rules. This includes some rules that seemingly were not previously 

enforced, and some rules that are only now being written and/or being brought to light. 

This includes promoting anything that they consider to be an unacceptable business 

model (ie. – anything they deem to be a get rich quick scheme), anything containing 

what they consider to be unsupported claims, and any page that they consider to be a 

“bridge” page. Google AdWords is still a great source of traffic, but be very careful to 

play by Google’s rules! 

  WARNING: You can lose a lot of money. A key to success is testing and tracking. 

  Terms you need to know…  

PPC = Pay Per Click 

CPC = Cost Per Click 

CPM = Cost Per 1000 Impressions 

CTR = Click Through Rate 

  PPC Traffic Sources/Networks:  

Google – http://adwords.google.com 

Yahoo – http://searchmarketing.yahoo.com 
Bing/MSN – http://adcenter.microsoft.com 

Facebook – (log into your Facebook account) 
Ask.com – http://sponsoredlistings.ask.com 

AOL – http://advertising.aol.com/technology/sponsored- listings 
7search – http://www.7search.com 
Miva – http://www.miva.com 

Bidvertiser – http://www.bidvertiser.com 
Looksmart – http://www.looksmart.com 

AdBrite – http://www.adbrite.com 
pulse360 – http://www.pulse360.com 

  Google AdWords is the biggest, with the most traffic. They’re also easy to get started with, but 

NOT necessarily the easiest to succeed with.  

(See video for full demo of setting up a Campaign and an Ad Group in AdWords)  

  It’s easier to succeed with AdWords traffic for your own website/offer than it is to succeed with it 

as an affiliate because…  

http://www.ericstips.com/tips/lesson57/
http://www.ericstips.com/tips/lesson71/
http://adwords.google.com/
http://searchmarketing.yahoo.com/
http://adcenter.microsoft.com/
http://sponsoredlistings.ask.com/
http://advertising.aol.com/technology/sponsored-listings
http://www.7search.com/
http://www.miva.com/
http://www.bidvertiser.com/
http://www.looksmart.com/
http://www.adbrite.com/
http://www.pulse360.com/


-No competition from other affiliates.  

-Better chance of a good Quality Score.  
-Higher profit margin = better chance of positive ROI.  

  Four components of creating a PPC Campaign:  

1) Keyword research 

2) Campaign Settings (bidding, budget, geo-targeting, etc.) 
3) Ad copy 

4) Landing pages 

  Keyword Research:  

Google Keyword Tool (free): https://adwords.google.com/select/KeywordToolExternal 

(See video for demo of Google Keyword Tool) 

Paid Keyword Tools: 
PPC Bully 

Keyword Elite 
WordTracker 
Keyword Spy 

Wordze 
Market Samurai 

Things to consider when creating your initial keyword list: 

-related keywords 
-typos/misspellings  
-variations with hyphens and spaces 

-abbreviations 
-singular and plural form 

-adjectives people use when searching (best, cheap, cheapest, etc) 
-website URL’s 
-product names 

-people’s names 

  Campaign Settings:  

See the video for details, but here are a few key points…  

-You SHOULD use the Advanced settings for many of the options. Don’t inherently leave 
Google’s defaults.  

-Ad Groups should be SMALL (2-10 keywords) and very tightly focused.  

-Start with Exact Match or Phrase Match – NOT Broad Match. 

-DO use negative keywords! 

  PPC Ad Copy Formula:  

https://adwords.google.com/select/KeywordToolExternal
http://www.ericstips.com/ppcbully
http://www.bestresearchtool.com/
http://www.freewordtool.com/
http://www.ericstips.com/keywordspy
http://www.wordze.com/adwordsspy
http://www.marketsamurai.com/


Attention 

Interest 
Desire 

Action 

Headline = Attention/Interest (include keyword if possible) 
1st line of ad copy = Interest/Desire (Include benefit)  

2nd line of ad copy = Desire/Action (Include call to action) 
Website URL = Action (include keyword if possible, or catchy words) 

  Landing Pages:  

#1) Your landing page must be relevant to your keyword. 

-Optimize it like SEO. 
-Put keyword in title and headline.  

#2) Follow all of Google’s guidelines for landing pages!  
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=46675 

  Keep good campaigns, and kill bad campaigns. Take the good ones to other networks. 

 

Recommended Resources to learn more and stay up-to-date: 

GOOGLE 

AdWords support 
AdWords online classroom 
AdWords support forum 

Inside AdWords blog 
Google Business channel on YouTube (tons of videos about AdWords) 

Confidential Conversions – Video course teaching how to get cheap traffic on 2nd tier 

networks. 

Perry Marshall – Mastermind Coaching Club for AdWords. Highly recommended if you plan 
on pursuing PPC as a traffic source! 

 
Action steps: 

1) Decide if you want to try PPC. 

2) If yes, choose a network and set up a campaign (start with small test budget).  

We’ll be looking at some advanced PPC techniques in the next lesson. 

As always, you are welcome to post your questions and comments below  

Have a great day! 

http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=46675
http://adwords.google.com/support/aw/?hl=en
http://adwords.google.com/support/aw/bin/static.py?hl=en&page=webinars.cs
http://www.google.com/support/forum/p/AdWords/browse?hl=en
http://adwords.blogspot.com/
http://www.youtube.com/GoogleBusiness
http://www.ericstips.com/2ndtierppc/
http://www.ericstips.com/perry/


LESSON #74:  

Advanced PPC Tips 

Main points: 

IMPORTANT NOTE: Google has been majorly cracking down on advertisers that 

violate any of their rules. This includes some rules that seemingly were not previously 

enforced, and some rules that are only now being written and/or being brought to light. 

This includes promoting anything that they consider to be an unacceptable business 

model (ie. – anything they deem to be a get rich quick scheme), anything containing 

what they consider to be unsupported claims, and any page that they consider to be a 

“bridge” page. Google AdWords is still a great source of traffic, but be very careful to 

play by Google’s rules! 

  Keyword Tips…  

Seed and Expand – Start with root keywords (seeds), and expand them into a larger list using 

modifiers. 

Some keyword modifiers to get you started: Keyword Modifiers Spreadsheet 

Some themes for keyword modifiers…  
-Transactional or shopping-related 

-Informational 
-Adjectives 

-Time-related 
-Geographic 
-Niche related 

Recommended Tool: SpeedPPC (Automates the process. Create hundreds of targeted ad 
groups in minutes) 

Spy on Your Competition – Use keyword spy tools to see which keywords are performing 
for them.  

Recommended Tools: 

PPC Bully 
Keyword Elite 

WordTracker 
Keyword Spy 
Wordze 

Market Samurai 

  Campaign Settings Advanced Tips:  

Start your bid high. Use position preference for position #1. Aim for maximum CTR, then 
gradually lower your bid. (See video for demo) 

http://www.ericstips.com/keywordmodifiers.xls
http://www.ericstips.com/speedppc/
http://www.ericstips.com/ppcbully
http://www.bestresearchtool.com/
http://www.freewordtool.com/
http://www.ericstips.com/keywordspy
http://www.wordze.com/adwordsspy
http://www.marketsamurai.com/


If your account has history of problems and poor CTR, you may consider opening new 

account. 

If your domain has history of poor CTR, use a new domain.  

Set up separate ad groups for Exact Match and Phrase Match. (See video for demo)  

Test AdWords new Broad Match Modifiers. 

Google’s Display Network - shows your advertisements on other people’s websites, in a 

context OTHER than search engine results.  

(See video for demo of Display Network campaign settings) 

-Use seperate campaigns for Search Network and Display Network. 
-It’s OK for Display Network ad groups to be bigger (ie. 50 keywords), and OK to use Broad 
Match. 

Managed Placement enables you to…  

-Choose specific web pages where your ad will be most relevant.  
-Create ads specifically designed for those pages. 
(See video for demo) 

Tips for Banners…  

-Blend in or be different 
-Use every banner size 
-Try the built- in Display Ad Builder 

  Ad Copy Tips:  

Spy on your competition to see what ads are working for them. (same tools as mentioned 

above) 

Use AdWords editor to speed things up (if you’re not using Speed PPC or similar).  

Use Dynamic Keyword Insertion – Very powerful feature. More info here. 

  Landing Page Tips:  

Play by Google’s rules. 

Dynamic Keyword Insertion – You could put the keyword into…  

-Title tag 

-Headline 
-Ad copy 
-Invisible opt- in form field 

-Advanced scripting 

http://www.google.com/adwordseditor/
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=74996
http://adwords.google.com/support/aw/bin/answer.py?hl=en&answer=46675


You can use a simple PHP script for this. Find a free one, or have one built for under $50. 

Some tools are available such as LPGen (www.lpgen.com). However, I do NOT recommend 
cloaking your landing pages.  

Spy on your competition to see what landing pages are working for them. (same tools as 

mentioned above) 

Use Advanced PPC Tracking Tools. If you’re only promoting your own stuff, it’s probably 
not necessary, but if you’re promoting as an affiliate via PPC then you may want to check out 

tools such as Tracking202 and Prosper202.  

Consider a Self Liquidating Business Model! (See video for explanation)  
 
Recommended Resource to stay up-to-date with the latest AdWords strategies: 

Perry Marshall – Mastermind Coaching Club for AdWords.  
 
Action step: 

1) If you’re using PPC, begin using advanced strategies into your campaigns. Start with one, 

and make a schedule to implement additional strategies that you want to test.  

We’ll be looking at some additional paid traffic sources in the next lesson.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #75:  

Paid Traffic Sources (Other than PPC) 

Main points: 

  Paid traffic is more scalable than free traffic, and it’s on demand. 

  If you want to get rich online with no product and no website, I recommend becoming a paid 

traffic expert. (But I don’t recommend having no product or website) 

  About those Cheap Traffic/Hits Sites…  

Their traffic generally comes from: 

Pop-ups 
Pop-unders 

Interstitials 
Expired domains 

Some of them are scams, some are legitimate. Results are generally sub-par, due to poor 
quality traffic. This traffic will skew your statistics because it doesn’t convert well.  

http://www.ericstips.com/perry/


  Offline Media Buying  

Newspapers 

www.newspaperadvertising.com 
www.mediabids.com 

www.advertisingresults.com 
www.usnewspapers.com 

Magazines 

Find a magazine that YOUR potential customers are reading.  

Radio 
www.strategicmediainc.com 
www.bid4spots.com 

www.wholesaletvandradioads.com 

TV 
www.sharktv.com 

www.cheaptvspots.com 
www.google.com/adwords/tvads/ (Recommended to start with) 

Direct Mail 

You can buy targeted lists and send them unsolicited mail, and you won’t be accused of 

spamming. 

Direct mail is a great way to deliver a sales letter, and often works best for medium to big 
ticket items. 

Use postcards to drive traffic to a lead capture page. 

Tips: 

Test your offer with online traffic before investing in offline media.  

For all offline media, be sure to use a short, memorable URL. 

Sneaky tip: If you advertise in well-known media (such as New York Times, NBC network, 

Entrepreneur Magazine, etc), you can say on your website “As seen in…” 

  Online Media Buying  

In the Internet marketing world, “media buying” most often implies display advertising 
(banners, aka image ads). However, online media buying can include pop-ups, email, text 

links, video ads, widgets, and other new media.  

Banner Advertising 

Banners have traditionally been the biggest source of paid traffic on the Internet.  

http://www.newspaperadvertising.com/
http://www.mediabids.com/
http://www.advertisingresults.com/
http://www.usnewspapers.com/
http://www.strategicmediainc.com/
http://www.bid4spots.com/
http://www.wholesaletvandradioads.com/
http://www.sharktv.com/
http://www.cheaptvspots.com/
http://www.google.com/adwords/tvads/


Usually sold using CPM pricing model (Cost per 1000 impressions).  

Option 1) Deal directly with website owners. Find a high-traffic site in your niche, and 
negotiate to put a banner on it.  

Option 2) Use an ad network. (This is how to get millions of ad impressions)  

Test your ad using an ad network that has PPC or small CPM commitment: 
www.google.com/adwords/displaynetwork/ (Recommended place to start) 

www.adbrite.com 

Take winning campaigns to high volume display ad networks…  
zedo.com 

pulse360.com 
burstmedia.com 

cpxinteractive.com 
traffiq.com 
advertising.com (AOL) 

tribalfusion.com 
valueclick.com 

Warning: Even the paid traffic experts lose a lot of money on most campaigns before making 

money. You have to have some liquidity to be able to play at this level, AND I do not 
recommend attempting it until you have studied it in more depth. 

Recommended Training: Media Buys Coach  

CPV (Cost Per View)  

Also known as PPC (Pay per view), CPV is another pricing model used in media buying. 

Most commonly used for pop-ups. Also for some video ads, toolbar ads, and ads that appear 
in software and computer games. 

CPV networks…  
trafficvance.com 

directcpv.com 
mediatraffic.com 

clicksor.com 
stumbleupon.com/ads/ 

Recommended Training: PPV Playbook  

Facebook Ads  

Display advertising, with a unique slant. Access to hundreds of millions of people, and you 

can really target your key demographics.  

Log into your own Facebook account, and then click on the Advertising link: 

www.facebook.com/advertising 

http://www.google.com/adwords/displaynetwork/
http://www.adbrite.com/
http://www.zedo.com/
http://www.pulse360.com/
http://www.burstmedia.com/
http://www.cpxinteractive.com/
http://www.traffiq.com/
http://www.advertising.com/
http://www.tribalfusion.com/
http://www.valueclick.com/
http://www.ericstips.com/mediabuys/
http://www.trafficvance.com/
http://www.directcpv.com/
http://www.mediatraffic.com/
http://www.clicksor.com/
http://www.stumbleupon.com/ads/
http://www.ericstips.com/ppv/
http://www.facebook.com/advertising


PPC and CPM pricing available.  

Recommended Training: Facebook Ads Guide 

Text Links  

One of the most controversial forms of advertising on the Internet. While it can be a good 
source of traffic, search engines like Google don’t want you to be able to boost your search 
engine ranking by buying a bunch of links. If they find out that you are paying for links, or 

participating in any type of linking scheme, they may severely penalize your website in their 
rankings. 

Option 1) Deal directly with website owners. Find website in your niche, and negotiate with 

them for a link. This will probably not get you in trouble, as long as it appears to be a 
voluntary link. 

Option 2) Use a text link broker. There are tons of them, just search. But keep in mind that 

paid links through brokers are generally not permanent links. Therefore I do not recommend it 
for long-term SEO purposes. 

Option 3) Donate to charity. Non-profit websites are reputable and often carry significant 
authority with Google. Many of them will give you a link back to your site if you make a 

donation (you may need to ask).  

Video Advertising  

Pre-rolls, mid-rolls, post-rolls, overlays, etc. 

Prerolls are the most common right now. Viewers hate them, but they’ve proven to be 
effective (perhaps 10-20X higher CTR than banners). Mostly sold using a CPM price model, 

but you will find some PPC, PPV, and CPA. 

Video networks/agencies: 
tremormedia.com 

brightroll.com 
spotxchange.com 
adap.tv 

yume.com 
adotube.com 

Or you can deal directly with video publishers who post videos on their own websites a nd/or 

3rd party hosts such as Youtube. You can negotiate placement of ads such as…  

-Preroll ads 
-In-video endorsements 

-Banners or text links next to the embedded video 
-Link in the Youtube description box 

Paid Blog Posts/Reviews  

http://www.ericstips.com/facebook/
http://www.tremormedia.com/
http://www.brightroll.com/
http://www.spotxchange.com/
http://www.adap.tv/
http://www.yume.com/
http://www.adotube.com/


Warning: Search engines may view this similarly to paid text links.  

Sources include…  
payperpost.com 
sponsoredreviews.com 

smorty.com 
reviewme.com 

blogsvertise.com 

Paid Social Media  

aka “Social media sponsorship”.  

Similar to paid blogging, but shorter  

You can pay people to post about your product in their social pages. Some agencies are now 
offering services such as: sponsoredtweets.com 

Paid Email  

Do NOT even consider spamming or buying a bunch of email addresses. 

-Place ads in existing email newsletters 

-Solo ads (much more effective than smaller ads) 

I generally get solo ads by dealing directly with other marketers in my niche. There are also 
many companies that offer solo ads, but proceed with caution because the quality of the lists 

can vary greatly. Some have terrible response rates, but are also very cheap, so the important 
thing is ROI (and not being accused of spamming!).  

Important tip: For ALL endorsements and sponsorships (via video, blog, social media, 

email, etc) make sure you follow the FTC guidelines. Paid endorsements/sponsorships must 
be disclosed. 

Expired Domains  

Expired domains with existing traffic can be a good source of traffic. However, it can be 
difficult to monetize that traffic, unless the domain fits your niche perfectly. An alternative to 

redirecting the traffic would be to build mini-sites on expired domains and monetize the 
niches that they originally served. 

Expired domain sources: 

dropday.com 
freshdrop.net 

justdropped.com 
pool.com 
olddomains.net 

snapnames.com 
Godaddy auctions 

Ebay.com 

http://www.payperpost.com/
http://www.sponsoredreviews.com/
http://www.smorty.com/
http://www.reviewme.com/
http://www.blogsvertise.com/
http://www.sponsoredtweets.com/
http://www.dropday.com/
http://www.freshdrop.net/
http://www.justdropped.com/
http://www.pool.com/
http://www.olddomains.net/
http://www.snapnames.com/
http://www.jdoqocy.com/click-1593725-10378406
http://rover.ebay.com/rover/1/711-53200-19255-0/1?icep_ff3=1&pub=5574629867&toolid=10001&campid=5336338191&customid=&ipn=psmain&icep_vectorid=229466&kwid=902099&mtid=824&kw=lg


  This has not been an exhaustive list. There are many other types of paid advertising you can do 

online such as…  

-paid directories 

-paid classified ads 
-Ebay listings (for physical products) 
-affiliate driven traffic (We’ll be covering this in depth)  

-running your own CPA offers 
-countless other advertising opportunities 
 

Action steps: 

1) Decide if you want to invest in web traffic/advertising at this time.  

2) If yes… set a budget and start with one source.  

3) Make sure you’re tracking everything.  

We’ll begin learning about SEO in the next lesson.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #76:  

Introduction to SEO 

Main points: 

  Free traffic generally requires more work than paid traffic. 

  Every free web traffic strategy can (and probably should) be outsourced. 

  SEO (Search Engine Optimization) – The process of making a website “search engine friendly”, and 

doing things that will help the website move up in the search results. 

  The top organic search results get a LOT more traffic than the paid advertisements. 

  The top 3 organic results get the lion’s share of web traffic. It’s more important than ever to aim 

for the top 3.  

(See video for demonstration of how behavioral/personalized search is changing the face of 

SEO and search results) 

On Page SEO (See Lesson #77) 

Off Page SEO (See Lesson #78) 

  Keyword Research (and Competition Analysis) is foundational to good SEO.  



(See also Lesson #20, #73, #74) 

Objectives of keyword research: 

1) Come up with a list of keywords. 

Free keyword tools: 
Google keyword tool 
Traffic Travis 

Free keyword modifier spreadsheet: 
Eric’s keyword modifiers 

2) How popular is the keyword?  

(See video for explanation of the Long Tail) 

3) How competitive is the keyword? 

-On Page optimization of the top 3 sites for the keyword 

-Google PageRank of those sites 
-Quantity and quality of backlinks to those sites 

UPDATE: Yahoo Site Explorer is no longer in business. Instead, try ahrefs.com or 
opensiteexplorer.org 

(See video for demonstration of competitive analysis) 

Recommended Keyword Research Tool: 

Click here for Traffic Travis…  

To learn more about SEO, I recommend the Professional SEO Training Course, which is 
used to train SEO industry professionals around the world.  

 
Action steps: 

1) Decide if you want to implement SEO on your website.  

2) If yes… Do your keyword research and competitive analysis.  

We’ll be looking at On Page SEO in the next lesson. 

As always, you are welcome to post your questions and comments below  

Have a great day! 

 

 

http://adwords.google.com/select/KeywordToolExternal
http://www.ericstips.com/travis
http://www.ericstips.com/keywordmodifiers.xls
http://www.ahrefs.com/
http://www.opensiteexplorer.org/
http://www.ericstips.com/travis
http://www.ericstips.com/proseo/


LESSON #77:  

On Page SEO 

Main points: 

  SEO by its nature involves optimizing for the search engines, not just for humans. BUT… 

  We should optimize for humans AND search engine robots. Increasingly, SEO takes visitor 

experience into consideration. 

  On Page Optimization Factors:  

Domain Name – Use your primary keyword. Hyphens are optional. Use a top level domain 

(.com, .org. net). Country domains can be used if you’re optimizing for your country only.  

You can register domains here. 

Advanced tip: use an aged domain. (just make sure it has a clean history)  

Page URL – Use the page’s targeted keyword as the page file name. Hyphens optional.  

WordPress makes it easy. See lesson #34 for permalink setup. Also here is a web host with 

one-click WordPress installation (Coupon Code: ERICSTIPSCOUPON). 

If you’ve already got WordPress posts with non-SEO friendly URL’s, use a permalink 
migrator plugin, such as Dean’s Permalink Migration or Permalinks Moved Permanatly. 

Title Tag – Use the page’s targeted keyword at the beginning of the title. If you’re using 

WordPress, use the All In One SEO Pack plugin, or else use an SEO theme like Thesis 
Theme. 

Meta Description – NOT generally used for SEO ranking, but still important. Use your 

keyword one time, keep an honest non-spammy description, and make it compelling to entice 
clicks. 

H1 Tags – Use your targeted keyword within an H1 tag at the top of the page. This can be a 
headline.  

Keyword Usage – Forget about density, frequency, LSI, etc. Just be sure to use your keyword 

at least once in the content, and use it up to several times in a natural way that makes sense. It 
may help to make it bold one time. 

Images – Use your keyword as the image name, and in the “alt” text. Just make sure your 

picture accurately fits the name and description.  

With good image optimization, you can get a lot of extra traffic from image searches. In 
general this traffic is known for NOT converting into sales, but is traffic nevertheless, and in 

some cases can be converted. 

http://www.lifedomains.net/
http://www.getgator.com/
http://wordpress.org/extend/plugins/all-in-one-seo-pack/
http://www.ericstips.com/thesis/
http://www.ericstips.com/thesis/


Site Structure – Your site should be easy to navigate. Use canonicalization (no duplicate 

content within your own site). Front- load your content in the coding of your page (ie. you 
don’t want a big navigation menu to be the first thing the search engine robot sees).  

Internal Linking – Use keywords when linking within your own site. For example, at the 

beginning of this lesson I linked to the previous lesson. Notice that my anchor text is “search 
engine optimization”, NOT “Lesson #76″.  

Site Map – Use an XML sitemap. To make your own, see the protocol at sitemaps.org. Or use 

one of the many site-map generators, or a WordPress plugin such as Google XML Sitemaps by 
Arne Brachhold. 

Privacy Policy and Terms of Service – Some people say this affects SEO, although it is very 
questionable. But even if it doesn’t affect SEO, you should still have the proper legal docs on 

your site (See lesson #43). And on the topic of compliance, you also need to follow Google’s 
technical and quality webmaster guidelines. 

“No Follow” Link Attribute – For SEO purposes, it’s probably best to use “no follow” on 

your blog comments. Also, you may wish to use it for affiliate link, and any link to a “bad 
neighborhood” (but you shouldn’t be linking to bad places).  

Fast Page Load Time – Your site should load FAST. Don’t bog it down with many plugins 

and 3rd party apps. Use clean, minimalist coding.  

Original Content – Yes, content is king. Not just for SEO, but for long term success o f any 
website. Good content does not inherently bring web traffic; you still have to be a marketer. 
Good content is also necessary to decrease your bounce rate (helps with SEO), increase the 

time visitors spend on your site, and increase repeat traffic.  

Fresh Content – Posting more frequently can help you gain authority with the search engines 
more quickly. And I’m not talking about auto-blogging. It must be good, original content.  

  Free SEO Beginner Guides:  

Google’s Starter Guide 

Seomoz Beginner’s Guide 

To learn more about SEO, I recommend the Professional SEO Training Course, which is 
used to train SEO industry professionals around the world.  

 
Action steps: 

1) Do an analysis of your competitors’ On Page SEO. 

2) Optimize your pages for your keywords. 

3) Make sure your site structure is good.  

4) Make sure your site is FAST. 

http://www.sitemaps.org/
http://www.google.com/support/webmasters/bin/answer.py?hl=en&answer=35769
http://google.com/webmasters/docs/search-engine-optimization-starter-guide.pdf
http://guides.seomoz.org/beginners-guide-to-search-engine-optimization
http://www.ericstips.com/proseo/


5) Provide good content regularly.  

We’ll be looking at Off Page SEO in the next lesson. 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #78:  

Off Page SEO (Link Building) 

Main points: 

  In most cases, Off Page SEO contributes more to your search engine rank than On Page SEO. (The 

exception is when there is little or no competition) 

  For practical purposes, Off Page SEO can be boiled down to one thing: link building. 

  Some links are more valuable thank others. To outrank a competitor, the combined value of your 

inbound links should outweigh the combined value of their inbound links. 

  Factors that may determine the value of a link:  

- The PageRank of the page linking to your site  

- Was the “No Follow” attribute used?  
- Is it a reciprocal link? 

- The anchor text in the link to your site 
- The page title of the page linking to your site 
- The number of outbound links on the page linking to your site 

- The quality/reputation of the sites being linked to by the site linking to your site  
- How the link was created (self created?) 

- The age of the link to your site (how long ago was it created) 
- The placement of the link on the page linking to your site 
- The keyword relevancy of the page linking to your site  

  Ways to get links:  

1) Spam link building  

-Automated tools 
-Black Hat 

2) Conventional link building  

SELF CREATED: 
- Directories 

- Blog comments (that don’t use “no follow”)  
- Trackback Links (Linking to other blogs from within your blog posts)  

- Free blogs 



- Guest books 

- Social media profiles (List of social sites) 
- Social media posts 

- Forums (in posts, signatures, and profiles) 
- Q&A Sites and Wikis (Yahoo Answers, Google Groups, Wikipedia, etc.)  
- RSS feeds (submit to aggregators) 

- Bookmarking (List of social bookmarking sites) 
- Free classified ad sites, FFA pages, etc. (spam) 

RECOMMENDED WHITE HAT METHODS:  

- Article Marketing (See Lesson #79) 
- Asking for Links 

Strategy to get links to outrank competitors: 

1) Identify the top 3 sites on Google for your targeted keyword.  

2) Find out all the places that THEY are getting links from. (See Lesson #76. UPDATE: 

Yahoo Site Explorer is no longer in business. Instead, try ahrefs.com, opensiteexplorer.org, 
Traffic Travis, or SEO Elite) 

3) If a self-created link is possible from any of those sites, do it.  

4) For all other sites… Look for contact information on them. (If no contact info on site, 

check whois on domaintools.com) 

5) Send a personalized email or phone call to each of those website owners (free email 
template) 

- Note: links from .gov and .edu sites are great! 

- Make friends 

GREY HAT METHODS: 

Not allowed by Google, but these methods are widely accepted by the marketing community 
as being acceptable and ethical.  

- Buying links 

- Building your own link network (free idea: jigglingtheweb.com) 
- Joining a link network 

Recommended Link Networks: 
Backlinks Ninja from Jeff Alderson & Charles Kirkland 

SEOLinkVine from Brad and Matt Callen 
1WayLinks from Jonathan Leger  

3) Natural link accumulation  

-Content is king 

-People link to you without being solicited 

http://en.wikipedia.org/wiki/List_of_social_networking_websites
http://en.wikipedia.org/wiki/List_of_social_bookmarking_websites#Social_bookmarking_sites
http://www.ahrefs.com/
http://www.opensiteexplorer.org/
http://www.ericstips.com/travis/
http://www.ericstips.com/seoelite/
http://domaintools.com/
http://www.ericstips.com/linkrequest.pdf
http://www.ericstips.com/linkrequest.pdf
http://www.jigglingtheweb.com/
http://www.ericstips.com/backlinks
http://www.ericstips.com/linkvine
http://www.ericstips.com/1way


“Link baiting” ideas 

- Blog posts including “lists” 
- Blog posts that are aggregations of resources 

- Highly controversial blog posts 
- Pictures of kittens (etc) 
- A tool 

- Free software download 
- Free web application 

- Free ebook 
- Games 
- Quizzes 

- WordPress theme 
- Firefox extension 

- Collection of public domain pictures 
- A contest 

Ways to get your links built… 

1) Do it yourself 

2) Hire an SEO firm 
3) Join an SEO Outsourcing service 
4) Hire your own workers (see Replace Myself) 

Final tips: 

- Content is king 
- Google does look at activity on your site (ie. traffic). 

- Positive traffic growth trend affects SEO. 

To learn more about SEO, I recommend the Professional SEO Training Course, which is 
used to train SEO industry professionals around the world. 
 

Action steps: 

1) If you’re doing SEO, choose one or more link-building methods to start with. 
(Assuming you’ve completed the previous two lessons)  

2) Get links! 

We’ll be looking at Article Marketing in the next lesson.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #79:  

Article Marketing 

Main points: 

http://www.ericstips.com/replace
http://www.ericstips.com/proseo/


  Article marketing is an “oldie” but goodie. 

  My definition of Article Marketing: You write articles (or outsource them), and submit them to one 

or more article directories. Those directories publish your article on their website, along with an 

author bio section that links back to your website. Additionally, those articles may then be syndicated 

on other people’s websites. 

  Some reasons I think it’s a good strategy for newbies:  

- It’s white hat (unless you do it the grey-hat way). 

- It’s easy and low cost to get started.  

- Even if you fail from an SEO standpoint, you’ll still have something to show for it.  

  The BUM Method?  

- It’s cool, but NOT what I’m talking about.  

- Fails to reap all the benefits of article marketing.  

  Benefits of article marketing:  

1) Off Page SEO from the back links 

2) Direct click-through traffic from the links 
3) Builds your authority/credibility as an expert in your niche  

  How to do article marketing:  

1) Write an article (or outsource it).  

- Needs to be original. No PLR or public domain. Re-written or spun content works in some 
cases, but not recommended for EzineArticles.  

- Needs to be 500 words. Between 400-1000 is OK, but shoot for 500. 

- Don’t promote anything in it! 

- Editorial guidelines: http://ezinearticles.com/editorial-guidelines.html 

- Write about the things that your market wants to read about. (NOT about your product)  

- Use your keyword research from Lesson #77. DO go broad, and use the long tail.  

- Use your keyword at the beginning of article title. Write catchy titles to entice clicks.  

- Use one of your keywords as the anchor text for a link to your site IN the article. 

- Write an author bio, with a call to action to entice clicks to your website.  

- Alternate anchor text between the URL, site name, and keywords.  

http://ezinearticles.com/editorial-guidelines.html
http://www.ericstips.com/tips/lesson77/


- If your #1 goal is SEO, link to your home page or strategic page that you’re trying to boost. 

Otherwise, consider linking to a squeeze page. Remember I spent 12 lessons talking about list 
building.  

2) Submit your article. 

- Most important directory is EzineArticles.com 

- Some article marketers do very well exclusively with EzineArticles.  

- Others like to distribute to as many article directories as possible.  

Strategy to consider: 

- Submit at least half of your articles exclusively to EzineArticles.  
-Take your remaining articles, and submit them to several other article directories, such as…  

articledashboard.com 

goarticles.com 
articlesbase.com (uses no-follow attribute) 
articlesnatch.com (uses no-follow attribute) 

articlealley.com (uses no-follow attribute) 
knol.google.com (uses no-follow attribute sometimes) 

ezinemark.com 
articlecity.com 
articleclick.com 

ideamarketers.com 
isnare.com (Article distribution service) 

Article networks (Gray hat IMO): 

MyArticleNetwork from Matt Callen 

SEOLinkVine from Brad and Matt Callen 

3) Promote your articles to give yourself an edge 

- Do some off-page SEO 
- Bookmark it on social bookmarking sites like delicious.com 

- Digg it on Digg.com 
- Tweet it on twitter.com 
- Use it in the URL of blog comments 

- If you’re going to use any automated/spammy tools, this is the place to do it.  
- Or hire some cheap oursourcers to do the work, and multiply the effect.  

4) “Rinse and repeat” 

  The biggest reason why most people don’t see results from article marketing is probably because 

they fail to stick with it. Consistency is key. 

http://www.ericstips.com/tips/lesson59/
http://www.ericstips.com/tips/lesson59/
http://www.ezinearticles.com/
http://www.articledashboard.com/
http://www.goarticles.com/
http://www.articlesbase.com/
http://www.articlesnatch.com/
http://www.articlealley.com/
http://knol.google.com/
http://www.ezinemark.com/
http://www.articlecity.com/
http://www.articleclick.com/
http://www.ideamarketers.com/
http://www.isnare.com/
http://www.ericstips.com/myarticle
http://www.ericstips.com/linkvine


  The most successful article marketers who get steady traffic are the ones who are submitting 100 

or more articles per month. 

  Article marketing lends itself well to outsourcing because there are an overabundance of freelance 

article writers who can provide satisfactory results for small prices. 

  Some places to find article writers… 

 

Freelancer sites: 

vWorker 

Odesk  

Classifieds: 

craigslist  

Article specialty sites: 
Need-an-article.com 

articlez.com  

Hire your own team (probably the best long-term solution): 
Replace Myself  

Remember to… 

-Ask for samples first. 

-Check for plagiarism. (www.google.com, www.copyscape.com, www.scanmyessay.com)  

Action steps: 

1) Decide if you want to pursue article marketing.  

2) If yes, commit to doing it diligently for 6 months+.  

3) Write, submit, and promote your articles. (Or outsource it).  

We’ll be looking at Video Marketing in the next lesson.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #80:  

Video Marketing 

Main points: 

  Benefits of this video marketing strategy:  

http://rentalcoders.com/
http://ericstips.com/odesk
http://www.craigslist.com/
http://www.need-an-article.com/
http://www.articlez.com/
http://ericstips.com/replace


1) Ranking the actual videos for your keywords 

2) Direct click-through traffic from the links 
3) Off Page SEO from the back links 

4) Builds your authority/credibility as an expert in your niche  

  YouTube is still the most important video site.  

- Ranked #3 in the world on Alexa. 

- Still growing like crazy. 

- Google loves YouTube because they own it! 
- (See video above for demo of how to upload to YouTube) 

  Steps for video marketing:  

STEP #1: Do your keyword research 

- Like we did in lesson #76 

- Go broad and use the long tail strategy. 
- Make videos for your most important keywords first, then gradually move broader.  

Additional/supplemental strategy: Trending topics.  

- For trending topics, the key is to be first.  
- Make it fast, upload it fast, and promote it fast.  

STEP #2: Make your video 

- Talked about some low cost methods in lesson #41 
- Quick and easy live action video using Flip camera (or similar)  
- Or use a webcam 

- You don’t have to be good looking or great speaker. Authenticity is key. 
- If you don’t want to be on camera, do a screen capture video. I use Camtasia.  

- Tutorial for making free screen capture videos: Screen Capture Videos for Free 
- Another possibility is making a slideshow video using a tool like Animoto or Traffic 
Geyser‘s slide show maker.  

- DON’T use copyrighted music, other than royalty-free. 
- DON’T do a long intro on your videos.  

- Tip: Use your articles and turn them into videos (or outsource for as cheap as $5/video)  
- The production/video quality doesn’t need to be great; just good enough.  
- If you can submit in HD, do it. 

- Commonly accepted file formats include AVI, MP4, MOV, WMV 
- Keep it short (1-2 minutes in most cases) 

- Give a short pitch at the end to send traffic to your site (Squeeze page)  
- Make 10-20 short videos in one sitting 

STEP #3: Submit your video 

- Tip: Rename your video files before uploading them. Rename to the keywords.  

- Front- load your keyword in the title 
- Compelling titles get more clicks 

http://www.ericstips.com/tips/lesson76/
http://www.ericstips.com/tips/lesson41/
http://www.ericstips.com/products/screencapture/
http://www.animoto.com/
http://www.ericstips.com/geyser/
http://www.ericstips.com/geyser/


- Write a good description. Again front- load keywords, but do not be spammy. 

- Put the URL first, using the full “http://” 
- Ideally send to a squeeze page. 

- IF you’re a “social” marketer, link to several of your social profiles from the description.  
- Use applicable tags (keywords).  
- Choose an appropriate category. 

- Set your video to “Public”.  
- Choose a thumbnail that will elicit the most clicks.  

Some additional sites to consider submitting your video to (beyond YouTube):  

5min.com (How-to videos) 

Blip.tv (No ads allowed) 
BoFunk.com 

DailyMotion.com 
eCorpTV.com (for business) 
Esnips.com 

Flickr.com 
Graspr.com (How-to videos) 

HowCast.com (How-to videos) 
iViewTube.com 
Kewego.com 

LiveVideo.com 
MegaVideo.com 

Vids.Myspace.com 
Photobucket.com 
Sevenload.com 

Spike.com 
Ugoto.com 

Veoh.com 
VideoJug.com (How-to videos) 
Viddler.com (Paid account required for commercial vids) 

VidiLife.com 

You could submit to all the sites manually, OR outsource it (build your own team), OR use an 
automatic submission tool. 

Recommended tool: Click Here for Traffic Geyser 

(I’ve recommended it ever since I first reviewed it in 2006!)  

- See video for Traffic Geyser sneak peak.  
- Alternatives to Traffic Geyser include TubeMogul (Great tool, but their free membership is 

for NON-commercial use only). Other stand-alone video submitters are often not kept up-to-
date.  

STEP #4: Promote your video  

- Bookmark your video on social bookmarking sites. (Use Traffic Geyser tool) 
- Embed your YouTube video on your social pages (like FaceBook, MySpace, Ning, etc)  

http://www.ericstips.com/replace/
http://www.ericstips.com/geyser/
http://en.wikipedia.org/wiki/List_of_social_bookmarking_websites


- Share your video on video aggregator sites (Flixya.com, Myvidster.com, etc.), and specialty 

sites (Instructables.com, Wonderhowto.com, etc.) 

Promote your video within YouTube: 
- Be social (it’s a social site) 

- Add your video as a video RESPONSE to a high- traffic video in your niche. 
- Give comments, ask for comments.  

- Subscribe to the YouTube channels of people in your niche, and ask them to subscribe to 
yours. 
- Go through competitor’s subscriber lists and “Add as Friend” all their subscribers. Invite 

them to your channel. 
- Many video marketers use “grey hat” tools such as TubeToolbox or TubeFool.  

Create a good profile page for your YouTube channel: 

- A good name that makes sense. 
- Use a good profile picture. 
- Autoplay the video. 

- Feature your 6 best videos. 
- Ask people to subscribe. 

- Link to your site. (Squeeze page recommended) 
- Again, IF you’re a “social” marketer, link to all your social profiles. 
- Hide subscriber totals, etc. until you have decent #’s.  

- Show activity.  

Potential benefit of being successful on YouTube:  
- Get AdSense added to your account.  

- Become a YouTube partner. (top content providers on YouTube can make good money) 

  A quick warning!  

- Beware there is a lot of sleaze on many of the video sites, and aggregators.  

- Beware the potential for wasting a lot of time on video sites.  

- If you’re the type of person who easily gets off task, this could be destructive to your 
business. 
- Traffic Geyser can help keep you OFF the video sites and focused on marketing  

Action steps: 

1) Decide if you want to pursue video marketing.  

2) If yes, follow these steps: 

-Keyword research 
-Make your video 
-Submit your video 

-Promote your video 
-REPEAT (consistency is key to long term success) 

We’ll be delving deeper into social media in the next lesson.  

http://www.ericstips.com/geyser/


As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #81:  

Introduction to Social Media for Internet Marketers 

Main points: 

  Social media is just one of many ways to get web traffic. 

  The big social media sites are the kings of web traffic. Facebook is #2 on Alexa, YouTube is #3, 

Twitter is #9, etc. 

  There are literally thousands of social media sites, spanning dozens of categories, including (but in 

no way limited to)…  

Social networking sites – like Facebook and Linked-In 

Microblogging sites – Twitter 

Video sharing sites – YouTube, Vimeo 

Photo sharing sites – Flickr, PhotoBucket 

Consumer-review sites – Yelp 

Social bookmarking/sharing sites – Digg, Reddit, Delicious 

Social gaming sites – WoW, The Sims, Second Life 

  Although there are thousands of social sites, and traffic can be gained from most of them, it’s most 

effective to focus on the handful of sites with the most concentrated traffic:  

My 1st-tier picks: 

Facebook 
Google+ 

YouTube (covered in lesson #80) 
Twitter 

My 2nd-tier picks: 

Linked-In (#13 on Alexa!) 
StumbleUpon (#102 on Alexa) 
Squidoo (#2242 on Alexa) 

Flickr (#32 on Alexa) 

Some others worth consideration: Tumblr, Orkut (in certain countries), Reddit, Digg, 
LiveJournal, Vimeo, Yahoo Answers, and the Warrior Forum (only for the IM niche… #138 

on Alexa). 

http://www.ericstips.com/tips/lesson80/


  Go where the fish are. For example, if your prospects are professionals… focus on Linked-In. 

  The social media experts and gurus are teaching it from various (and often conflicting) angles. 

Many are teaching it from a corporate branding standpoint. 

  There are three main ways that marketers get traffic from social media (by my definition):  

1) Spamming 

- much of what’s being taught by so-called experts falls into this category.  
- see video for several examples.  
- most social media automation tools are spammy. 

- it can and often does work, but I don’t recommend it.  

2) Integrating 

- Virtually all businesses can benefit by integrating with social media to some degree.  
- It’s about communicating through multiple channels. (Better chance of reaching your 

prospects) 
- List building is still one of our primary goals (see lesson #59).  

- See video for integration examples 

3) Socializing  

- Your socialization must be related to your business.  
- The objectives are building trust and authority.  
- Keep your personal profile separate from your business profile (with some exceptions).  

- Don’t waste your time on it. (always remember ROI) 
- (See video for examples and details) 

  WARNINGS about social media…  

1) Scammers abound. Please educate yourself and learn the warning signs, so that you do not 

fall victim to a social media con artist.  

2) You’re sharing your database. By building your business on a social platform, you’re 
sharing your data with the owner of the website, and potentially allowing your competitors to 

rip off and/or show their own ads to your list.  

3) The distraction factor is huge, particularly for men. If you think you can hang out all day 
on social media and not get distracted by pictures of attractive women, advertisements of girls 
in bikinis, your friend’s latest vacation pictures, a cool new video from Youtube, a funny joke, 

etc… you’re kidding yourself! This alone will make social media a losing proposition for the 
majority of male marketers. (A good reason to outsource it).  

Action steps: 

1) Decide what role social media should play in your business.  



2) Consider what kind of social media strategies you would like to pursue, such as integrating 

and socializing.  

3) Become aware of the time you spend on social media, and track your ROI as much as 
possible. 

4) Don’t waste your time on low-ROI activities. Outsource the profitable activities as much as 

possible. 

In the next lesson we’ll be looking at specific methods of integration, and tips for maximizing 
your effectiveness on specific social sites, including Facebook, Google+, Twitter, and Linked-

In. 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #82:  

Social Media Implementation (Facebook, Google+, Twitter, Linked-In, S.U.) 

Outline: 
 

Due to the length of this lesson, I’ve included the start-time for each section, in case you need 
to skip ahead. 

  Integration strategies (Starting at 3:52)  

-Link Building/SEO 

-Content Syndication 
-Social Media Automation 

-Content Distribution/Feeder Strategy 
-List Building 

  Facebook (Starting at 15:22)  

-Creating Pages 
-Naming Strategies 

-Things to Avoid 
-Photos 

-Welcome Page/Tab 
-Iframe Tabs 
-List Building Strategy 

-Driving Traffic  
-Paid Traffic & Facebook Ads (Getting cheap clicks) 

-Note: The “Opt- in App” is no longer available, and seems to have been disabled by 

Facebook. I did say in the lesson that this was a likely eventual outcome, so “use it while you 
can”. However, AWeber now has a built- in Facebook registration widget which will convert 

http://toplevel.aweber.com/


your opt- in form into a Facebook registration button if you choose that option! So I 

recommend using that instead. 

  Google+ (Starting at 72:40)  

-Why you should care about Google+ 
-Profile 

-Recommended training: Get your FREE Google+ Videos here 
-SEO 

-The “Plus One” Button 
-Using the rel=”author” link attribute  

  Twitter (Starting at 82:31)  

-Automation tools 
-Friend networks 

-Twitter tips & tricks 

  Linked-In (Starting at 90:31)  

-Why Linked-In? 
-Filling out your profile  

-Keyword optimization 
-Linked-In tips & tricks 

-Recommended training: Linked Influence 

  StumbleUpon (Starting at 100:25)  

-Why S.U.? 

-Warnings 
-S.U. tips & tricks 

  Outsourcing (Starting at 105:33) 

 

-Reasons to outsource or not outsource social media 

-You should outsource as much of it as you can. 

-Specific things you can outsource 

-Options for outsourcing social media: 

-Hire your own in-house or virtual employees 

-Use an outsourcing company 

-Social Media Management Company 

  Social media marketing group: www.linkedin.com/groups/Social-Media-Marketing-66325 

 

Action steps: 

1) Create and optimize your profile on Facebook, Google+, Twitter, and Linked-In. 

http://www.ericstips.com/gplus
http://www.ericstips.com/linked
http://www.linkedin.com/groups/Social-Media-Marketing-66325
http://www.facebook.com/ericstips
https://plus.google.com/104585877366227662431
https://www.twitter.com/ericstips
http://www.linkedin.com/in/ericholmlund


2) Consider using the recommended software, plugins, and other tools to integrate social 

media with your business, and maximize your efficiency.  

3) Stay involved. Consistency is key.  

4) Outsource as much as you can.  

In the next lesson we’ll be looking at some more free web traffic sources and strategies.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #83:  

Mobile Marketing 

Outline: 

 
I’ll be focusing on four main areas of mobile marketing…  

 
1) Paid Mobile Traffic 
2) Mobile Applications 

3) SMS Marketing 
4) Mobile Optimization, Compatibility, and Targeting 

  Paid Mobile Traffic  

See lesson #75 for more info about paid traffic. You essentially need to become a paid traffic 

expert to be good at it, but there is a lot of money to be made.  

Some networks you may want to check out…  

Google Mobile Ads (Part of AdWords which I covered in lesson 73 and 74) 
Apple’s iAd Network  

inmobi 
Jumptap 
Millennial Media 

adfonic 
BuzzCity 

MobPartner 
Many more listed here…  

  Mobile Applications (iphone apps, Android apps)  

- Great way to make money 

- Great way to get web traffic 
- Give away the app for free to get traffic  

Places to outsource an app: 

http://www.ericstips.com/tips/lesson75/
http://www.admob.com/
http://advertising.apple.com/
http://www.inmobi.com/
http://www.jumptap.com/
http://www.millenialmedia.com/
http://www.adfonic.com/
http://www.buzzcity.com/
http://www.mobpartner.com/
http://www.gomonews.com/mads/


vWorker 

Scriptlance 
Many other freelancer sites 

Fiverr (See video for example) 

Recommended web-based app builder: 

Seattle Clouds (iPhone and Android. Includes submission to marketplace) 

Marketplaces to list your app in addition to iTunes & Android Marketplace: 

GetJar 
Handster 

appslib (for Android tablets) 
Amazon Appstore (for Android) 

iPhone vs. Android? Do both! 

  SMS Marketing (Short Message Service aka Text messaging)  

As I explained in lesson #59, the money is in the list.  

- Ideal for brick and mortar businesses.  

- Also good for Internet marketers.  
- Effective for affiliate marketing.  

- Local marketing consultants should teach/sell it.  

(See video of how it works) 

Some popular SMS Marketing providers: 

Twilio (See also Twilio VBX WordPress Plugin) 
MobileStorm 

Boom Text 
Express Text 
DC Mobile Text 

Mobile SMS Marketing (has White Label) 
Textmarks (has White Label) 

Trumpia (has White Label) 
Avid Mobile (has White Label) 
CallFire (has White Label) 

MMS Marketing – Similar to SMS Marketing, the only real difference being that you’re 

embedding media in the text messages that you’re sending.  

Proximity Marketing – Messages are transmitted to mobile device users who are physically 
within a certain area. Bluetooth Marketing is a common variety of Proximity Marketing.  

  Mobile Optimization, Compatibility, and Targeting  

http://www.rentalcoders.com/
http://www.scriptlance.com/
http://www.fiverr.com/
http://www.ericstips.com/seattle
http://www.getjar.com/
http://www.handster.com/
http://www.appslib.com/
http://www.amazon.com/mobile-apps/b/ref=sa_menu_adr_app4?ie=UTF8&node=2350149011
http://www.ericstips.com/tips/lesson59/
http://www.twilio.com/
http://chadwyatt.com/wpvbx/
http://www.mobilestorm.com/
http://www.boomtext.com/
http://www.expresstext.net/
http://www.dcmobiletext.com/
http://www.mobilesmsmarketing.com/
http://www.textmarks.com/
http://www.trumpia.com/
http://www.avidmobile.com/
http://www.callfire.com/


- Most online businesses can benefit from this.  

- Things have changed a lot since the WAP days. 
- Mobile devices are adapting to accomodate standard websites.  

- It’s still worth making sure your site is compatible and optimized for mobile.  

Three ways to accomplish this…  

1) Create a dedicated mobile version of your site  (Most difficult. Was thought to be the 
best, but may eventually become obsolete).  

-Detect and redirect mobile users to your mobile site. Use a script to detect the User-Agent 

using .htaccess, PHP, ASP, or javascript.  

Possible locations of your mobile site: 
m.example.com (this is pretty much the industry standard) 

example.com/mobile 
example.mobi (potential SEO conflict) 
Redirect example.mobi to m.example.com 

Tips: 

- Keep the layout simple 
- Make sure it’s fast 

- Avoid flash 
- Avoid javascript and other unnecessary scripts 
- Avoid frames 

- Design for thumbs rather than mouse clicks 
- Prioritize your content 

- Easy navigation 
- Scroll vertical only 
- Focus on one action 

Mobile website building tools: 

http://sites.google.com/mobilize (Free!) 

yourmobisite 
mobdis 

mofuse 
dudamobile 

Do a Google search for “free mobile website templates” and you’ll find some.  

2) Use Responsive Web Design, which allows your site to look good on any size screen. 

(Somewhat difficult, but may be the best long-term solution) 

A tutorial: http://www.netmagazine.com/features/responsive-web-design 

A quote from Bing search engine: 

“At Bing, we want to keep things simple by proposing the “one URL per content item” 
strategy. For each website, instead of having different URLs per platform (one URL for 

http://sites.google.com/mobilize
http://www.yourmobisite.com/
http://www.mobdis.com/
http://www.mofuse.com/
http://www.dudamobile.com/
http://www.netmagazine.com/features/responsive-web-design


desktop, another for mobile devices, etc.), our feedback is that producing fewer variations of 

URLs will benefit you by avoiding sub-optimal and underperforming results.” (ref) 

Responsive WP theme: http://wordpress.org/extend/themes/responsive 

3) Use a WordPress plugin, or mobile-ready theme (Easiest). 

Themes: 

http://wordpress.org/extend/themes/ (Search for ‘mobile’) 

Plugins: 

http://wordpress.org/extend/plugins/ 

WordPress Mobile Pack 

WordPress Mobile Edition 
WP Mobile Detector 

WPtouch 
BAAP Mobile Version 
Onswipe (specifically for ipad and tablets) 

Mobile SEO?  

- Combine a traditional SEO approach (See lesson #76, 77, 78), with mobile best-practices. 

- Shorter keywords are usually better.  
- Mobile Sitemaps (see Google) 

  Additional Free Tools…  

Check your page speed and get specific optimization tips at: 

http://pagespeed.googlelabs.com 

Test your website on various mobile devices at: 
http://www.blaze.io/mobile/ 

Another useful site that Google has provided is…  

http://www.howtogomo.com 

You can do a mobile search at:  

http://www.google.com/m/ 

  Target mobile users with content that is especially applicable to mobile devices:  

- QR Codes 
- Social Media, like Facebook and twitter 

- Use video 
- Coupons 

- Ringtones 

http://www.bing.com/community/site_blogs/b/webmaster/archive/2012/03/07/building-websites-optimized-for-all-platforms-desktop-mobile-etc.aspx
http://wordpress.org/extend/themes/responsive
http://wordpress.org/extend/themes/
http://wordpress.org/extend/plugins/
http://www.google.com/support/webmasters/bin/answer.py?answer=34648
http://pagespeed.googlelabs.com/
http://www.blaze.io/mobile/
http://www.howtogomo.com/
http://www.google.com/m/


- Travel information 

- Games and puzzles 
- Mobile ebooks 

- Restaurant and business reviews 
- Local business info 
- Weather 

 
Action steps: 

1) Decide whether mobile marketing should be a priority for your business.  

2) If it’s not a priority, consider implementing some of the easier steps, such as a WordPress 

plugin to make sure your site is easily visible for mobile users.  

3) If it is a priority, implement multiple mobile strategies to attract as much mobile traffic as 
possible. 

In the next lesson we’ll be look ing at some more free web traffic sources and strategies.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #84:  

Over 400 Free Web Traffic Sources 

ANNOUNCEMENT: I’ve released a new course, which goes into more depth on some of the free 

traffic methods from this lesson, PLUS shows you how to make money from that traffic… even if you 

don’t have a website. The course is called: “NO COST INCOME STREAM“. This is something that 

people have been asking for, for a long time.  

Outline of this lesson: 

  REMEMBER: Most marketers will have a better chance of long term success if they focus on the 

fundamentals of web traffic instead of all the other stuff. (This lesson is NOT the fundamentals) 

  Any “tactic” could disappear at any time. We’ve recently seen this happen as a result of the Google 

Penguin update. 

  WARNING: A lot of what I cover in this lesson could potentially hurt your search engine rankings, 

especially if you do it aggressively, or if it’s not balanced with a lot of high quality linking. Be sure 

to watch the video if you are concerned about SEO. (I go into more detail throughout the video) 

 

Sources of Free Web Traffic: 

  Forum Marketing  

http://www.nocostincomestream.com/


- Join the biggest forums in your niche.  

- Search Google for “discussions” in your niche.  
- Establish yourself as an authority by providing valuable posts to the forum.  

- Answer people’s questions.  
- Have a good signature, with an enticing link, such as a link to a freebie.  

Forum Search Engines: 

boardreader.com 
omgili.com 
forumssearch.com 

boardtracker.com (used to be my favorite, but it’s been under construction for awhile)  

Forum Directory: 
directory.big-boards.com 

  Blogs  

- Blogs (and particularly WordPress blogs on your own domain) are well suited for SEO. 

- I recommend this web host for 1-click WordPress installation. Coupon code: 

ERICSTIPSCOUPON (See also lesson #24 and lesson #33) 

- Best way to get blog traffic is to create incredible content.  
- Create “link bait” (See lesson #78) 

- Write something highly controversial.  
- Utilize trackback links as a form of conversation marketing with other bloggers.  
- Particpate in blog carnivals. See blogcarnival.com 

- Host your own blog carnival. 
- Leave comments on other peoples’ blogs. (Do NOT spam or use automation)  

- Expand your reach through RSS feed syndication. 

 

RSS Feed Aggregators: 

technorati.com 

http://www.ericstips.com/tips/lesson23/
http://www.ericstips.com/tips/lesson76/
http://www.getgator.com/
http://www.ericstips.com/tips/lesson24/
http://www.ericstips.com/tips/lesson33/
http://www.ericstips.com/tips/lesson78/


syndic8.com 

feedage.com 
newsisfree.com 

theblogfarm.com 
newzalert.com 
feedsee.com 

(search for niche specific aggregators, such as pfblogs.com) 

Submit to curation sites, such as alltop.com 

Blog Communities: 
blogengage.com 

fuelmyblog.com 
blogher.com (for women only) 

Blog Directories: 

globeofblogs.com 
bloggernity.com 
blogville.us 

ontoplist.com 

Pligg sites (also Scuttle, phpDug, and PublicBookmark): 
blokube.com 

tipd.com 
bizsugar.com 

fwisp.com 
dzone.com (web development related) 
(There are literally thousands of these kind of sites. Search for some in your niche.)  

See also: pligg.com/gallery/ 

News Aggregation and other Curation Sites: 
imnewswatch.com (Internet Marketing only) 

biznik.com 
webpronews.com 
(search for some in your niche) 

  Guest Blogging  

myblogguest.com is a community where you can find places to be a guest blogger.  

Some guest blogging or guest article opportunities:  
www.blogussion.com/write- for-us/ 
www.zeromillion.com/involve/ 

www.bloggernews.net/write- for-bnn 
www.fuelyourblogging.com/contribute/ 

smartblogs.com/interested- in-writing-for-smartblogs 
www.sitepronews.com/call- for-writers/ 
homebasedbusiness.com/profiles/blog/new 

slashdot.org/submission 
www.lifehack.org/contribute 



www.knowtebook.com/publish 

(There are thousands of places where you can potentially be a guest blogger! Search for blogs 
in your niche) 

See video for explanation of guest blogging vs. article marketing. 

  Tutorial Sites  

Ehow.com 

Instructables.com 
Good-tutorials.com (Graphics/Photo/Programming)  

Tutorialized.com (Web design and marketing) 
tutorial- index.com (photoshop, coding, video, etc) 
tutorial-center.com (computer related) 

geekpedia.com (Programming) 
tutorialsphere.com (web, video, audio, etc) 

tutorialsgarden.com (photoshop & coding) 
thewebblend.com (Design) 
fstutorials.com (Web design) 

noupe.com (Graphics related) 
(there are dozens more) 

udemy.com is a good place for online courses. You can give them away for free OR sell 

them. Some people are making a lot of money with Udemy. See video for details.  

www.learni.st is an interesting new social site that is similar to pinterest, but with an emphasis 
on education. 

  Document Sharing Sites  

scribd.com 

docstoc.com 
calameo.com 
docs.google.com 

edocr.com 
ensips.com 

pdfcast.org (for PDF’s) 

  General File Sharing Sites  

See the video for the list of sites, and explanation. This is a sneaky way to tap into traffic from 

the file sharing world. This is not something I “recommend”, which is why I’d rather not list 

these sites on my blog. 

  Slideshow Sharing Sites  

slideshare.net 

authorstream.com 
slideboom.com 

http://www.ericstips.com/tips/lesson79/


powershow.com 

slideserve.com 
slidesix.com 

myplick.com 

  Ebook Sharing Sites and Directories  

free-ebooks.net 

getfreeebooks.com 

ebookdirectory.com 
e-booksdirectory.com 
free.yudu.com 

manybooks.net 
witguides.com 

bookyards.com 
bibliotastic.com 
smashwords.com 

sharewareebooks.com 
ebookjunkie.com (Free ebooks category) 

ebookmall.com (Free ebooks category) 
Amazon.com (Kindle version) 

See lesson #47 for how to create an ebook. 

  Submit Free Software to Software Directories  

Do a Google search for search for “free software”, freeware, and shareware, and you’ll find 

plenty of directories. 

www.dmoz.org/Computers/Software/Freeware/Directories/ (76 freeware directories)  

www.dmoz.org/Computers/Software/Shareware/Directories/ (221 shareware directories)  

  Submit Coupons to Coupon Directories  

Coupon Magic (Creates coupons for ClickBank products) 

Amember (Membership site script with built- in coupon function) 

bensbargains.com 

couponcabin.com 
couponcraze.com 
couponcraze.com 

coupongirl.com 
couponmountain.com 

currentcodes.com 
dailyedeals.com 
dealcatcher.com 

dealhunting.com 
dealofday.com (Forum) 

deals2buy.com 

http://www.ericstips.com/tips/lesson47/
http://www.ericstips.com/couponmagic
http://www.ericstips.com/amember


deals4dummies.com 

dealtaker.com 
edealsetc.com 

gottadeal.com (Forum) 
happycoupons.com 
headlinedeals.com 

jackscouponcodes.com 
keycode.com 

mycoupons.com 
promotioncode.org 
quicktoclick.com 

ultimatecoupons.com 
wanting.com 

(and many more) 

  Podcasting Sites  

allpodcasts.com 

digitalpodcast.com 

feeds4all.com (podcast category) 
fluctu8.com 
getapodcast.com 

gigadial.net 
godcast1000.com (Christian) 

ipodder.org 
itunes.com 
learnoutloud.com 

mirpod.com 
podbean.com 

podcast411.com 
podcastalley.com 
podcastblaster.com/directory/ 

podcastdirectory.com 
podcastingnews.com 

podcasting-station.com 
podcastpickle.com 
podcastpup.com 

podfeed.net 
rimpodcast.quickplay.ca/rimpodcasting/ (Blackberry) 

social.zune.net/podcasts/ (Zune) 
stitcher.com 
techpodcasts.com 

  Free Press Release Sites  

1888pressrelease.com 

25pressreleases.com 
afly.com 

bignews.biz 
downloadjunction.com (software related) 



emeapr.com/en/ 

freepressindex.com 
free-press-release.com 

i-newswire.com 
ideamarketers.com 
mediasyndicate.com 

newsreleaser.com 
newswiretoday.com 

onlineprnews.com 
openpr.com 
pr.com 

pressbox.co.uk 
pressexposure.com 

pressking.com 
pressmethod.com 
pressreleasepoint.com 

pr-inside.com 
prlog.org 

prurgent.com 
release-news.com 
theopenpress.com 

webnewswire.com 

  Free Classified Ads  

ablewise.com 
adoos.com 

adpost.com 
allfreeads.com 

american-classifieds.net 
backpage.com 
classifiedads.com 

classifiedsgiant.com 
craigslist.org 

domesticsale.com 
ebayclassifieds.com 
eclassifieds4u.com 

epage.com 
finditclassifieds.com 

freeclassifieds.com 
geebo.com 
inetgiant.com 

kedna.com 
locanto.com 

newfreeclassifieds.com 
olx.com 
oodle.com 

pennysaverusa.com 
salespider.com 



usfreeads.com 

webclassifieds.us 

  Free Directories  

01webdirectory.com 
arakne-links.com 

azlisted.com 
bhanvad.com 

dmoz.org 
exactseek.com 
fourfind.com 

freeadvertisingdirectory.com 
freewebdirectory.org 

gmdir.com (Your site must use Google maps) 
illumirate.com 
info- listings.com 

innerseek.com 
itzalist.com 

mavicanet.com 
netinsert.com 
smartlinks.org (submit via email) 

somuch.com 
thalesdirectory.com 

theseoking.com 
topsiteswebdirectory.com 
uudir.com 

worldwidewub.org 
(Do a search to find niche-specific directories) 

  Social Bookmarking  

socialmarker.com is a free site that you can use to automate your social bookmarking.  

delicious.com 

Slashdot.org 
Digg.com 

Reddit.com (manual submission recommended) 
Tagza.com 
Fark.com 

Connotea.org 
Netvouz.com 

Diigo.com 
Bibsonomy.org 
Folkd.com 

Linkagogo.com 
Tipd.com (Financial) 
Jumptags.com 

OYAX.com 
Boomarking.com 



Karmalynx.com 

HealthRanker.com 
linkedwords.com 

(More social bookmarking sites on wikipedia) 

  Q&A Sites  

able2know.org 

akaqa.com 

allexperts.com 
answerbag.com 
answers.com 

answers.yahoo.com is probably the most popular Q&A site currently.  
aolanswers.com 

ask.fm 
ask.metafilter.com 
askville.amazon.com/Index.do 

blurtit.com 
fluther.com 

formspring.me 
justanswer.com 
kgbanswers.com 

linkedin.com/answers (talked about in lesson #82) 
mahalo.com/answers/ 

querycat.com 
quomon.com (tech related) 
quora.com 

stackexchange.com 
stackoverflow.com (programming related) 

theanswerbank.co.uk 
webanswers.com 

  Other social media & web 2.0 sites we haven’t covered yet  

Hubs: 
hubpages.com 

squidoo.com 
gather.com 

Places to build free pages & blogs (and post on others):  

weebly.com 
wetpaintcentral.com 

blogger.com 
livejournal.com 
tumblr.com 

xanga.com 
blog.co.uk 
thoughts.com 

http://en.wikipedia.org/wiki/List_of_social_bookmarking_websites#Social_bookmarking_sites
http://www.ericstips.com/tips/lesson82/
http://www.ericstips.com/tips/lesson82/


Photo sharing: 

pinterest.com 
clipboard.com 

flickr.com 

Wiki-type of sites: 
wikipedia.org 

wikimedia.org 
wikia.com 
wikidot.com 

wikispaces.com 
listafterlist.com 

Rating/Review sites: 

reviews.ebay.com (Write guides) 
rateitall.com 
yelp.com 

Interactive sites powered by Ning (Search for sites in your niche)  

  Traffic Exchanges (aka Click Exchanges, Popup Exchanges, Autosurf Sites, etc.)  

I recommend NOT buying credits or upgrading your account, unless you just want to 

artifically inflate your traffic stats.  

Traffic Exchanges: 
10khits.com 

4x4hits.com 
autosurfmonster.com 

autosurfpro.com 
bellasclickshack.com 
bonus-hits.com 

clickvoyager.com 
dragonsurf.biz 

easyhits4u.com 
eternalhits.com 
fastcashandtraffic.com 

freeautosurf.com 
freetrafficlotto.com 

freetrafficworld.com 
golden-hits.com 
gradeatraffic.com 

high-hits.com 
hit2hit.com 

hits4surfers.com 
hitsafari.com 
fits-a-million.com 

hitsboosterpro.com 
ilovehits.com 

internetTraffic247.com 



linkcrews.com 

lords-of-traffic.com 
maxtrafficpro.com 

proclickexchange.com 
realhitz4u.com 
runesurf.com 

smileytraffic.com 
soaring4traffic.com 

startxchange.com 
tecommandpost.com 
tehoopla.com 

teprofits.com 
topsurfer.com 

toptiertraffic.com 
traffic4webmasters.com 
trafficattheraces.com 

trafficera.com 
trafficg.com 

trafficgoldrush.com 
traffichoopla.com 
trafficpods.com 

trafficsnapper.com 
trafficspammer.com 

traffic-splash.com 
trafficswarm.com 
traffictaxis.com 

vitalviralpro.com 
webbizinsider.com 

web-biz-solutions.com 
webcentresurf.com 
webmasterquest.com 

Pop-Up & Exit Ad Exchanges: 

exitdomain.com 
exitfire.com/57 

exitjunction.com 
eztrafficexchange.com 
visitasweb.biz 

visitors.ws 

Banner Exchanges: 
1800banners.com 

adendum.com 
bannerexchangenow.com 

bannerrage.com 
bannersgomlm.com 
bucketsofbanners.com 

click4click.com 
ebannertraffic.com 

exchange- it.com 



freeadzone.com 

freebannerdisplays.com 
freebannerexchange.org 

free-banners.com 
hitx.net 
impressionz.com 

linkbuddies.com 
neobanners.com 

optimumbannerexchange.com 
showyoursite.com 
thebannerexchange.com 

whambanners.com 
worldbannerexchange.com 

(and many more – just search for them) 

Remember this is for free banner exchanges. Not recommended sources for buying banners. 
For more info about banner advertising see media buying in lesson #75. 

  Traffic Toolbars  

freetrafficbar.com 

freetrafficexplosion.ourtoolbar.com 
instantbuzz.com 
surf-bar-traffic.com 

viraltrafficfrenzy.com 

  Viral URL Cloakers  

ezadexchange.com 
newdawnads.info 

su.pr – is one to use if you’re a StumbleUpon user.  
trackads.biz 

trafficstorm.us 
viraladmachine.com 
viralexchange.biz 

viraltextadz.com 
viraltrafficdominator.com 

viralurl.com – is a popular one in the Internet marketing community 

URL cloakers that pay cash for clicks: 
adf.ly 
swyze.com 

upag.es 
adblue.us 

viraltrafficdominator.com 

  Free Safelists  

activesafelist.com 

adtactics.com 

http://www.ericstips.com/tips/lesson75/


adzquik.com 

dolphinadexchange.com 
elitesafelist.com 

freesafelistking.com 
freesafelistmailer.com 
globalsafelist.com 

herculist.com 
iearnadsfree.com 

myfreesafelist.com 
myfreetextads.com 
newdawnads.info 

roadstersolos.info 
safelister.com 

safelistxl.com 
smartsafelist.com 
solo-ads.com 

soloxflow.com 
spicy-soloads.com 

target-safelist.com 
theleadmagnet.com 
ultimatesafelisthost.com/directory.php 

viraladmachine.com 
viralexchange.biz 

viraltextadz.com 
viraltrafficmania.com 
xtrememailer.com 

safelistrankings.com (over 400 safelists listed) 

  Reminder about free traffic tactics from lesson #67:  

- Giveaway Events (aka JV giveaways) 

- Thank You Page Ad Swaps 
- Host a Contest 

  Give Out Website Awards  

-Have a nice little graphic created. 

-Award it to all the top sites in your niche.  
-Give them a snippet of code to post the award on their site, with a link back to your site. 

  News & Publicity  

- Be newsworthy. 

- If you have a successful online business, that may be newsworthy! 
- Contact your local newspaper.  

- Conduct a publicity stunt! (Can result in millions of dollars worth of publicity)  
- Do NOT do anything illegal or hurtful. 

  Word of Mouth Marketing (aka Buzz)  

http://www.ericstips.com/tips/lesson67/


There’s compelling evidence that Word of Mouth marketing is the most powerful form of 

marketing in our society. 

- Provide good service. 
- Underpromise and overdeliver.  

- Be controversial. 
- Have a tell-a- friend form. 

- Put your link in the signature of all your emails.  
- Make your customers feel valued. 
- Build a relationship with customers. 

- Be buzzworthy! 

(See video for examples of Viral Email) 
 

Action steps: 

1) Decide whether you want to focus on the “free traffic” route.  

2) Decide whether SEO is a priority for you, and keep that in mind as you employ tactics that 
may positively or negatively impact your SEO. 

3) If you decide to employ any of these traffic strategies, choose one and start with it.  

In the next lesson we’ll be looking at affiliate driven traffic.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #85:  

Affiliate Traffic 

 

Outline: 

  Affiliate marketing is basically a form a marketing in which an affiliate gets paid for making 

referrals or sales of someone else’s product.  

  (See video for diagrams) 

  Vendor (aka Merchant, Retailer, Advertiser, Seller) = A person or company that is selling 

something. 

  Affiliate (aka Marketer, Publisher) = Sends traffic to the vendor’s website and is paid affiliate 

commissions for making referrals (usually sales or leads). 

http://www.ericstips.com/tips/lesson68/
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  Commission rates vary greatly. A typical digital product might have a commission in the range of 

30% to 100%. A typical physical product might have a commission rate of 1% to 30%. 

  Commission structures:  

PPS (Pay per sale) = get paid for making sales, or a “revenue share” of your overall sales 

volume for the time period. The most common affiliate commission structure.  

CPA (Cost per action) = get paid for referrals/leads. Also common, with many CPA 

Networks devoted to this model.  

CPM (Cost per 1000 impressions) = get paid for traffic. Commonly used in advertising but 
not in affiliate marketing. 

  (KEY POINT) Leverage is what makes affiliate marketing so powerful. Instead of you working to get 

web traffic to your site, your affiliates will do it for you by utilizing SEO, PPC, social media, and all the 

other traffic methods that we’ve talked about. 

  Two main options for creating and managing an affiliate program:  

1) An in-house affiliate program 

2) A 3rd party affiliate program provider (aka Affiliate Network, CPA network, etc.)  

  In-house affiliate programs  

Pros: 

Building equity in your own program. 
Easier to build a relationship with your affiliates.  

Not paying fees to a program provider.  

Cons: 
More work to manage it.  

Responsibility of paying affiliates, reporting earnings to the IRS, etc.  
Have to recruit all your affiliates. 

Self-hosted solutions (installed on your website): 

Amember 
Butterfly script 
Delavo 

IDevAffiliate 
Many others 

3rd party (hosted) solutions: 

1shoppingcart 
infusionsoft 
E-junkie 

Nanacast 
Many others 

(See also lesson #54) 

http://www.ericstips.com/amember
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  Affiliate Program Provider (aka Affiliate Network, CPA network, etc.)   

Pros: 

Easy to setup and use. 
Tap into their existing affiliates.  

They handle all the tracking and affiliate payments.  

Cons: 
May be difficult to communicate with your affiliates.  

You pay extra processing fees to the provider.  
Not “building equity” in your own program.  

Commonly used by information marketers: 
ClickBank (Not “technically” an affiliate network)  

Plimus 
Digital River’s OneNetworkDirect (for software)  

PayDotCom (PayPal based) 
JVzoo (PayPal based) 
Digiresults (PayPal based) 

Other Affiliate and CPA networks: 

Commission Junction – www.cj.com 
LinkShare- www.linkshare.com 

ShareASale – www.shareasale.com 
Clickbooth – www.clickbooth.com 
Google Affiliate Network – www.google.com/ads/affiliatenetwork/ 

MaxBounty – www.maxbounty.com 
NeverBlue – www.neverblue.com 

PeerFly – www.peerfly.com 
AdscendMedia – www.adscendmedia.com 
Amazon Associates – affiliate-program.amazon.com 

AND HUNDREDS MORE! 

  Why I prefer ClickBank:  

- They’re reliable.  
- They specialize in digital products.  

- They have a massive base of established affiliates.  
- They handle processing, security, taxes, affiliate payments, etc.  

  What about using one of the big Affiliate Networks or CPA Networks?  

There is often a big up-front cost, and there is more risk involved. Before you even consider 

it… 

1) You need have something that converts CONSISTENTLY.  
2) You need be a master of your numbers. (know your metrics)  

http://www.ericstips.com/cb
http://paydotcom.net/?affiliate=13698


  Key point: You need to nurture the relationship with your affiliates. Get them onto a list if there’s 

not one built into your affiliate program. 

  Provide your affiliates with tools to make their job easy, such as…  

- Banners 

- Blog posts 

- PPC ads 
- Swipe emails (most important in my business) 
- Tweets 

- Social media posts 

  Consider hiring an affiliate manager with the following qualifications:  

- proven track record 
- excellent communication skills 

- knowledgeable at many methods of getting traffic  
- proficient at HTML and web skills 

- loyal and has integrity 
 
Action steps: 

1) Decide whether you want to implement an affiliate program in your business.  

2) If yes, choose an in-house or 3rd party solution (such as the ones I listed in this lesson) and 

set it up. (Lesson #53 and #54 and #32 may be helpful) 

In the next lesson we’ll be looking at how to recruit affiliates! 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #86:  

Recruiting Affiliates 

Outline: 

  Super affiliate:  

- An affiliate that makes a significantly higher proportion of sales, compared to “regular” 

affiliates. 
- Super affiliates(the top 1%) often make 80%+ of the sales.  

- Focus your efforts on recruiting super affiliates.  

  What NOT to do… 

 



- Don’t use the subject line “JV request” 

- Don’t send a generic email. (See video for example) 

  Tips for contacting potential affiliates by email (or other means):  

- Start with a personal comment.  
- Make a relational connection. 

- Keep it short and simple. 
- Get right to the point. 

- WIIFM = What’s in it for me? 
- Be specific. 
- Give an extra incentive. 

- If you’re new, offer whatever it takes.  
- How and when they’ll be paid.  

- Social proof if you have any. 
- Call to action. 

(See video for example/template of email with all of these elements)  

  Killer strategy: Find super affiliates who are also vendors, and become THEIR affiliate.  

(See video for step-by-step) 

  Methods to find and recruit affiliates:  

(See video for in-depth explanations) 

1) Recruit your own customers. 

2) Recruit your competitors. 
3) Recruit your competitors’ affiliates. (Super ninja strategies in video) 

4) Use software tools to help. (such as Affiliate Elite) 
5) Contact article marketers.  
6) Contact video marketers. 

7) Contact bloggers in your niche.  
8] Contact PPC advertisers in your niche. 

9) Find them on social media, especially LinkedIn.  
10) Go to conferences, tradeshows, and seminars.  
11) Submit to affiliate program directories.  

12) Use a JV/affiliate announcement service.  
13) Use forums. 

  How to find the contact information for the owner of a website?  

- Contact page 

- Terms of Service and Privacy Policy 
- Social media profiles 
- WHOIS data for the domain 

- Advanced research tools, such as domaintools.com 

http://ericstips.com/affelite


  Methods to attract more affiliates:  

1) Have a great product that converts well. 

2) Have good affiliate tools. 
3) Offer personalized/custom landing pages.  

4) Offer recurring commissions, or lifetime commissions.  
5) Offer bonuses for performance.  

6) Have contests. 
7) Create a second tier. 
8] Sell various products. 

9) Offer free training to new affiliates.  
10) Use creative methods to get their attention. (Ninja methods revealed in video)  

  Regardless of how or where you get your affiliates, get them onto a list! (AWeber recommended) 

  Consider hiring an an affiliate manager to do all of the above, or a JV broker to do the recruiting. 

 

Action steps: 

1) Make sure your affiliate tools are ready, and that you have an attractive affiliate program 

before you start recruiting super affiliates. 

2) Choose one method of affiliate recruitment to start with, and go for it!  

In the next lesson we’ll be looking at “Piggyback” Marketing.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #87:  

Piggyback Marketing 

Outline: 

  Piggyback Marketing is a strategy in which two or more businesses work together to 

market their complementary products/services.  

- Often (but not necessarily) a reciprocal arrangement, wherein both parties market each 
other’s products.  

- An offline and an online marketing method.  
- A free or low-cost strategy with high impact.  
- Often works best if you’re already getting traffic, because then you can leverage that traffic 

to get more traffic. 

  (See video for various offline and online examples) 

  What makes it mutually beneficial?  

http://toplevel.aweber.com/


1) The simple act of helping a customer (Free, but that’s not usually enough)  
2) Reciprocal promotion (Free) 
3) Commissions (Paid for referrals only… no cost out of your pocket)  

4) Other incentives. Be creative! 

The type and amount of incentive that you’re offering depends largely on what type of and 
how much involvement you’re requiring of your piggyback partner.  

Less commitment/involvement = Less impact/results.  

  Focus on points of contact:  

- The email opt- in process. 
- The purchase process. 
- Other communications (email, social media, software updates, etc.)  

(See video for examples) 

  Email opt- in confirmation pages are the best place to get fresh leads.  

  Purchase thank-you pages are the best place to get red-hot buyers. This is my favorite place 

to piggyback. 

  Important note:  

Competitors are often good prospects for piggyback marketing partners, particularly in the 
online world. I think there’s a wider range of what’s complementary in online commerce, and 
even more-so when it comes to information products.  

Even products that seem to be substitute goods may be complementary. For example, a 

prospect who is interested in learning about a particular topic WILL buy more than one book 
on that topic. 

  Piggyback on successful or well-known brands when possible.  

  Piggyback on events such as festivals, tradeshows, concerts, sporting events, parades, and 
social media meetups. 

  Piggyback on current events, news, fads, and Internet memes. 
 

Action steps: 

1) Find Potential Partners. (Often vendors of complementary products)  

Brainstorm by making a list of keywords and products that are related to your product. Figure 
out who the vendors are for those complementary products. Look at the order in which 

consumers tend to purchase these various products or services. Target purchases that occur 
upstream from you. 

2) Figure out the best way to integrate your marketing with that business. (Customize as 
needed.) 

Think about any point of contact that the business has with their customers. One of my 
favorite strategies is to offer a freebie, and position it as an “unadvertised bonus”.  



3) Create a compelling proposal that is mutually beneficial.  

It’s usually going to take an incentive of some sort to get their attention and make it worth 
their while. That incentive could be reciprocal promotion, it could be affiliate commissions, 
and it very well might involve both of those components and more.  

In the next lesson we’ll be looking at joint ventures.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #88:  

Joint Ventures 

Outline: 

  A joint venture is simply a business arrangement in which two or more parties work 
together. A joint venture may be a formal business partnership, wherein you have a business 

entity to which both of your names are legally attached, or it may be something much less 
formal.  

- In our Internet marketing vernacular, “JV” often means simply promoting each other’s 
products via email. But that would be a very shallow understanding of joint ventures.  

- There are infinite possibilities of types of joint ventures, both online and offline. 

  Some types of joint ventures that are particularly beneficial for Internet marketers:  

- Product Creation 

- Expert/Authority in a Niche 
- Content Creation 
- Programming 

- Marketing 
(See video for examples of each) 

  How to structure a joint venture:  

- 50/50 is often best. 
- It doesn’t have to be 50/50, and it doesn’t have to be “fair” in terms of responsibilities.  
- For example, a “sweat equity” partner may do most of the work.  

  Do you need a contract?  

Technically no, you don’t need one. I work with people I trust, and our word is our bond.  

I recommend always having at least an informal written agreement via email!  



Lawyers would probably recommend always having a contract, and there are situations where 

you should definitely have a contract. (See video for details) 

  How to find JV Partners:  

- See lesson #86 for Affiliate recruitment, and data-mining skills 
- Existing relationships (friends) 
- Friends of friends (personal referrals) 
- Customers 

- Affiliates and other business associates 
- Social Media 

- Networking at Seminars and Conferences 

  Be careful who you partner with.  

Don’t be tempted into putting short term financial gain before your good name and good 
standing in the marketplace. 

 
Action steps: 

1) Decide what area of your business would be ideal for a JV.  

Think about your areas of weakness that someone else could help you with, and think about 

your greatest areas of strength that you can bring to the table.  

2) Find a trustworthy JV partner through networking and relationships. 

In the next lesson we’ll begin to uncover how I put together effective product launches.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #89:  

Introduction to Product Launches 

utline: 

  What is a product launch?  

In academic terms, it’s one component of the realization phase of a product’s life cycle. It can 
be of various length of time, often lasting a year or more in the consumer goods market.  

But we’re not talking about the academic definition  

In the internet marketing world, most of the time when we talk about a product launch, what 
we’re really talking about is a web-based product launch event.  



My definition: a short period of time in which the product is launched, coinciding with a 

concentrated marketing effort for the launch.  

  There are many variations of product launch styles and events. For example…  

(See video for more detailed descriptions) 

- Big Bang Launch (a type of Hard Launch) 

- Rolling Launch (a type of Soft Launch) 
- Big Bang, then Rolling Launch 
- Short Firesale Launch 

- Automated Webinar (aka “Evergreen”) Launch 
- In-House (aka Internal) Launch 

- Non-launch Launch 

  Prerequisites (things to have done before you start this process)…  

- Get your product done. 
- If it’s something that needs to be tested, test it and have others test it.  

- Have the back-end in place. 
- Know your pricing strategy and overall marketing funnel. (See lessons #48-49) 

- Have your list building in place. (See lessons #59-70) 
- Have an affiliate program in place. (See lesson #84) 
- Have your testing and tracking in place. (See lessons #57,71) 

- Set goals for your launch. 
- Make a flow chart of the entire sales process.  

- Make sure you understand your product positioning.  

  Common Mistake: Thinking you can educate the market about your product, and create 
demand for a product that isn’t currently in demand. (NOT easily done by a small business)  

  12 point checklist before you start preparing for your launch:  

(See video for details) 

1) Unique Proposition 
2) Attention Grabbing 

3) Positioned to Connect with Your Audience 
4) Clear and Concise Message 

5) Creates Desire 
6) Clear Advantage 
7) Trust and Proof 

8] Know Your Downsides 
9) Visibility 

10) Ideal Pricing 
11) Deliverability 
12) Sustainability (sustaining your business and supporting customers long term) 

 
Action steps: 

1) Make sure you’ve got all the basics in place (your product, list building, etc.)  



2) Make sure you know your audience, and understand your product positioning.  

3) Go through the 12-point checklist to see if your product has any weak areas.  

In the next lesson we’ll look at how to plan and implement your pre- launch strategy. 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #90:  

The Prelaunch 

Abbreviated Outline: 

  Is it necessary to do a prelaunch?  

No it isn’t, but I wouldn’t recommend skipping it unless you’re established in the market and 
have a good reason. 

  How long should your prelaunch be?  

For most web-based products, I would recommend that your prelaunch be somewhere in the 
range of a few days to a few weeks.  

  Scheduling your launch:  

Launch your product at the time of year that makes the most sense for your market. Launch 
on a day and time that is ideal for your market to buy. (See video for details) 

1) Avoid launching at the same time as any major player in your industry.*  

2) Try to launch before your competitor if possible.  

* The exception is if you’re strategically launching at the same time as a major launch in your 

industry. (See video for this cut-throat tactic) 

  Remember the product launch prerequisites from the previous lesson. These are NOT 
things that you want to be doing during your prelaunch.  

  Recruiting JV/Affiliate Partners   

- See lesson #86 

- Offer to reciprocate (see details) 
- Offer piggyback opportunity on your download page.  
- Use ethical bribes 

- Use snail mail 
- Use caution regarding recruiting prospects during prelaunch. (I do not recommend it)  
- Recruiting customers 

- Create a JV blog (I recommend WordPress) 



- Get affiliates/partners on an exclusive email list. (DON’T send them promos)  

- Get listed on launch boards. 
- Consider using a JV broker. (Especially on a pay for performance basis)  

- Post prelaunch and launch day swipe emails. 

  Affiliate Contests  

- Sales contests 
- Prelaunch leads contests 

- Explain the rules and deadlines clearly 
- (See video for explanation and philosophy on prizes.) 

- Helpful tool for finding cool prizes in any niche: Amazon most-wished for list 
- Some contest is better than no contest.  

  Buzz Building:  

- Creating awareness, anticipation, and excitement about your launch.  
- Movie trailers example 
- See lesson #84 

- Give away free content (and generate reciprocity) 

  Giving Away Content:  

Give away as much as you can while only increasing demand for your product, and not 
diminishing the desire for it in any way.  

- Create a launch blog 

- Tie in to your marketing narrative.  

Possible formats: 

Videos 
Webinars 

Google+ Hangouts 
PDF reports 
Public Launch Blog 

Case studies (and testimonials from beta users) 
Press releases 

News articles 

I suggest integrating multiple formats of content into your prelaunch campaign. The more you 
incorporate, and the more of the human senses you engage, the better chance that you’re 
going to connect with a wider segment of your audience.  

  Key Ingredients of a Successful Prelaunch Campaign:  

1) Provide real value 

2) Build a list 



- See video for flowcharts, squeeze page examples, etc.  

- Early Bird List 

 

3) Tell a story (marketing narrative) 

- The story is key 
- The entire prelaunch and launch should carry a consistent narrative.  
- The objective of your story is to create a connection between the product and the prospect.  

- We will cover this in depth in lesson #91 

4) Generate social proof 

- This is huge. Always has been, and not going away.  
- Use a launch blog with social media commenting enabled.  

- Release case studies and/or testimonials from beta users.  
- Get Endorsements from Experts and Celebrities 

- Use Press Releases and Articles 
- Draw a crowd (Webinars, Google+ Hangouts, Offline Events, etc)  

*Sometimes it’s better to have NO social proof than to have just a little.  

5) Convey urgency and scarcity 

- Only use limits that you can justify.  

Urgency = set a deadline. The more meaningful the deadline, the more effective it will be.  

Examples: 

- Product not available after deadline.  



- Price goes up big time after deadline.  

- Valuable bonuses removed after deadline.  

Scarcity = set a limit. 

Examples: 
- We only printed 100 copies. 

- If you’re not in the first 100 orders, you’ll have to wait an extra month.  
- We don’t want too many people using this secret method.  

- Physical constraints upon your time, or ability to support the product.  

FOMO = Fear of Missing Out! 

  “Salting” the market:  

If you’ve done your prelaunch effectively, then your launch day will be like selling a cup of 
cold water to a thirsty man in the desert.  

 
Action steps: 

1) Schedule your launch, and then work backwards to plan your prelaunch.  

2) Implement strategies to recruit launch partners (affiliates).  

3) Design a prelaunch campaign that incorporates these key ingredients:  

- Provide real value 

- Build a list 
- Tell a story (marketing narrative) 

- Generate social proof 
- Convey urgency and scarcity 

In the next lesson we’ll take a closer look at how to create your marketing narrative.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #91:  

Your Marketing Narrative 

Abbreviated Outline: 

  “Facts Tell, Stories Sell!” 

  Why do stories work? Engagement is key. A good story will transport your audience into it.  

 
“Great stories agree with our world view. The best stories don’t teach people anything new. 

Instead, the best stories agree with what the audience already believes and makes the 



members of the audience feel smart and secure when reminded how right they were in the first 

place.” – Seth Godin 

  The entire prelaunch and launch should carry a consistent narrative.  

(See video for case study on Coca Cola’s narrative)  

  The story creates a connection between the product and the prospect.  

  One-time narrative vs. open-ended narrative. One-time firesale vs. building a long term 

business. (See video for examples) 

  Your story can be about…  

 
- You 

- The product 
- The creation process of the product 
- The impact on people who use the product (your customers) 

It is certainly possible to create a narrative that doesn’t revolve around a central character, but 
for the purposes of Internet marketing, and particularly launching an information product, I 
would highly encourage you to use a character-driven narrative if possible.  

Example: Jared Fogle’s story became Subway’s narrative.  

  A good story needs good characters, and the most important character is the protagonist 

(the main character).  

It can be very helpful to identify an archetype to define your main character. For example, 
here are some character types that I’ve seen work well for Internet marketing:  

(See video for descriptions and examples) 

- The Reluctant Hero 
- David vs. Goliath (aka The Underdog) 
- The Rebel (aka The Bad Boy or Bad Girl) 

- The Glamorous Lifestyle (Money, power, fame) 
- The Reformed Bad Boy 

- The Exposer (aka The Spy) 
- The Good Rebel 
- The Successful Idiot 

- The Underground Success Story 
- The Mentor (aka the Humble Expert) 

- The Messenger of Doom 
- The Benevolent Guru 

  When possible, create a sense of Us Against Them.  

Examples of THEM: 

Google 

 
Market Makers 



 

The Government 
 

Doctors 
 
Parmaceutical Companies 

 
The Gurus 

 
The 1 Percenters 
 

Casinos 
 

Aliens 

  Four-step copywriting formula to integrate into your prelaunch narrative:  
 

1) Here’s the problem.  
2) Here’s my solution.  

3) Here’s why you need it.  
4) Here’s how you can get it.  

Summary: Your pre- launch and launch should carry a consistent narrative, containing a 
character-driven story that engages your audience while delivering these pieces of 

information: The problem. The solution. Why they need it. How to get it.  
 

Action steps: 

1) Decide what your narrative will be.  

2) Choose your main character. 

3) Craft a story that engages your audience, transports them into it, and strategically delivers 
the key points while moving them closer to a purchase.  

In the next lesson we’ll look at what to do when it comes time to actually launch your 

product. 

As always, you are welcome to post your questions and comments below  

Have a great day! 

LESSON #92:  

Launch Day & Beyond 

Abbreviated Outline: 

  This lesson applies primarily to product launch “events”. 



  If it’s your very first product, sometimes it’s best to do a soft launch (rather than a big event) 

simply to overcome the barrier of getting your product on the market. 

  With a properly executed product launch event, you might make more money in one week than 

you would make in your first year of a rolling launch. 

  Key point: Expect the unexpected! 

 

Possible issues: 

- Web hosting problems 

- Payment processor issues 

- Other various technical problems 

- Product that needs to be revised at the last moment 

  If you’re launching products, it’s not a matter of if you’ll encounter adversity, but simply when. 

  Have a specific “Go Live” time. 

 

- The best time to launch is when the majority of your prospects are going to be awake and online. 

- 12 noon Eastern Standard time is a pretty happy medium for the English speaking market (except 

Australia & NZ) 

- It’s typically OK to open the doors a little early, but don’t be late. 

- Call it “Early Bird Access” for your affiliates, and let them mail their lists before you mail yours. 

- Don’t launch early if you’ve truly built up a ton of excitement. Launch on time. 

  Report positive results to your affiliates. 

 

Possible stats to report if they are attractive: 

- EPC 

- Front end conversion rate 

- Backend conversions 

- Total units sold 

- Earnings of some top affiliates 

  If results are sub-par, put your best foot forward and be positive, but be honest. 

  One of the easiest ways to save a failing launch day is to make a QUICK price adjustment!  

- Make it big so you only have to do it once. (see video for examples) 

- Note: just because your initial conversion rate is sub-optimal, that doesn’t necessarily mean 
you need to make a price adjustment.  

  If it’s not feasible to simply drop the price, consider restructuring the offer. 

 

- This can take a lot of work but is often the single biggest thing you can do to save a failing offer. (see 

video for examples) 



  Keep split testing your sales page. 

 

- I usually use Conversion Prophet 

(See lesson #57 and #71) 

Some things to test: 
Price 

Payment options 
Headlines 
Sub headlines 

Sales copy elements 
Video intros 

Video controls (No controls except pause is usually best) 
Video autoplay (autoplay is almost always best) 
Page Colors 

Order box and button variables 
Timed/hidden order buttons on Video Sales Letters 

Trust marks 
Bonuses 
Social proof elements like FB comments/likes 

Sales page file names (ex. index.html vs. superdeal.html) 

Focus on big differences until you dial in a winner, then you can test the small and subtle 
stuff. 

  Keep following up with prospects. 

  If you have multiple lists, create a staggered mailing schedule so you are mailing every day. 

 

- This is one of my most valuable tips I’ve ever given. See video for specific formula. 

  Consider capturing shopping cart abandons, and follow up with them. 

  Keep following up with your affiliates. 

 

- Keep them excited, keep them motivated, and keep them promoting. 

- Post daily leaderboard updates for your affiliate contest. 

- Personalize the leaderboard as much as possible. 

- Make it easy for your affiliates to keep promoting. 

- Post new “swipe” emails daily. 

Give them new reasons to email their lists again, such as…  

- The price is going up 

- New payment plan introduced 
- New bonus added 
- Different sales video 

http://www.ericstips.com/test
http://www.ericstips.com/tips/lesson57/
http://www.ericstips.com/tips/lesson71/


- Option to view text page instead of video 

- Tie-in to a holiday or event that coincides with your launch 

Create mini-contests to hit your inter-week goals. For example…  

- 24 Hour contest 
- 48 Hour contest 

- Weekend contest 
- Final day contest 

- Holiday contest (if one occurs during your launch) 

  Stay on top of customer support.  

(See also lesson #58) 

- You’re going to get an influx of support requests.  
- It can affect your reputation and publicity that you get during the launch.  

- Customers’ patience levels seem to be lower during a product launch. 
- Giving quick answers to presales questions results in more sales.  
- This might mean hiring some extra help (or partnering with someone)! 

  If it’s a product launch event, with a deadline, stay true to your word and end the launch. 

  Pay out prizes promptly. 

  When the launch event ends, replace the offer with a new one if possible, or at least a lead capture 

page. I like to put up a low priced offer that still pays commission to my affiliates. 

 

Action steps: 

1) Plan your launch. 

2) Launch it. (I realize this one is not a one-day action step, but this entire lesson series has 
been preparing you for it. I’ve broken it all down into smaller action steps leading to this 

point. This is the biggest action step in the entire series.) 

3) Stay on top of things during the launch. Split testing. Keeping in touch with and motivating 
affiliates. Following up with prospects. Supporting your customers. Get help or partner with 
someone if needed. 

In the next lesson we’ll look at monetizing the backend of your business after the launch.  

As always, you are welcome to post your questions and comments below  

Have a great day! 

http://www.nocostincomestream.com/new/ 

Right now, and only from this special offer page, you can grab this entire No Cost 
Income Stream 2.0 package for only...  

http://www.ericstips.com/tips/lesson58/
http://www.nocostincomestream.com/new/


$47.00 $37.00  

That's it.  

But you'll have to be quick, because the doors will be closing soon. If you come 

back and this page is gone, it's too late.  

The "No Cost Income Stream 2.0" Package 

You get everything for only... 

$997.00 

$47 $37  

(Save an extra $10 for taking fast 
action today!) 

You will have instant access to download the files.  

Click the order button to grab it now: 

 

100% MONEY BACK GUARANTEE! If you're not satisfied with this package, just let 

us know within 60 days of your order and we'll refund 100% of your purchase. After 

60 days, all sales are final. 

If you need assistance, please open a ticket at 
www.layoffyourbossmarketing.com/support 

To your REAL success, 

http://www.layoffyourbossmarketing.com/support
http://nocostincomestream.com/go404/


 
Jeff Wellman, Eric Holmlund, and Paul Counts 
"The Real Guys"  

 


